Supporting Information
Appendix S1 - Methodology detail

The workshop involved a structured roundtable discussion with multiple rounds of comments, followed by a final round of adjustment to reach a qualitative consensus on the framework. We introduced the framework in detail and explained the changes we had made in response to preliminary feedback. All suggestions from participants were noted and discussed in the workshop. We additionally raised some outstanding issues that required extra consideration, for example: 1) Should recreational drug use, pet ownership and “aphrodisiacs” constitute their own categories? and; 2) How best to define and portray complex motivations that stem from culture, tradition, and spirituality? Multiple points of view and relevant examples were put forward until there was broad agreement amongst participants as to the appropriate course of action. We then asked the attendees to split into groups, select specific wildlife trade products, and see how they would fit into the proposed demand taxonomy. This involved groups considering whether motivations were adequately represented for a range of wildlife product purchases, such as commercial shop owners displaying arowana fish in their shops for an indirect benefit, or traditional medicine patients purchasing lion bone solely because the desired product, tiger bone, is unavailable. After a final round of discussion within the workshop, we made further refinements based on the feedback received. The workshop was followed by further iterative rounds of comments and edits with the co-authors of this article until all were satisfied with the accuracy and usefulness of the framework as presented in the paper.

