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Modern socio-religious controversies involving the scientific theory of biological 

evolution and Darwin-scepticism, described collectively as the ñEvolution Wars,ò 

appear to be spreading unremittingly across the globe.  Due to the potential impact of 

these skirmishes, numerous scholars have endeavoured to answer exactly why these so-

called wars have continued to flourish.  This dissertation seeks to help answer this 

question by uniquely considering a crucial piece of the modern Evolution Wars puzzle: 

propaganda.   Specifically, this study contends that propaganda is a decisive element of 

this science-religion controversy, and that its sociological significance is not merely 

derived from the merits of its communicated arguments, but by the degree of its media 

persuasiveness.  To assess this premise a robust amalgam of propaganda analysis 

methodologies are employed to examine mass communications produced from 2009-

2011 by three of the Evolution Warsô leading Darwin-sceptic organizations.  These 

groups include the Institute for Creation Research, Answers in Genesis, and Center for 

Science and Culture.   

While a number of studies have polemically deconstructed various 

antievolutionist arguments, and briefly identified the populist nature of many Darwin-

sceptic organizations, there has remained a substantial need to examine Evolution Wars 

communications as media for mass persuasion.  In order to do so, this study develops a 

neutral, non-normative definition of propaganda, and methodologically triangulates 
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communication studies, persuasion research, and the sociology of knowledge for its 

analysis.  This methodology is employed to systematically identify, examine, and 

consider the significance of persuasive elements exhibited throughout Darwin-sceptic 

mass media.  Importantly, the project moves beyond an evaluation of the intrinsic merits 

of antievolutionist arguments, to concentrate instead on the persuasive attributes of 

Evolution Wars communications.  The study thus focuses on sets of persuasive cues, or 

cognitive mental shortcuts, that function in media as subtle but effective methods of 

influencing public opinion and behaviour.  This analysis also investigates how these 

persuasive characteristics serve to cultivate Evolution Wars brands and fortify 

antievolutionists constructions of reality.  What results is an important perspective on 

Darwin-sceptic mass media and its ability to persuade audiences.  This perspective 

reveals the persuasive constituents of antievolutionist  propaganda, and divulges how it 

may influence audiences regardless of whether researchers have unanimously concluded 

that there should be no evolution-religion conflict, or if scholars have argued that such 

Darwin-sceptic communications are philosophically, scientifically, or theologically 

fallacious. 
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Long Abstract 

One of the puzzles of contemporary science and religion relations is the persistence of 

what historians of science routinely refer to as ñthe conflict mythò; the idea that science 

and religion, by virtue of what they are, will necessarily be opposed to each other.  Not 

surprisingly, perhaps, religious responses to evolutionary theory have been identified as 

a key source of the putative conflict.  While numerous commentators have pointed to 

the fact that there need be no intrinsic conflict between religious commitment and 

evolutionary theory, controversies about scientific theories of human origins show no 

signs of abating.  If anything, the so-called ñEvolution Warsò seem to be escalating in 

their country of origin, the US, and hostilities have spread beyond its territories to 

become a truly global phenomenon.  Because of the persistence and growth of these 

science-religion skirmishes, numerous scholars have attempted to determine exactly 

why the Evolution Wars have somewhat enigmatically become a worldwide 

phenomenon.  This dissertation seeks to help answer this question by uniquely 

considering a key piece of the Evolution Wars riddle: propaganda.  Specifically, it is 

contended that propaganda, as defined in this study, is a decisive element of the 

Evolution Wars controversy, and that its sociological significance is not merely derived 

from the merits of its communicated arguments, but by the extent of its media 

persuasiveness.  This persuasiveness, it is argued, results from sizeable quantities of 

elements that have the ability to conceivably influence audiences irrespective of the 

quality of the claims with which they are linked.  In order to assess this thesis 

propaganda analysis is employed to systematically examine mass communications 

produced from 2009-2011 by three of the Evolution Warsô leading Darwin-sceptic 

organizations.  These groups include the Institute for Creation Research, Answers in 

Genesis, and the Discovery Instituteôs Center for Science and Culture.   



iv 

 

Thus far, research of the Evolution Wars have tended to follow one of four 

approaches: i) Polemical evaluations of antievolutionist arguments; ii) Historical 

investigations of the conflicts; iii) Examinations of possible avenues for religion-

evolution consonance; and, iv) Population analytics, which include surveys and 

statistics designed to gauge the acceptance of evolution and/or various forms of Darwin-

scepticism.  In a number of these studies investigators have drawn attention to the use of 

mass media by antievolutionist organizations, and have implied that this practice may 

represent an important constituent of the Evolution Warsô escalation.  Observations such 

as these call out for further analysis, as they hint at some of the reasons for the popular 

ascendancy of antievolutionist groups and touch upon the theorized efficacy of mass 

persuasion campaigns in the Evolution Wars.  However, while some scholars have 

briefly noted the importance of communications within the Evolution Wars, and have 

even described various Darwin-sceptic pacesetters as ñmaster propagandists,ò 

comprehensive studies of Evolution Wars mass media as propaganda are virtually 

nonexistent.   

In order to fill this void the current project first develops a functional, non-

normative definition of the term propaganda.  While the word is often applied in a 

derogatory manner its actual connotations are complex, and a survey of the most 

influential classifications of the idiom reveals a number of useful common definitional 

elements.  Succinctly, these elements describe propaganda as encompassing: i. Conflict-

related mass communications involving premeditated, systematic media use; ii. 

Persuasion tactics/strategies; and, iii. Attempts to impact an audienceôs actions, 

opinions, and social constructions of reality.  These major premises are used to generate 

the projectôs essential definition: Propaganda is deliberate and systematic mass 

communication, engendered by conflict, designed to persuade target audiences and 
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influence perceptions of reality, in order to yield specific attitudes and actions.  The 

studyôs list of common definitional elements also helps to delineate which research 

perspectives and methodologies may be especially suited for propagandaôs analysis.  

For example, because propaganda is mass communication this project employs 

communications studies, and, since propaganda is a form of persuasion, this study 

utilizes persuasion theory.  Also, the sociology of knowledge is adopted in order to 

examine propagandaôs goal of influencing actions, opinions, and perceptions of reality.  

The resulting methodological synthesis contributes a distinct research approach to 

propaganda analysis, not only for this project, but also for propaganda studies in 

general.   

Communications studies media effects research is utilized to assess the 

conceivable impact that propaganda may have.  This serves to reveal propagandaôs 

capacity to work, or have influence upon audiences, which is relevant to the question of 

whether propaganda is a potentially efficacious component of the Evolution Wars.  

These considerations include the following documented media effects: i. Agenda-

Setting; ii. Cumulative Exposure;
 
iii. The Cultivation of Assumptions; and, iv. Priming 

Effects.  Using this list as a guide, observations are made regarding the discernible 

constituents affiliated with these media effects levers throughout Darwin-sceptic 

propaganda materials.   

In association with media effects research, content analysis is employed to 

identify and report upon the specific persuasion techniques that are exhibited throughout 

Evolution Wars media enterprises.  This research method is commonly utilized in 

communication studies and it involves explicit rules of analysis that entail the 

systematic coding of message elements within discreet samples of media content.  In 

brief, content analysis incorporates: i. The selection of appropriate samples of 
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investigated materials; ii. The creation of a suitable coding scheme, which is a detailed 

list of artefacts that may appear within media messages; iii. The judicious coding of 

communications materials using the devised coding scheme; and, iv. Interpretations of 

coded data.  This projectôs content analysis coding list is derived from persuasion 

research and the Elaboration Likelihood Model of persuasion.  This model postulates 

that there are two major avenues of persuasion that result from exposure to 

communications: the central and peripheral routes.  The first route involves attitude 

change through an individualôs diligent scrutiny of a persuasive message, described as 

high elaboration, which can only ensue if a message recipient possesses both the 

motivation and the ability to thoroughly study the claims made in any particular 

communication.  Alternatively, the second route occurs when there is low elaboration, 

resulting from a lack of motivation or ability to meticulously investigate and process a 

persuasive messageôs contentions.  In such cases individuals rely upon various cognitive 

mental shortcuts, or peripheral cues, to help formulate responses.  These cues can subtly 

influence public opinion and behaviour, especially because individuals prefer to 

minimize cognitive exertion when faced with persuasive messages.  Such techniques 

include attempts at reinforcing the perceived source credibility of a communicator, the 

use of rhetorical questions, message repetition, and social proof, which involves claims 

that numerous people support a particular opinion.   

 This project identifies the most ubiquitous persuasive cues located throughout all 

three organizationôs leading Evolution Wars communications.  Such materials are text-

based media that characterize antievolutionist propaganda, and they embody the 

primary arguments made throughout modern Darwin-sceptic broadcasts.   Specifically, 

persuasive message variables exhibiting Ó0.400 occurrences per 1000 words of text are 

isolated, and the idiosyncratic ways in which each is used to bolster Young Earth 
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Creationism or Intelligent Design premises is revealed.  Reporting the observations 

gathered from this inquiry engages much of this study, while also providing the 

foundational data that will be analyzed throughout the project.  This data is then 

compared with a control group sample in the form of New Scientist articles, and 

Evolution Wars propaganda media effects are subsequently conceptualized.  

Furthermore, the content analysis findings are examined within the context of the 

sociology of knowledge.   

The sociology of knowledge is often concerned with social constructions of 

reality as well as the societal origins and influences of ideas.  In relation to this, the 

current project examines how persuasive cues identified in Evolution Wars propaganda 

function as devices of reality therapy or nihilation; where therapy involves attempts at 

keeping people within a constructed reality, and nihilation endeavours to delegitimize 

anything that attacks it.  Furthermore, the sociology of knowledge is utilized to examine 

how persuasive cues in Darwin-sceptic propaganda serve to establish Evolution Wars 

brands.  Branding has become a fundamental concern in marketing, and it is now 

recognized that brands are much more than simple logos.  A brand may be conceived as 

a type of metaphor of a constructed product reality that can be affiliated not only with 

consumer goods but with a wide range of ñproducts,ò including services, people, or 

political ideas.  From the perspective of persuasion research, a brand is a single 

commanding persuasive cue.  By examining the idea of branding and reality 

construction, the project demonstrates what styles of brands are being fashioned by 

antievolutionist propaganda, and considers its persuasive implications within the 

Evolution Wars.     

It is essential to note that the goal of this study is not to critique the veracity of 

antievolutionist claims, or to judge the philosophical, scientific, and theological 
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substance of such arguments.  Instead of evaluating whether the ideas expressed in 

antievolutionist mass communications are ñvalidò or ñinvalid,ò the objective is to 

determine whether they are persuasive.  To this end the project demonstrates how 

Evolution Wars propaganda is animated by a variety of persuasive message variables 

that have been demonstrated to affect communications recipients in peripheral ways, 

and to influence audiences expressing what would be called low-to-medium elaboration 

likelihood.  It also validates that the concentration of such persuasive cues is far greater 

in Evolution Wars propaganda than in the popular science writing which these materials 

often resemble.  What results is a broad sketch of Evolution Wars propaganda and its 

various levels of persuasion; expressed by persuasive cues, conceivable media 

influences, and the construction of antievolutionist brand realities.  The corollary is that 

antievolutionist media must be regarded within the context of persuasion and its ability 

to foster Darwin-sceptic realities, rather than simply whether its claims are 

philosophically/scientifically/theologically accurate. 
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CHAPTER ONE 

 

The Evolution Wars and Darwin-Sceptic Propaganda 

 

 

 

Unlike the antievolution crusade of the 1920s, which remained 

confined mainly to the North America, the creationist revival 

of the last third of the century rapidly spread overseas as 

American creationists and their books circled the globe.  By 

the 1990s scientific creationism, though made in America, had 

become a small-scale international phenomenon. 

 

Ronald L. Numbers
1
 

 

 

The evolution wars continue. 

 

Art Hobson
2
 

 

 

 

1.1  The Evolution Wars and Propaganda 

The glossy cover of Timeôs August 15, 2005 U.S. edition controversially 

displayed an altered image of Michelangeloôs Sistine Chapel fresco, in which a 

chimpanzeeôs portrait concealed the figure of Adam.  The newsmagazineôs title read 

óEvolution Warsô and the publicationôs contents included descriptions of court cases 

associated antievolutionism and American public school curricula.
3
  These so-called 

wars represent the continuing debates associated with modern science and religious 

beliefs, which may have major implications for global religion, education, as well as 

popular perceptions of evolutionary theory.
4
  Not surprisingly, such disputes have often 

been considered integral catalysts in the persistence of what many historians of science 

                                                 
1
 Ronald L. Numbers, The Creationists: From Scientific Creationism to Intelligent Design, 2nd ed. 

(Cambridge: Harvard University Press, 2006), 355. 
2
 Art Hobson, "Unintelligent Design," Interactions 37, no. 1 (2007). 

3 "Evolution Wars," Time 166, no. 7 (2005). 
4
 Evolutionary theory within this study refers to contemporary theories of biological evolution, or the 

modern evolutionary synthesis.  See: Eugenie C. Scott, Evolution vs. Creationism: An Introduction, 2nd. 

ed. (London: Greenwood Press, 2009), 35-37; Christian C. Young and Mark A. Largent, Evolution and 

Creationism: A Documentary and Reference Guide (London: Greenwood Press, 2007), 183-84; Eugenie 

C. Scott, "Antievolution and Creationism in the United States," Annual Review of Anthropology 

26(1997): 4-5. 
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routinely refer to as óthe conflict mythô; the idea that science and religion, by virtue of 

what they are, will necessarily be opposed to each other.
5
  Indeed, with its notorious 

legal battles and headline capturing drama, the Evolution Wars (EW) seem to embody 

the oft criticized Draper-White Warfare Model of science-religion interactions.
6
  For 

this reason, analyses of the EW have frequently occupied contemporary science-religion 

research, as well as media reporting on the apparent discord between science and belief.  

As the distinguished historian of science, Ronald Numbers has observed, óFor the past 

century and a half no issue has dominated discussions of science and religion more than 

evolution.ô
7
 

Thus far, investigations of the EW have tended to follow one of four approaches: 

i) Polemical evaluations of religiously-motivated antievolutionist arguments; ii) 

Historical investigations of EW conflicts; iii) Examinations of possible avenues for 

religion-evolution consonance; or, iv) Population analytics, which include surveys and 

statistics designed to gauge the acceptance of evolution and/or various forms of 

antievolutionism.
8
  Many of these studies have been motivated, at least to some extent, 

by concerns over the hypothetical impact that such quarrels may have on public 

                                                 
5 Harold W. Attridge, The Science and Religion Debate: Why Does It Continue? (New Haven: Yale Univesrity Press, 

2009). 
6
  John William Draper, History of the Conflict between Religion and Science (Cambridge: Cambridge 

University Press, 2009 [1875]); Andrew Dickson White, A History of the Warfare of Science with 

Theology in Christendom, vol. 1 (Cambridge: Cambridge University Press, 2009 [1896]).  For a synopsis 

of EW court battles see: Michael B. Shermer, "Science Defended, Science Defined: The Louisiana 

Creationism Case," Science, Technology & Human Values 16, no. 4 (1991); Steven Goldberg, Culture 

Clash: Law and Science in America (New York: University Press, 1994); Scott, "Antievolution and."; 

Eugenie C. Scott, "Not (Just) in Kansas Anymore," Science 288, no. 5467 (2000); Marjorie George, "And 

Then God Created Kansas? The Evolution/Creationism Debate in America's Public Schools," University 

of Pennsylvania Law Review 149, no. 3 (2001); Edward J. Larson, Trial and Error, 3rd ed. (Oxford: 

Oxford University Press, 2003); Randy Moore, Murray Jensen, and Jay Hatch, "Twenty Questions: What 

Have the Courts Said About the Teaching of Evolution and Creationism in Public Schools?," BioScience 

53, no. 8 (2003); Young and Largent, Evolution and; Scott, Evolution vs; Glenn Branch, Eugenie C. Scott, 

and Joshua Rosenau, "Dispatches from the Evolution Wars: Shifting Tactics and Expanding Battlefields," 

Annual Review of Genomics and Human Genetics 11(2010).  
7
 Ronald L. Numbers, "Scientific Creationism and Intelligent Design," in The Cambridge Companion to 

Science and Religion, ed. Peter Harrison (Cambridge: Cambridge University Press, 2010), 127. 
8
 Bronislaw Szerszynski, "Understanding Creationism and Evolution in America and Europe," in Science 

and Religion: New Historical Perspectives, ed. Thomas Dixon, Geoffrey Cantor, and Stephen Pumfrey 

(Cambridge: Cambridge University Press, 2010), 156-60. 
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assessments of science, scientific pedagogy, and the future of scientific research.
9
  This 

is especially the case in countries like the United States, where nationwide opinions 

concerning evolutionary theory have been mixed, and where school curricula are 

selected through democratic processes.  Hence, Kenneth R. Miller explains regarding 

America, óIn a democracy popular education inevitably reflects popular opinion, which, 

in the case of Darwin, narrowly supports the rejection of evolutionary ideas.ô  In fact, he 

insists that what is truly at stake in EW debates is ónothing less than Americaôs 

scientific soul.ô
10

  Such concerns are particularly relevant in light of the ascendency of 

evolution as a scientific premise, which has been described by the National Academy of 

Science as óthe most important concept in modern biology, a concept essential to 

understanding key aspects of living things.ô
11

 

 Evolution Wars research has also been occupied with documenting the long 

duration of these science-religion controversies, as well as endeavouring to ascertain 

why these wars have continued into the 21
st
 century.  Though numerous commentators 

have delineated that there need be no intrinsic conflict between religious commitment 

and evolutionary theory, controversies about scientific theories of biological origins 

show no signs of abating.
12

  If anything, the EW seem to be escalating in their country 

                                                 
9
 For discourse concerning the potential role of popular opinion on scientific research, education, and 

textbook contents, see: Eugene Provenzo, Jr., Religious Fundamentalism and American Education: The 

Battle for the Public Schools (Albany: State University of New York Press, 1990), 32; Christopher P. 

Toumey, God's Own Scientists: Creationists in a Secular World (New Brunswick: Rutgers University 

Press, 1994), 25-28; Numbers, The Creationists, 1-5; Eugenie C. Scott and Glenn Branch, eds., Not in 

Our Classrooms: Why Intelligent Design is Wrong for Our Schools (Boston: Beacon Press,2006); Paul F. 

Lurquin and Linda Stone, Evolution and Religious Creation Myths: How Scientists Respond (Oxford: 

Oxford University Press, 2007), 186-87; Eric Plutzer and Michael Berkman, "Evolution, Creationism, and 

the Teaching of Human Origins in Schools," Public Opinion Quarterly 0, no. 0 (2008). 
10

 Kenneth R. Miller, Only a Theory: Evolution and the Battle for Americaôs Soul (New York: Viking 

Penguin, 2008), 12-13, 16. 
11

 National Academy of Science, Teaching About Evolution and the Nature of Science (Washington: 

National Academies Press, 1998), viii. 
12

 See: Michael Ruse, Can a Darwinian Be a Christian?: The Relationship between Science and Religion 

(Cambridge: Cambridge University Press, 2001); Francis S. Collins, The Language of God: A Scientist 

Presents Evidence for Belief (London: Free Press, 2006); Denis Alexander, Evolution or Creation: Do We 

Have to Choose? (Oxford: Monarch Books, 2008); Nick Spencer and Denis Alexander, Rescuing 

Darwin: God and Evolution in Britain Today (London: Theos, 2009). 
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of origin, the US, and hostilities have spread beyond its borders to become a truly global 

phenomenon.
13

  Accordingly, Eugenie Scott has conceded that the 

ócreationism/evolution controversy...shows no sign of disappearing.ô
14

  Explanations for 

this growth, described in a Science editorial as intellectual óretrogression,ô have been 

offered alongside fears of its potential ramifications.
15

  Some have considered 

creationismôs success to have resulted from a reaction to scientific elitism, while noting 

that religiously motivated antievolutionism also offers security to a 

fundamentalist/evangelical worldview in the face of óoverwhelming political and 

environmental challenges.ô
16

  Regarding this premise of worldview preservation, 

Michael Roberts has noted that antievolutionism óprovides the ñscientificò capping to a 

ñbiblical world view.òô
17

  It may also supply the means to comprehend scripture without 

necessitating serpentine hermeneutical/theological steps in order to accommodate 

modern scientific theories.
18

  Furthermore, Provenzo has observed that fundamentalist 

and evangelical movements, with which much of the EW can be linked, are in fact 

óresponding to real problems and conflictsô of society that concern religious 

communities.
19

  As such, antievolutionism has become part and parcel of a larger 

religious response to perceived concerns and fears over the secularization of society, as 

well as the supposed moral implications of a society-wide acceptance of evolutionary 

                                                 
13

 On the EWôs global proliferation see: James Moore, "The Creationist Cosmos of Protestant 

Fundamentalism," in Fundamentalisms and Society: Reclaiming the Sciences, the Family, and Education, 

ed. Martin E. Marty and R. Scott Appleby (London: University of Chicago Press, 1993), 156-60; 

Toumey, God's Own, 31-48; Simon Coleman and Leslie Carlin, eds., The Cultures of Creationism: Anti-

Evolutionism in English Speaking Countries (Aldershot: Ashgate, 2004); Numbers, The Creationists, 62-

68, 351-55; Peter J. Bowler, Monkey Trials and Gorilla Sermons: Evolution and Christianity from 

Darwin to Intelligent Design (London: Harvard University Press, 2007), 216-17; Szerszynski, 

"Understanding Creationism."; Numbers, "Scientific Creationism," 150-55. 
14

 Scott, Evolution vs., 1. 
15

 Donald Kennedy, "Twilight for the Enlightenment?," Science 308, no. 5719 (2005). 
16

 Bowler, Monkey Trials, 215. 
17

 Michael Roberts, Evangelicals and Science (Westport: Greenwood, 2008), 167. 
18

 Numbers, The Creationists, 371. 
19

 Provenzo, Religious Fundamentalism, xvi. 
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theory.
20

  Combined with these socio-religious stimuli are the EWôs political 

dimensions.  This facet of the EW involves the politicization of science, the escalation 

of Americaôs culture wars, and the pairing of antievolutionist legislation with 

conservative political ideologies.
21

 

In a number of these discussions, investigators have also drawn attention to the 

use of mass media by antievolutionist organizations, implying that its utilization may 

represent an important constituent of the Evolution Warsôs escalation.
22

  Karl Giberson 

has thus contended that Christian creationism has effectively become a ópopulist 

movement,ô which has successfully circulated antievolutionist rhetorical anecdotes.
23

  

Simon Coleman and Leslie Carlin further distinguish that creationists have óused new 

media of communications in skilful ways, combining the giving of lectures and the 

writing of books with the use of television, videos and the Internet in order to propound 

their message.ô
24

  In like manner, Numbers has concluded that intelligent design (ID) 

theorists have successfully cultivated a ópublic relations victory,ô while Barbara Forrest 

and Paul R. Gross have stated critically: óTheir public relations tricks are up to date and 

skillful; they know how to manipulate the media.ô
25

  Surely, Forrest and Gross explain, 

such mass communications have become óall too effectiveô in convincing audiences of 

                                                 
20

 Toumey, God's Own, 48-49. 
21

 Hee-Joo Park, "The Politics of Anti-Creationism: The Committees of Correspondence," Journal of the 

History of Biology 33, no. 2 (2000); Jon D. Miller, Eugenie C. Scott, and Shinji Okamoto, "Public 

Acceptance of Evolution," Science 313, no. 5788 (2006); Plutzer and Berkman, "Evolution, 

Creationism."; James W. Fraser, Between Church and State: Religion and Public Education in a 

Multicultural America (New York: St. Martin's Press, 1999). 
22

 Bowler, Monkey Trials, 214-15; Barbara Forrest, "The Wedge at Work: How Intelligent Design 

Creationism Is Wedging Its Way into the Cultural and Academic Mainstream," in Intelligent Design 

Creationism and Its Critics: Philosophical, Theological, and Scientific Perspectives, ed. Robert T. 

Pennock (Cambridge: MIT Press, 2001), 22-27. 
23

 Karl W. Giberson, Saving Darwin: How to Be a Christian and Believe in Evolution (New York: Harper 

Collins, 2008), 142. 
24

 Simon Coleman and Leslie Carlin, "The Cultures of Creationism: Shifting Boundaries of Belief, 

Knowledge and Nationhood," in The Cultures of Creationism: Anti-Evolutionism in English-Speaking 

Countries, ed. Simon Coleman and Leslie Carlin (Hants: Aldershot, 2004), 2. 
25

 Numbers, The Creationists, 396; Barbara Forrest and Paul R. Gross, Creationismôs Trojan Horse: The 

Wedge of Intelligent Design (New York: Oxford University Press, 2004), 9. 



6 

 

 

 

their antievolutionist premises.
26

  Likewise, Eugenie C. Scott and Glenn Branch note 

that óinstead of attempting to persuade the scholarly community, ID proponents bypass 

scientists and go directly to the general public, where they have been much more 

successful.ô
27

  For that reason it has been said that the populist dissemination of such 

antievolutionist messages has helped to cause advocates of the theory of evolution to 

steadily lose óthe hearts and minds of millions of Americans whose interest in science 

did not extend much beyond making sure that it did not undermine their faith in God as 

the creator of the universe.ô
28

  

Such observations call out for systematic analysis, as they hint at some of the 

reasons for the popular ascendancy of antievolutionist groups, and touch upon the 

theorized efficacy of EW mass persuasion campaigns.  However, while some scholars 

have briefly noted the importance of media within the EW, and have even described 

antievolutionists as propagandists, comprehensive studies of EW mass media as 

propaganda are virtually nonexistent.
29

  The current project seeks to fill this 

investigative void by contending that propaganda is a key piece of the modern EW 

puzzle.
30

  In particular, this study utilizes a neutral definition of the term, and non-

normative methods of propaganda analysis, to examine the persuasive attributes of 

Evolution Wars mass media.  It is essential to note that the goal is not to critique the 

veracity of antievolutionist claims, or to judge the philosophical, scientific, and 

theological substance of such arguments.  This has already been done elsewhere.  

                                                 
26

 Forrest and Gross, Creationismôs Trojan, 13. 
27

 Scott and Branch, eds., Not In, 23. 
28

 Karl W. Giberson and Mariano Artigas, Oracles of Science: Celebrity Scientist Versus God and 

Religion (New York: Oxford University Press, 2007), 13-14. 
29

 Numbers, The Creationists, 365. 
30

 In 1985 Richard Stempien and Sarah Coleman conducted a preliminary study of creationist propaganda 

that featured a number of methodological similarities with those exhibited throughout this project.  

However, while Stempien and Colmanôs venture provided an introductory examination of EW 

propaganda, there has remained a serious dearth of comparable analyses, as well as the need to update and 

build upon its basic investigative approach to further confirm its findings.  See: Richard Stempien and 

Sarah Coleman, "Processes of Persuasion: The Case of Creation Science," Review of Religious Research 

27, no. 2 (1985). 
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Instead of evaluating whether the ideas expressed in antievolutionist mass 

communications are valid or invalid, the objective is to determine whether they are 

persuasive.
31

  Thus, the aim is to explain the continued success of antievolutionism and 

the EW global expansion in terms of persuasive devices exhibited throughout widely 

distributed mass media.  With this in mind, the projectôs central hypothesis can be stated 

as follows: 

H1: Propaganda is an important component of the EW.  Its 

sociological significance is not merely derived from the merits 

of its communicated arguments, but by the degree of 

persuasiveness affiliated with these assertions in the context of 

mass media. 

In association with H1, this study further contends that EW propaganda 

incorporates an abundance of persuasive elements.  These elements include various 

characteristics and persuasion techniques that have been successfully utilized in 

contemporary marketing campaigns, and which have been empirically substantiated by 

a host of persuasion studies.  Specifically, these factors include properties that can, in 

certain circumstances, actuate relatively automatic persuasion responses.   As a result, it 

is necessary to examine whether antievolutionist mass media includes persuasion 

constituents that have been demonstrated to affect audiences.  While researchers have 

scrutinized the scientific accuracy and theological cogency of EW communications, it 

may be just as vital to investigate whether they feature such distinct persuasive qualities.  

Therefore, this projectôs second hypothesis is:  

                                                 
31

 It should be also iterated that the goal is not to analyze how popular media, such as news reporting, 

may be reporting on science-religion, while also influencing the EW through an inordinate focus on 

antievolutionism.  For more on this important subject, see: Sharon Dunwoody, "Scientists, Journalists, 

and the Meaning of Uncertainty," in Communicating Uncertainty: Media Coverage of New and 

Controversial Science, ed. Sharon M. Friedman, Sharon Dunwoody, and Carol L. Rogers (Mahwah: 

Lawrence Erlbaum Associates, 1999); Chris Mooney and Matthew C. Nisbet, "Undoing Darwin," 

Columbia Journalism Review 44, no. 3 (2005); Jame Schaefer, "Reporting Complexity: Science and 

Religion," in Quoting God: How Media Shape Ideas About Religion and Culture, ed. Claire Hoertz 

Badaracco (Waco: Baylor University Press, 2005); Joe Williams, "Fairness and Pressure Advocacy in 

Controversial Science," in Quoting God: How Media Shape Ideas About Religion and Culture, ed. Claire 

Hoertz Badaracco (Waco: Baylor University Press, 2005); Jason Rosenhouse and Glenn Branch, "Media 

Coverage of ñIntelligent Designò," BioScience 56, no. 3 (2006); Scott, Evolution vs., 303-05.  
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H2: EW propaganda contains persuasive attributes in sizeable 

quantities.  These persuasive elements have the ability to 

conceivably influence audiences irrespective of the quality of 

the arguments with which they are linked.  

Finally, this study asserts that if persuasive factors can be identified throughout 

antievolutionist mass communications, these features demonstrate how propaganda may 

be functioning within the Evolution Wars as persuasive media.  That is, the incident 

rates of specific persuasive elements in antievolutionists materials discloses the 

foremost persuasion themes that are being articulated to EW audiences, while also 

providing insights into why and how such communications may be persuasive to 

audiences: 

H3: The occurrence and distribution of persuasive attributes 

throughout EW propaganda reveal the specific persuasion foci 

of antievolutionist organizations, and exhibit potential ways in 

which such mass media can influence message recipients. 

To address these hypotheses, the propaganda materials disseminated by three leading 

EW organizations from 2009-11 will be systematically examined, and then compared 

with each other as well as a control sample.  These three EW groups include the 

Institute for Creation Research (ICR), Answers in Genesis (AiG), and the Center for 

Science and Culture (CSC). 

 

1.2  The Darwin-Sceptics and EW Propaganda 

The current EW are rooted in the expansion of various forms of 

antievolutionism, or Darwin-scepticism, throughout the latter half of the 20
th
 century.

32
   

                                                 
32

 The idioms ñDarwin-scepticò and ñDarwin-scepticismò are utilized here as synonyms for the terms 

antievolutionist and antievolutionism.  Members of the groups being analyzed occasionally describe 

themselves using these categories, and in some respects, they are apposite designations.  This is because 

representatives of each organization are not actually opposed to every single facet of evolution, but 

instead specifically reject Darwinism and its associated concepts.  It should be noted that while Darwin-

sceptics are primarily concerned with combating evolutionary theory, antievolutionism is also commonly 

associated with the following issues: global-warming, the possibility extraterrestrial life, abortion, home-

schooling, and stem-cell research.  See: David Klinghoffer, "Who Is James Le Fanu? Part II: The Book to 

Buy for Your Darwin-Devoted Friends," Center for Science and Culture, 

http://www.evolutionnews.org/2009/04/who_is_james_le_fanu_part_ii_t019671.html; Lawrence E. Ford, 
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This rise of Darwin-scepticism began with the órenaissanceô of Christian Young Earth 

Creationism (YEC) throughout the United States.
33

  While it is important to note that 

óYEC is not monolithic,ô its adherents generally ascribe to the following propositions: 

The age of the universe is between 6,000 to 10,000 years; Noahôs flood is responsible 

for most fossiliferous strata; Evolution from primordial organic molecules to humans 

did not occur; God created specific ókindsô of animals, which have micro-evolved into 

related forms, but do not macro-evolve into entirely new species; and, Evolution is an 

atheistic supposition, which is in direct opposition to theism.
34

  Similar descriptions of 

YEC have been offered in numerous studies, which also associate its American 

resurgence with the work of one influential figure: Henry M. Morris.
35

   

One of the ways that Morris helped to facilitate the revival of Young Earth 

Creationism was through the proficient use of media communications.
36

  Notably, 

Christian Darwin-scepticism has a long history of utilizing mass media in the 20
th
 

century, including pamphlets written and distributed by William Jennings Bryan, as 

well as cartoons designed to ódemonize evolutionô which were published around the 

time of the Scopes trial.
37

  However, the contemporary Evolution Wars and their 

propaganda truly begun with Morrisô broadcasting efforts, and the publication of a 

                                                                                                                                               
"Werner Arber: An Honest Evolutionist?," Acts & Facts 38, no. 6 (2009); Robert Crowther, "Academic 

Elites Don't Appreciate Uppity Scientists Who Buck the Consensus," Center for Science and Culture, 

http://www.evolutionnews.org/2010/09/here_come_more_threats_to037901.html.    
33

 Toumey, God's Own, 31-48. 
34

 Roberts, Evangelicals and, 167. 
35

 Scott, Evolution vs., 57, 66-68; Numbers, The Creationists, 6-14, 217-25, 34-38; Thomas Dixon, 

Science and Religion: A Very Short Introduction (New York: Oxford University Press, 2008), 87-93; 

Robert T. Pennock, Tower of Babel: The Evidence against the New Creationism (Cambridge: MIT Press, 

1999), 10-14; Kristi L. Bowman, "Seeing Government Purpose through the Objective Observer's Eyes:  

The Evolution-Intelligent Design Debates," Harvard Journal of Law & Public Policy 29, no. 2: 431-32; 

Eugenie C. Scott and Glenn Branch, "Antievolutionism: Changes and Continuities," BioScience 53, no. 3 

(2003): 283; Scott, "Antievolution and," 267-72; Giberson, Saving Darwin, 130- 37. 
36

 Bowler, Monkey Trials, 207-11. 
37

 William Jennings Bryan, The Menace of Darwinism (New York: Fleming H. Revell, 1922); Edward B. 

Davis, "Science and Religious Fundamentalism in the 1920s," American Scientist 93, no. 5 (2005); ðð

ð, "Fundamentalist Cartoons, Modernist Pamphlets, and the Religious Image of Science in the Scopes 

Era," in Religion and the Culture of Print in Modern America, ed. Charles L. Cohen and Paul S. Boyer 

(Madison: University of Wisconsin Press, 2008). 
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seminal creationist text entitled The Genesis Flood.
38

  This book, which Morris co-

authored with John C. Whitcomb, was published in 1961; at the beginning of a decade 

which many thought would mark the demise of creationismôs public influence in 

America.  In fact, by the end of the 50s American Darwin-scepticism was waning, and 

during the 60ôs both Tennessee and Arkansas repealed their antievolution laws.  One 

Scientific American writer went so far as to heil this óThe End of the Monkey Way.ô
39

  

However, The Genesis Flood was well received within Americaôs conservative 

Christian communities, and in 1963 the Creation Research Society was formed by 

Morris and nine other creationists.  Morris was intent on reaching the masses with 

antievolutionist messages, and as Numbers explains: 

Throughout the 1960s Morris aggressively marketed his brand 

of creationism in a variety of packages: a series of Sunday-

school lessons, a text for youth groups, and a collection of 

articles he had published in such popular evangelical journals 

as His (Inter-Varsity Christian Fellowship), Collegiate 

Challenge (Campus Crusade for Christ), and Christian Life 

Magazine, an interdenominational monthly.
40

 

In the early 1970s, this civil engineering professor went on to help launch the 

Institute for Creation Research, which has subsequently been credited with establishing 

óthe basic infrastructure of the modern creationist movement.ô
41

  ICR was unique in 

pioneering one of the first professional teams of antievolutionists, and it has always 

incorporated considerable mass media efforts.  Described as óthe most important 

messenger for bringing creationism to the public,ô ICR now produces multiple radio 

programs broadcasted on nearly 1,600 radio stations around the globe, Acts & Facts 

magazine delivered to over 200,000 recipients each month, its Impact journal, tracts, 

                                                 
38

 Numbers, The Creationists, 51-52. 
39

 Toumey, God's Own, 35. 
40

 Numbers, The Creationists, 236. 
41

 Toumey, God's Own, 35. 
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books, DVDôs, and daily Days of Praise devotionals.
42

  Furthermore, the majority of 

these media are also accessible on ICRôs regularly updated website which has been in 

operation since 1995 and receives approximately 80,000 unique visitors every month.
43

  

As ICRôs Director of Communications makes clear, this online presence represents a 

particularly important facet of the organizationôs communications enterprises:  

With ICR's emphasis on disseminating science information, 

the Internet is one of the best tools we have for getting the 

right information out to teachers, pastors, science students, 

researchers, and many more people who need it. This is why 

ICR is committed to utilizing this tool in the most effective 

means possible.
44

 

Another of the Institute for Creation Researchôs leaders has explained of the internet, 

óJudging by the thousands of personal testimonies and emails we have received, it is 

clear God has abundantly blessed this vital aspect of ICRôs ministry.ô
45

  These types of 

media ventures have continued to form a significant volume of propaganda in the EW, 

and they have acted as the archetypes of modern worldwide YEC communications 

endeavours. 

 ICR characterizes itself as óthe premier institution in the creation science 

movement,ô which is ódedicated to equipping believers with truth and knowledge to 

strengthen their faith and to be prepared to minister to the people around them.ô
46

  Its 

Director of Donor Relations emphasizes that a chief goal of ICR is to persuade 

audiences, and that this óintent to persuade is driven by awareness that truth will ñset 

freeò the hearer and ñopen the eyesò of those who yearn for knowledge.ô  In fact, one of 

ICRôs mandates is to be ópersuasive and bold in our global presentations, whether in 

                                                 
42

 Ibid., 113. 
43

 "icr.org," Compete, http://siteanalytics.compete.com/icr.org/. 
44

 Lawrence E. Ford, "2008: Laying the Groundwork for Growth," Acts&Facts 38, no. 1 (2009): 5. 
45

 Henry Morris IV, "Gift Legacy," Acts&Facts 38, no. 8 (2009): 21. 
46

 Christine Dao, "ICR Offers New Biblical Apologetics Degree," Acts & Facts 38, no. 8 (2009). 



12 

 

 

 

person, through our writings, or through whatever media the Lord permits.
47

  This 

involves spreading YEC óby every means available,ô and spending millions of dollars to 

distribute ICR materials across the globe.
48

  To accomplish this objective, over 1.5 

million dollars of ICRôs program expenses, which were over 5 million dollars per year 

from 2009-2010, and $4,547,657 in 2011, are exclusively devoted simply to providing 

free Acts&Facts magazines and Christian devotional materials to worldwide 

audiences.
49

  Acts&Facts is the Institute for Creation Researchôs premier pro-YEC 

publication, and from its inception in the 1970s, to its appearance on icr.org, the 

magazine has remained a crucial medium for reaching audiences.  In many ways its 

articles typify the messages found in all of the organizationôs media, and for this reason, 

every edition of Acts&Facts published from 2009-2011 will be analyzed as ICRôs 

contribution to EW propaganda.  

 While ICR has remained a media titan in the EW, it may be argued that AiG has 

actually become the most prominent Young Earth Creationist organization on the 

planet.  This is reflected in the organizationôs $17,041,887 program expenses, which far 

surpasses ICRôs monetary expenditures.
50

  Nonetheless, both institutions share a 

common history, since AiGôs founder, Ken A. Ham, began working with ICR in 1987 

after moving to the United States from Australia.
51

  Described as óAmericaôs leading 

creationist,ô Ham established AiG after resigning from ICR in 1994, though both 

organizations have continued to work together, and often feature the same contributors 

in their media broadcasts.
52

  Like the Institute for Creation Research, one of AiGôs 
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principal aims has involved circulating YEC materials worldwide in numerous 

languages, and the organization uses a myriad of communications mediums to reach 

international audiences.   

Answers in Genesis boasts thousands of employees, and its website receives 

over 190,000 unique visitors every month.
53

  In fact, in 2000 Ham claimed that its 

website was ranked as one of the top 1% in the world for overall visits.
54

  Notoriously, 

AiG opened a twenty-seven million dollar, 70,000 ÆÔς  Creation Museum in 

Petersburg, Kentucky in 2007, and it is currently raising over 24 million dollars to build 

Ark Encounter; a Noahôs Ark inspired theme park.  Along with its magazine, Answers, 

AiG also produces tracts, books, DVDôs, an internationally transmitted radio program 

hosted on over 850 stations, a plethora of streaming videos-on-demand, cartoons, online 

articles for children, teaching curricula, and media messages from Ham himself.  

Answers magazine was first published in 2006 and it currently has over 75,000 regular 

subscribers to its hardcopy releases, while its articles are also a main feature on AiGôs 

website.
55

  Moreover, it has received sixteen awards from the Evangelical Press 

Association, and its contents reflect every aspect of AiGôs YEC message.
56

  For this 

reason, articles appearing in this magazineôs 2009-11 editions will be investigated 

within this project. 

Following YECôs revival in the 1960s, another form of Darwin-scepticism 

emerged in the United States that has since garnered its own international following.  

Referred to as ID, its fundamental premise is that the complex biological adaptations, 

especially at the intracellular level, could not have resulted from natural selection or any 

other entirely materialistic process.  Instead, the appearance of such biochemical 
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intricacies necessitates the intervention of a supernatural designer, and can be best 

explained as the work of an intelligent architect.  The expansion of this type of 

antievolutionism has been marked by appearance of new ID groups around the world, 

and as one Center for Science and Culture contributor boasts: 

An often-heard criticism of intelligent design claims that it is 

exclusively an American phenomenon, since presumably the 

rest of the world is too smart to fall for the stuff.  Of course this 

is nonsense.  ID is making impressive strides in Europe and 

Asia.  As I can report from personal experience, the future 

looks particularly bright in the United Kingdom.
57

 

 Though many studies have equated Intelligent Design with YEC, designating it óstealth 

creationism,ô óneocreationism,ô or even óCreationism-lite,ô it should be recognized that 

ID rejects Young Earth Creationism while simultaneously denying the scientific validity 

of evolution.
58

  Though ID truly gained prominence in the 90s through the work of 

Philip E. Johnson, its origins can be linked back to the publication of three important 

books published in the 1980s: The Mystery of Lifeôs Origin, Origin Science, a Proposal 

for the Creation-Evolutionist Controversy, and the high school biology textbook, Of 

Pandas and People.
59

   

The CSC was originally founded in 1996 as the Center for the Renewal of 

Science and Culture, and as an arm of the Discovery Institute, it now represents the 
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worldôs largest and most well-funded ID organization.
60

  One of CSCôs leading 

ambitions, which has been pursued at a óhead-spinning pace,ô involves using its 

appreciable financial resources for ópublicity and opinion makingô by generating ID 

materials intended to steer audiences away from evolutionary theory.
61

  This has 

constituted publishing numerous books, hosting conferences, creating teacher training 

programs, developing ID-centred school curricula, producing magazine advertisements, 

and establishing an increasingly prominent online presence.  Such online efforts consist 

of internet banners, podcasts that receive 500,000 downloads per year, and several web 

pages, including CSCôs Evolution News and Views site.
62

  News and Views, which is 

one of the most visited ID links on the World Wide Web that is also networked with 

other Discover Institute/CSC pages, features articles written by CSC members and 

many other prominent ID allies.
63

  As a result, its 2009-11 contents echo the main 

suppositions of the organization, and the fundamental Intelligent Design messages 

regularly communicated to audiences.   

 The years 2009-2011 were characterized by several notable EW incidents that 

also fuelled the mass communications efforts of ICR, AiG, and CSC.  2009, of course, 

represented the bicentennial of Charles Darwinôs birth, and the 150
th
 publication 

anniversary of his seminal text On the Origin of Species.  This ñYear of Darwinò 

actually motivated antievolutionists, who referred to it as óThe Year of Opportunity,ô 

because it provided ideal opportunities to capitalize on Darwinismôs media spotlight.
64

  

2009 also witnessed legal trials and school board votes in the state of Texas regarding 

                                                 
60

 Forrest, "The Wedge," 16-23; "The Center for Science and Culture," Discovery Institute, 

http://www.discovery.org/csc/aboutCSC.php; Forrest and Gross, Creationismôs Trojan, 148-50; Lurquin 

and Stone, Evolution and, 182-83; Young and Largent, Evolution and, 270. 
61

 Forrest, "The Wedge," 43; Forrest and Gross, Creationismôs Trojan, 154. 
62

 Casey Luskin, "Circumventing the Post-Dover Media Blackout," CSC, 

http://www.evolutionnews.org/2011/12/circumventing_t054541.html; evolutionnews.org,  (Compete, 

2012). 
63

 "Help Support Discovery Institute in 2010," CSC, 

http://www.evolutionnews.org/2010/12/help_support_discovery_institu042051.html; evolutionnews.org. 
64

 Dale Mason and Ken Ham, "Year of Opportunity," Answers 4, no. 1 (2009). 



16 

 

 

 

the teaching of evolution, and CSCôs program director saw his book Signature in the 

Cell published, which went on to be named a Times Literary Supplement óBook of the 

Year.ô
65

  During these three years Answers in Genesis also received media attention for 

its plans to build the Ark Encounter theme park, while ICR celebrated its 40
th
 

anniversary, and went to court over its ability to grant MSc degrees.  Furthermore, 

academic freedom bills associated with ID were contemplated throughout America, the 

Discovery Institute attempted to initiate an ID research journal called Bio-Complexity, 

and the UKôs Centre for Intelligent Design was launched.  Consequently, the Evolution 

Wars were alive and well during 2009-11, and all three organizations sustained 

considerable media efforts throughout this period.     

  

1.3  Project Overview  

In order to systematically examine EW mass media disseminated from 2009-11, 

Chapter Two of this project will first delineate what is meant by the contentious term 

ópropaganda.ô  This will involve surveying the historical development of the word as a 

religious, academic, and popular concept.  Through this overview, an operationalized 

definition will be formulated, establishing the studyôs distinctly neutral rendering of the 

term.  The same definition also reveals apposite methodologies that can be used for 

propaganda analysis, which are detailed throughout Chapter Three.  Specifically, a 

tripartite methodological framework for propaganda research will be advanced that 

integrates communication studies, persuasion research, and the sociology of knowledge.  

Chapters Four, Five, and Six subsequently utilize this investigative lattice to supply 

comprehensive analyses of the most widespread persuasive features exhibited 

throughout ICR, AiG, and Center for Science and Culture materials.  These extensive 

chapters report on this studyôs primary quantitative data and detailed findings; imparting 
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a comprehensive synopsis of the ways each group is persuasively communicating to 

global audiences.  Chapter Seven then contrasts each groupôs figures with a control 

group to help establish observational significance, and provide a context with which to 

conceptualize the plausible media effects and branding influences fostered by EW mass 

communications.  Finally, Chapter Eight will reassess hypotheses H1-3 in light of the 

projectôs observations, and reflect upon propagandaôs significance in the EW.  

Collectively then, this thesis will supply much needed perspectives on Darwin-sceptic 

mass media and the Evolution Warsôs worldwide proliferation. 
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CHAPTER TWO  

 

Our Age of Propaganda: Operationalizing a Research Definition 

 

 

 

But what is propaganda?  The definers do not agree.  

 

Frank E. Lumley
66

 

 

 

Admittedly, propaganda is hard to define.  It is broad and fluid. 

Nevertheless, we can mark its boundaries. 

 

Gorham Munson
67

  

 

 

 

2.1  A Message-Dense Bombardment: The Necessity for Propaganda Research 

Anthony R. Pratkanis and Elliot Aronson have explained that óEvery day we are 

bombarded with one persuasive communication after another.ô
68

  Our daily lives 

function in a ómessage-denseô environment, and thus, óFor better or worse, ours is an 

age of propaganda.ô
69

  Analogous claims have been made by scholars in numerous 

academic fields over the past 100 years.  Edward L. Bernays, the pioneer of public 

relations studies, declared in 1928 that propaganda exists óon all sides of us,ô and that it 

óis here to stay.ô
70

  34 years later the French polymath Jacques Ellul likewise asserted 

that óPropaganda, by whatever name we may call it, has become a very general 

phenomenon in the modern world.ô
71

  Correspondingly, A. Peter Foulkes contended that 

propaganda has now become óworld-wide and all-pervasive,ô
72

 while Jay Black has 

stated more recently that óPropaganda is inevitable in todayôs media mix,ô and, óIt is not 
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a question of ñifò our society and its institutions engage in propaganda; it is rather a 

question of ñhow.òô
73

   

In acknowledging that the 20
th
 a 21

st
 centuries may very well constitute an Age 

of Propaganda, it would seem fitting that significant research delineating what 

propaganda actually is, and how it is employed, should readily exist.  However, though 

numerous propaganda studies have been completed over the past century, many scholars 

have identified a serious dearth of academic analysis and educational materials devoted 

to its understanding.
74

  Stanley B. Cunningham has noted that in 20 years of 

postsecondary teaching he found that academically óthere was surprisingly little when it 

came to a conceptual analysis of what propaganda is or how we should describe it.ô
75

  

Similarly, Kevin Moloney has contended that British academia has often disregarded 

propaganda as simply óñfroth,ò ñworkaday deceit,ò ña victory of presentation over 

content,ò just ñspin.òô
76

  Nonetheless, despite the apparent scarcity of research, the 

significance and frequency of phenomena described as propaganda cannot be ignored.  

This is especially the case as propaganda may affect present-day sociopolitical 

exchanges, including modern science-religion discourse and the EW.  Indeed, 

propagandaôs importance has been emphasized by many contemporary scholars, who 

have acknowledged that currently ómass media are literally omnipresent and all-

pervasive,ô providing óever growing opportunities for governments and companies to 

manipulate, control and even shape our minds.ô
77

  Nicholas OôShaughnessy has even 
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gone so far as to state that propaganda óhas over-determined our history and over-

mastered our present timeô to the degree that ópropaganda is the guiding hand of history: 

wherever persuasion was critical to the survival of the regimes or institutions, or the 

attainment of radical social objectives.ô
78

  Though this is a relatively extreme 

assessment of propagandaôs historical, it does appear as though we do in fact live in an 

Age of Propaganda.  Also, before we can study it we must formulate its definition. 

 

2.2  Catching the Greased Pig: The Difficulties of Defining Propaganda 

One of the most crucial tasks of researching propaganda lies in operationalizing 

the term, for as Douglas E. Cowan has noted, failing to do so seriously hinders its use as 

an adequate óanalytic tool.ô
79

  Unfortunately, the ódefinition of ñpropagandaò is not 

settled,ô even though, óthe use of this word is as current as ever.ô
80

  While the word is 

often utilized its actual connotations are complex, and as C. Carey has colourfully 

stated, óDefining propaganda is a bit like trying to catch a greased pig: slippery.ô
81

  This 

slippery nature is owed in part to the sheer quantity of definitions that have been 

proposed for the term, such that it often truly does appear as though there are óas many 

definitions of propaganda as there are definers.ô
82

  In fact, while surveying the plethora 

of definitions, and the apparent differences existing between them, several researchers 

have claimed that propaganda has become a rather opaque and useless research 

category.
83

  However, a profusion of definitions does not necessarily imply a total 
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contradiction of each classification, nor does it negate the potency of the word for 

research purposes.  

Even so, while the surfeit of definitions does not repudiate the term, it can serve 

to profoundly confuse assessments of propaganda and cripple its analysis.
84

  One of the 

most significant problems to emerge from multiple definitions is related to variations in 

specificity that can occur between characterizations.
85

  That is, disparate meanings of 

propaganda can develop because ódefinitions are too all-encompassing or conversely 

that they are overtly narrow and as such fail to provide a suitably general term for 

universal usage.ô
86

  The propaganda researcher faces the challenge of defining the term 

so that it maintains precision, and yet still functions as a general identifier of 

phenomena.  Reciprocally, characterizations of propaganda must not lose specificity to 

the degree of becoming óunwieldy,ô and thus make the conception of propaganda 

ódifficult to isolate, identify, and understand.ô
87

 

In addition to the plenitude of academic definitions, researchers must also 

contend with popular perceptions of the term.  óIn mainstream discourse,ô explains Mark 

A. Wollaeger, óñpropagandaò is regularly used to dismiss purportedly documentary 

accounts for their deceptive inaccuracy or deliberate bias, as if óñpropagandaò were the 

accepted name for the capacious category of politically motivated falsehood.ô
88

  

Unmistakably, propaganda is oft considered simply óa dirty word.ô
89

  This provokes 

significant questions concerning whether the term can even be used descriptively and 

non-normatively for research analysis.  óIs it,ô asks Cunningham, ójust a word we use to 
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evaluate, deride, and dismiss certain kinds of unwelcomed discourse?ô  Does it óreally 

help to illustrate a special aspect of social reality,ô and is it truly óa valid social science 

category?ô
90

  In light of these uncertainties, it is evident that the task of defining 

propaganda befalls additional complications.  Though such encumbrances will be 

examined later, it is helpful to recognize here that dismissing the term outright because 

of its common vernacular is not necessarily beneficial.  Merely designating all 

propaganda as negative because of everyday parlance can be problematic, for as 

Wollaeger advances, óone personôs propaganda is another personôs information.ô
91

   

With these potential complications in mind it is apparent that composing a 

functional definition of propaganda for research purposes is a formidable task.  As one 

propaganda researcher perspicaciously noted during WWII:  

Even a cursory examination of the term ópropagandaô will 

reveal the fact that it is widely used in a variety of ways by a 

great many people.  It occurs in newspapers, casual 

conversation, and in scientific discussion with a readiness that 

bespeaks complete understanding of the word.  But as soon as 

comparisons are made of the definitions which are stated or 

implied, it becomes clear that there are many different ideas 

regarding what is meant by propaganda.
92

 

Thus, Leonard Doob, the former Sterling Professor Emeritus of Psychology at Yale 

University, contended that óa clear-cut definition of propaganda is neither possible nor 

desirable.ô
93

  Doobôs position, however, appears unduly cynical, and the repercussions 

of such a stance threaten the systematic study of propaganda from the very outset.  To 

deny a definition obfuscates that which is being examined and presents further 

difficulties, for as Cunningham notes, failing to derive a functional definition of the 
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term debilitates research.
94

  In order to avoid such incongruity the present study will 

first examine the historical development of the term, and then canvass the most 

significant 20
th
 and 21

st
 century interpretations of propaganda.  Once these have been 

assayed an operational definition will be formulated in order to consider propaganda in 

the EW. 

 

2.3  Congregat de Propaganda Fide: Origins of the Term 

The current use of the term propaganda, a word of órelatively recent originô
95

 

that may have first been used in English during the 18
th
 century,

96
 finds its roots grafted 

within the Catholic Counter-Reformation.  Following the Council of Trent the Vatican 

began new efforts to secure the Churchôs position in both the New World and Europe 

through the centralisation and promotion of Catholic missionary initiatives.  Various 

scholars, such as Lindley Fraser, have associated the idea of propaganda specifically 

with Pope Gregory XIII, as he commissioned three cardinals to examine and propagate 

foreign Catholic enterprises.
97

  However, Pope Gregory XV is most often concatenated 

with the naissance of the term, for in 1622 he drafted the bull Inscrutabilis Divinae.  

This decree authorized the centralisation of Catholic missions, as well as the 

international aggrandizement of the Catholic Church and its tenants.  Through this the 

Sacra Congregatio de Propaganda Fide was founded.
98

 

The function of the term within Gregory XVôs charge is revealed in the Latin 

word propago, ómeaning to extend, enlarge, increase, carry forward, advance, spread.ô
99

  

This Latin expression refers to the natural reproduction of plants or animals, and was 

not used by the Church to imply the spread of falsehoods or the excessive manipulation 
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of cultures.
100

  For instance, Michael A. Mullett has articulated that the Congregatio was 

not necessarily concerned with óthe cultural Europeanization of native peoplesô or 

ócultural imperialism as well as Christian conversion.ô
101

  Thus, he refers to a translation 

of a 1659 Propaganda Fide text, which was printed for the instruction of missionaries:  

Do not regard it as your task, and do not bring any pressure to 

bear on the peoples, to change their manners, customs, and 

uses, unless they are evidently contrary to religion and sound 

morals...  [Do not introduce European values] to them, but only 

the faith, which does not despise or destroy the manners, 

customs of any people, always supposing that they are not evil, 

but rather wishes to see them preserved unharmed.
102

 

As Mark C. Miller explains, óFar from denoting lies, half-truths, selective history or any 

other tricks,ô the initial implications of the word were in fact the ótotal opposite of 

deceptions.ô
103

  It is evident that the Catholic Church considered this 17
th
 century 

propaganda initiative to be an appreciably moral enterprise.
104

  Certainly, because it was 

associated with a strategic counter-Protestant initiative, óThe word propaganda thus 

took on a negative connotation in Protestant countries,ô while within Catholic regions of 

the world it denoted a positive meaning ósimilar to that of education or preaching.ô
105

   

FIGURE 2.1 

The Header of an 18
th

 Century Inscrutabilis Divinae Text
106
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 However, though the termôs etymology may lie within the Counter-Reformation, 

it is evident that contemporary understandings of propaganda have transitioned well 

beyond these historical constructs.  Throughout the 18
th
 and 19

th
 centuries references to 

the term began to evolve away from its original positive appropriations to overtly 

negative connotations.  Furthermore, the term began to develop into an increasingly 

military-associated concept, and then later became a largely political category.
107

  Thus, 

Fraser cogently declared in 1957 of the original Catholic meaning of propaganda, óAs 

such, and very paradoxically, it is not primarily concerned with ñpropagandaò in the 

present-day sense of the word.ô
108

  It is with this in mind that the current study will now 

examine the evolution of the termôs definitions within the 20
th
 and 21

st
 centuries. 

 

2.4  The 20
th

 Century Spark: WWI and the Development of Propaganda Studies 

Though the word propaganda frequently appears in contemporary political 

rhetoric and news broadcasts, it was employed far less during the 19
th
 and the early 20

th
 

centuries.
109

  However, in Europe and North America the Great War animated fervent 

interest in the term, its meaning, and its practice.  Miller notes, óPrior to World War I, 

the word propaganda was little-used in English, except by certain social activists and 

close observers of the Vatican.ô
110

  In fact, previous to the Great War ópropaganda was 

                                                 
107

 Fellows, "Propaganda," 188. 
108

 Fraser, Propaganda, 22-23. 
109

 The OED provides a valuable list of early references to the word propaganda, including a 1790 

quotation that is often considered to be one of the first negative uses of the term.  Another early negative 

reference to propaganda, appearing in the 1842 edition of the Encyclopedia of Science, is cited by Jowett.  

In addition to publications produced by, or referring to, the Catholic Church, the author of this study also 

found an 1880 reference to óThe Propaganda of Healthô in the British Medical Journal, along with 

negative uses of the term in the same journal associated with antivaccination and antivivisection 

propaganda throughout the late 19
th
 Century.  Furthermore, an 1884 negative report of Islamic religious 

propaganda was found in the journal Science.  See: "The Propaganda of Health," The British Medical 

Journal 1, no. 1011 (1880): 745; "The Antivaccination Propaganda," The British Medical Journal 2, no. 

1960 (1898): 246-47; Kenelm E. Digby, "The Antivivisectionist Propaganda," The British Medical 

Journal 2, no. 1974 (1898): 1375; W. H. Dall, "A Mussulman Propaganda," Science 4, no. 93 (1884): 

457-59; "Propaganda, N.,"  in OED Online (Oxford University Press, 2012); Garth S. Jowett, 

"Propaganda and Communication: The Re-Emergence of a Research Tradition," Journal of 

Communication 37, no. 1 (1987): 97. 
110

 Miller, "Introduction," 10-11. (his italics) 



26 

 

 

 

a term so unimportant that there is no definition for it in the great 1911 Encyclopaedia 

Britannica,ô
111

 although an entry for the word was first included the New English 

Dictionary in 1908.
112

  However, following the Great War new media tactics and 

technologies employed by governments on all sides of the conflict for mass persuasion 

where brought into sharp relief.  In the words of OôShaughnessy, during the early 20
th
 

century ó[m]ethodologies, technologies and causes coalesce in an incendiary 

combinationô to spark unique propaganda approaches and analysis.
113

   Near the 

beginning of WWI Britain had established the War Propaganda Bureau, which was soon 

followed by the genesis of similar institutions in other nations.
114

  Throughout the war 

years ópictorial magazines, radio, cinema, and telegraphic news services gave a whole 

new dimension to the speed and reach of propaganda as well as great powers of 

orchestration.ô
115

  As David R. Willcox explains, óThe widespread employment of 

methods to alter public opinion stimulated both interest in its usefulness and fears about 

its powers to manipulate the public.ô
116

  Thus, while the concept of propaganda existed 

previous to the Great War, óit was not until 1915 that governments first systematically 

deployed the entire range of modern media to rouse their populations to fanatical 

assent.ô
117

  

Consequently, the aftermath, or aftertaste, of the Great Warôs mass media 

campaigns roused a new focus on propaganda research.  In 1927 Harold D. Lasswell, a 

pioneering communications theorist who expressed fear of propagandaôs persuasive 

abilities, brusquely described this newfound curiosity: óThese people probe the 
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mysteries of propaganda with that compound of admiration and chagrin with which the 

victims of a new gambling trick demand to have the thing explained.ô
118

  The advent of 

these mass media campaigns marshalled in a fresh awareness of propaganda, described 

by Lasswell as a óPropaganda Consciousness,ô
119

 which resulted from the recent 

exposure to communications that ócombined the aggressive passions of nationalism with 

machine-age scales of mass production and distribution.ô
120

  In 1920 this propaganda 

consciousness was galvanized by George Creelôs book How We Advertised America.  

During the war Creel had led the Committee on Public Information, an independent 

civilian propaganda service established by Woodrow Wilson, which became Americaôs 

first true propaganda ministry.
121

  In his book, Creel expressed how the committee 

successfully enlisted sophisticated mass media campaigns to garner American public 

support for the war effort.   

During the same period, representatives of the League of Nations concluded that 

propaganda had been a crucial stimulus of the Great War, and many theorists believed 

that it had significantly influenced its outcome.
122

  In a similar vein Adolf Hitler wrote 

that propaganda interested him greatly, due in part to the apparent superiority and potent 

effects he believed enemy war propaganda had actuated during the War.
123

  Following 

WWI and the Bolshevik Revolution, the Soviet Union continued to increase its own 

propaganda machinery, while new fascist states considered propaganda to be an 
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instrumental tool for the task of ruling.
124

  During this time the academy often deemed 

propaganda to be simply a negative contrivance requiring extensive study, while others 

characterized propaganda as an indispensable apparatus for the functioning of modern 

democratic societies.  Whether motivated through awe, fear, anger, or admiration, the 

cessation of the Great War marked the beginning of a new stage of propaganda; a stage 

in which propagandaôs meaning, methods, and effects would be vigorously evaluated as 

never before.  

FIGURE 2.2 

French and American WWI War Bond Posters
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2.4.1  Post-WWI Definitions  

Following WWI one of the first noteworthy texts published on the topic of 

propaganda was Walter Lippmannôs Public Opinion.  Lippmann has been described as 

óa man of enormous influence on American life as a journalist, public philosopher, and 
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trusted advisor to several U.S. presidents,ô while also being credited with laying the 

foundations of modern communications studies.
126

  Additionally, he is generally 

deemed the researcher that truly codified present-day notions of propaganda.
127

  

Lippmann had worked as a government propagandist during the war, which acutely 

motivated his devotion to the subject.
 128

  He theorized that it was ópictures inside the 

headsô of individuals, such as images óof themselves, of others, of their needs, purposes, 

and relationship,ô which fuel people to action.
129

  Though these mental pictures are not 

necessarily accurate portrayals of objective reality, they compose portraits, or subjective 

perceptions of reality, that endorse particular behaviour from individuals.  As Lippmann 

iterates: óWe shall assume that what each man does is based not on direct and certain 

knowledge, but on pictures made by himself or given to him.ô
130

  Propaganda is the 

manipulation of these formative pictures to create what he identifies as a ópseudo-

environment,ô or a ócounterfeit of reality,ô that promotes actions in people desired by the 

propagandist.  This formulates the basis of his brief definition of the term: óBut what is 

propaganda, if not the effort to alter the picture to which men respond, to substitute one 

social pattern for another?ô
131

 

 Within three years of Lippmannôs seminal text Adolf Hitler published Mein 

Kampf, which included two chapters dedicated to propaganda.  Described as having the 

óunique distinction of being a shrewd theorist of propaganda, as well as its ultimate 
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practitioner,ô Hitler was embittered by Germanyôs WWI defeat, and professed that the 

miscarriage of German propaganda efforts spurred him to examine how it should be 

employed.
132

  óIt was because the complete failure of the German sideôs entire 

reconnaissance/information system, which was particularly obvious to every soldier,ô 

wrote Hitler, óthat I became motivated with a great urgency to deal with the subject-

matter of propaganda.ô
133

  While describing propaganda as a truly frightful weapon 

when it is used in the hands of an expert, he further explained that it should be 

addressed exclusively to the masses.
134

  Hence, he noted, óThe operation of propaganda 

does not depend on the scientific/academic training of individuals but in demonstrating 

to the masses certain facts, events, needs, etc.ô
135

  He further argued that the art of 

propaganda ólies totally in communicating matters so clearly, and in a first-rate manner, 

as to produce a general conviction of the truthfulness of a fact, the necessity of an event, 

and the correctness of something which is inevitable.ô
 136

  To Hitler this should 

fundamentally be a project of persuading the masses through emotional influence, with 

concerted and repetitive sloganeering.  In many ways the essence of propaganda was 

characterized not by the scientific or academic validity of its arguments, but how these 

arguments are persuasively expressed to the public in a convincing manner. 

 Though Hitlerôs writings and influence would permanently affect later 

conceptions of the term, the consummation of his propaganda fervour was not truly 

realized until the rise of National Socialism in Germany.  These Nazi propaganda efforts 

have remained a significant topic of propaganda research, and some controversy has 
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remained concerning the true efficacy of the Third Reichôs media campaigns.
137

  Even 

so, it is apparent that propaganda was an important element of Hitlerôs Germany, which 

often shaped command decisions.  As OôShaughnessy explains, for the Third Reich 

[p]ropaganda was both an organizational ethos and an 

operational programme.  Nothing in the Reich was created 

without reference to propaganda values, everything from the 

design of Berlin Templehof airport which mimicked the outline 

of a German eagle, to the so-called miracle weapons, the V1s 

and V2s, which had no military value but, for the Nazis, great 

propaganda worth in the terrorizing of their enemies...  Military 

strategy was itself an exercise in propaganda, as with the battle 

of Stalingrad and the decision to hold it to the last because of 

its symbolic resonances: the propaganda dictated the political 

and military strategy rather than the other way round.
138

 

In advance of Hitlerôs rise to power, Harold D. Lasswellôs work in the latter half 

of the 1920s significantly influenced propaganda analysis, and his Propaganda 

Technique in the World War has been referred to as óthe first attempt to systematically 

define propaganda to assure some degree of validity and reliability in studies of the 

phenomenon.ô
139

  Laswellôs authoritative definition states: 

Propaganda refers solely to the control of opinion by significant 

symbols, or, to speak more concretely and less accurately, by 

stories, rumours, reports, pictures and other forms of social 

communication.  Propaganda is concerned with the 

management of opinions and attitudes by the direct 

manipulation of social suggestion rather than by altering other 

conditions in the environment or in the organism.
140
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The inclusion of symbols within Lasswellôs definition became instrumental for later 

understandings of propaganda.  These symbols have been vaguely portrayed as ówords, 

and word substitutes like pictures and gestures,ô which he described in later work as 

ówhatever has meaning or significance in any sense.ô
141

  Such symbols are used in 

propaganda for óstrengthening attitudes which facilitate the desired goal and toward 

weakening attitudes which obstruct it.ô
142

  Additionally, propaganda symbol 

manipulation serves to disseminate contentious ideas because Lasswell argued, óThe 

spread of controversial attitudes is propaganda.ô
143

 

 Lasswell defined propaganda from a relatively neutral stance, for as Barbara 

Hirschfelder-Ascher has cogently stated, óThe breadth of his definition of propaganda, 

as symbol manipulation to shape opinion, would clearly encompass positive efforts such 

as civic education, public mobilization for the common good over individual 

selfishness, or efforts to convince people of an aggressor nation to abandon an unjust 

aggression.ô
144

  While Lasswell claimed that óactual propaganda, wherever studied, has 

a large element of the fake in it,ô
145

 he also later asserted it may be óone of the most 

powerful contributors to the growth of civilization on the North American continent.ô
146

  

Likewise, many contemporaries of Lasswell, such as Edward L. Bernays, asserted that 

óñPropagandaò in its proper meaning is a perfectly wholesome word, of honest 

parentage, and with an honourable history.ô  Bernays further emphasized that whether 

ópropaganda is good or bad depends upon the merit of the cause urged, and the 
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correctness of the information published.ô
147

  From this neutral standpoint he defined 

propaganda as óa consistent, enduring effort to create or shape events to influence the 

relations of the public to an enterprise, idea or group.ô
148

  Moreover, this is not simply 

persuasion, but mass influence using multiple forms of communication.
149

 

It is evident that propaganda analysis in the 1920s often included such neutral 

definitions of the term, or relatively negative definitions that still articulated the 

necessity of propaganda for the maintenance of democratic states.
150

  However, during 

the 1930s the insidious qualities of propaganda were often greatly emphasized.  In 1933 

Fredrick E. Lumley claimed that propaganda does not consist of ófacts and soundly 

marshalled evidences,ô but is instead derived of ógeneralizations or conclusionsô that 

have óan emotional rather than an intellectual backing.ô
151

  Propagandaôs most 

characteristic negative attribute was deemed to be ósecrecy,ô or the concealment of a 

messageôs source and purpose.
152

  Correspondingly, Leonard W. Doob and Edward S. 

Robinsonôs classified propaganda as óthe employment of non-logical, or affective 

appeals in the public dissemination and modification of ideas, attitudes, and beliefs.ô
153

  

Doob further conjectured that propaganda exists ówhenever and wherever there is a 

conflict within society,ô for when there is opposition, disagreement, and discord, 

óCompeting groups attempt either to secure adherents from among the ranks of neutrals 

or of enemies, or to strengthen themselves through the use of propaganda.ô
154

   He 
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continued to represent propaganda unfavourably throughout the rest of his influential 

career, and later updated his 1930s definition by describing it as óthe attempt to affect 

the personalities and to control the behaviour of individuals towards ends considered 

unscientific or of doubtful value in society.ô
155

   

During the latter half of the 1930s various researchers examined propaganda and 

its mechanisms in an attempt to preserve the ideals of democracy.  The formation of the 

American Institute for Propaganda Analysis (IPA) in 1937, and the work of British 

scholar A. J. Mackenzie illustrate this concern.  The IPA was a non-profit organization 

established to inform the American public of propaganda techniques; with the intent of 

safeguarding democracy by educating citizens on how to properly analyze political 

rhetoric.  Two of the IPAôs most prominent scholars, Alfred M. Lee and Elizabeth B. 

Lee, contended, óIt is essential in a democratic society that young people and adults 

learn how to think,ô so that each citizen may ólearn how to make up their minds.ô
156

  

With this aim the IPA focussed primarily on the methods utilized by propagandists for 

mass persuasion, and defined propaganda as the óexpression of opinion or action by 

individuals or groups deliberately designed to influence opinions or actions of other 

individuals or groups with reference to predetermined ends.ô
157

   

Maintaining a similar esteem for democracy, A. J. Mackenzie also sought to 

discern the mechanisms of propaganda.  He expressed that in the face of growing 

European totalitarianism and fascist propaganda campaigns, Britain had the 

responsibility of defending and sustaining democratic principles.  Consequently, while 

he insisted that totalitarian propaganda was ócompletely amoral,ô he concurrently 

advocated that Britain use its own propaganda óto give democracies a lead, not with any 

bellicose intent, but with a genuine desire to place her power at the service of 
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civilization.ô
158

  Intrinsic to Mackenzieôs view was his contention that propaganda may 

subsist as an unconscious action.  Thus, he defined the term as óan attempt, either 

unconsciously or as part of a systematic campaign by an individual or group holding 

certain beliefs or desiring certain ends, to influence others to adopt identical 

attitudes.ô
159

  During the period that Mackenzie was writing his 1938 treatise, 

sociopolitical forces were rapidly building up to WWII which set the stage for the 

greatest propaganda operations the world had yet to experience. 

 

2.5  WWII and Propaganda 

The copious use of every accessible mass media for the purposes of influence 

and persuasion by both the Allies and Axis powers during WWII is well documented.  

Britain alone relayed thousands of hours of radio broadcasts to continental Europe, and 

disseminated nearly 1.5 billion pamphlets via RAF Bomber Command.
160

  At the same 

time, the Third Reichôs propaganda efforts were considerable, Mussoliniôs regime 

circulated vast quantities of propaganda materials, and the United States of Americaôs 

WWII mass media exploits, such as its enduring poster campaigns, are infamous to this 

day.
161

  As Philip M. Taylor has stated, óThe Second World War witnessed the greatest 

propaganda battle in the history of warfare.  For six years, all the participants employed 

propaganda on a scale that dwarfed all other conflicts, including even the First World 

War.ô
162
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Of particular import is that while WWII marshalled in what has oft been deemed 

the largest expression of propaganda in history, it also advanced research into its 

effectiveness, as well as psychological and social psychological approaches to its 

analysis.
163

  This was fuelled, at least in part, by mounting fears concerning 

propagandaôs alleged capacity to influence the populace.
164

  Certainly, during WWII the 

practice of propaganda óreached a new level of scientific sophistication,ô and 

researchers attempted to evaluate the effectiveness of mass media persuasion through 

empirical measurements.
165

  Analysis of propaganda continued after the war with this 

added concentration, and for the first time the act of propaganda was prosecuted as an 

international crime during the Nuremburg Trials.
166

  Nevertheless, academic research of 

propaganda dramatically atrophied within 5 years of Japanôs 1945 surrender, and 

subsequently, óAfter World War II, little agreement came about as to which definitions 

of propaganda were the most relevant and useful.ô
167

  Furthermore, interest in 

propaganda moved away from the largely military concerns that dominated wartime 

media campaigns, in which propaganda had as its chief purpose the necessity of 

spreading  óthe contagion of fear among our enemies but also spread the contagion of 

hope, confidence and determination among our friends.ô
168

  Propaganda became 

increasingly researched as an apparatus of political ideology and rhetoric.  Michael 

Sproule notes that, óDuring the post-war years communications researchers touted their 

focus on measurable persuasive effect as providing reliable knowledge that could serve 
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the needs of the nationôs policymakers.ô
169

  This focus continued to develop in post-

WWII propaganda analysis, before the study of propaganda began to wane in the early 

1950s, not fully regaining a conspicuous place within academic research until the 1980s.  

FIGURE 2.3 
American and Canadian WWII Propaganda Posters

170
 

  

 

 

 

 

 

 

 

 

 

 

2.5.1  Definitions From WWII to the Late 1970s 

During WWII Edgar Henderson offered noteworthy definitional modifications to 

the term in his 1943 article óToward a Definition of Propaganda.ô  This work has been 

credited with appreciably altering propaganda research,
171

 because while Henderson 

admitted that formulating a definition is difficult, he still considered propaganda to be 
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óisolable from other phenomena and independently observable.ô
172

  Most importantly, 

Henderson posited that a definition must be founded upon propagandaôs method rather 

than propaganda content.
173

  With this in mind, Henderson stated that óPropaganda is 

any anti-rational process consisting of pressure-techniques used to induce the 

propagandee to commit himself, before he can think the matter over freely, to such 

attitudes, opinions, or acts as the propagandist desires of him.ô
174

  Though Hendersonôs 

definition may not appear particularly original, his focus upon defining propaganda as a 

function of methods proved to be an influential consideration.  

 Despite Hedersonôs work, which sought to increase definitional precision and an 

analytical focus on propaganda methods, the term still remained rather vague in its 

academic as well as popular connotations.
175

  Only a few scholars, including Lindley 

Fraser, Terrance H. Qualter, as well as John C. Merrill and Ralph L. Lowenstein, 

attempted to plumb its definitional depths or pursue propaganda as a research 

category.
176

  However, the most significant treatise to develop during this period would 

prove be Propaganda: The Formation of Menôs Attitudes, written in 1962 by the French 

resistance war veteran, academic, politician, and Christian leader, Jacques Ellul.  

Though Ellulôs conclusions have since been readily disputed, this text established itself 

as the premier systematic analysis of propaganda in a contemporary and 

technologically-imbued society. 

Ellul defined propaganda as óa set of methods employed by an organized group 

that wants to bring about the active or passive participation in its actions of a mass of 
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individuals, psychologically unified through psychological manipulations and 

incorporated in an organization.ô
177

  It is important to note that the ideas of participation 

and action act as the nucleus of Ellulôs description.  According to Ellul, propaganda in 

contemporary society is focussed upon developing orthopraxy, or right action, rather 

than orthodoxy.  Thus, while others have approached propaganda as simply ódealing 

with beliefs or ideas,ô Ellul contended that this is incorrect, for the óaim of modern 

propaganda is no longer to modify ideas, but to provoke action.ô
178

  Though altering 

beliefs is necessary within this paradigm, specific action is the true goal, and action can 

precede and/or create belief.
179

  Thus, he explained: 

For action makes propagandaôs effect irreversible.  He who acts 

in obedience to propaganda can never go back.  He is not 

obliged to believe in that propaganda because of his past action.  

He is obliged to receive from it his justification and authority, 

without which his action will seem to him absurd or unjust, 

which would be intolerable.  He is obliged to continue to 

advance in the direction indicated by propaganda, for action 

demands more action.
180

 

This definition was integrated with Ellulôs premise that propaganda ómust be total,ô such 

that, óThe propagandist must utilize all of the technical means at his disposalðthe press, 

radio, TV, movies, posters, meetings, door-to-door canvassing.ô
181

  Quite literally 

propaganda is the method of using all communication mediums.   

While Ellul did not express a positive view of propaganda, he still advanced that 

propaganda fulfils individualsô needs.  The modern individual is faced with problems 

that are óbeyond him in volume and intensityô such that óhe simply cannot grasp the 
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worldôs economic and political problems.ô
182

  With these anxieties of contemporary life, 

individuals yearn for something to guide action, and the answers to questions about how 

one should live, how to vote, and how to participate in society are delivered through 

propaganda messages.
183

  This need for guidance is catalyzed by the desire for 

community, since modern individuals experience a fierce óloneliness inside the 

crowd.ô
184

   He argued that contemporary society is composed of distinct individuals 

rather than a uniform community, and as such, people ache for a sense of purpose and 

kinship amongst the masses.  Propaganda provides a desired collective ideology, which 

arises from a sense of importance through common action.  Additionally, as propaganda 

seems to fulfil these various needs, its presence and effects become self-perpetuating.  

Ellul rationalized, The individual subjected to propaganda can no longer do without it,ô 

and óthe more propaganda there is, the more the public wants.ô
185

 

 Additionally, as Marlin has noted, óOne of Ellulôs main contributions to the 

study of propaganda is his expansion of the horizons under which it is commonly 

viewed as a highly organized, top-down, politically motivated strategy for controlling a 

population.ô
186

  Ellul stretched the realm of propaganda to also include the gradual 

sociological diffusion of ideas and actions throughout a populace.  He described this as 

ósociological propagandaô which encompasses óthe group of manifestations by which 

any society seeks to integrate the maximum number of individuals into itself, to unify 

its membersô behaviour according to a pattern, to spread its style of life abroad, and thus 

to impose itself on other groups.ô
187

  Though this is one of the most contentious and 

difficult aspects of Ellulôs treatment of propaganda, his work assisted in developing 
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propaganda outside of the political sphere it was so often associated.  These influential 

characterizations and classifications of propaganda thoroughly impacted the resurgence 

of propaganda studies in the 1980s. 

 

2.6  The Resurgence: Definitions from the 1980s Onward 

Though the propaganda efforts of WWII have often been regarded as the most 

significant of the 20
th
 century, others have claimed that during the Vietnam War óthe 

United States launched what was at the time the largest propaganda campaign in the 

history of warfare.ô
188

  Undeniably, both U.S. and North Vietnamese powers readily 

utilized mass media operations.
189

  Nonetheless, many contemporary propaganda 

scholars note that during the mid-1950s the research of propaganda went into a state of 

decline until the 1980s.
190

  Despite the work of Ellul and others, Cunningham has 

contended that there occurred a ónear eclipseô of academic propaganda research,
191

 

while Black maintains that during this time propaganda became óa theoretically 

underdeveloped notion.ô
192

  Though such appraisals may be overstated, it is apparent 

that from the early 1980s onward propaganda research experienced a noteworthy 

increase in academic attention and scholarship.  

Writing at the cusp of the 1980sô revival of propaganda studies, Thomas M. 

Steinfatt theorized that propaganda studies had generally been in a state of decline as a 

result of the ódifficulty in reaching agreement among scholars on a useful definition of 

the term; useful in that the phenomenon being defined was capable of being studied, and 
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of being distinguished from other similar terms.ô
193

  There had developed confusion 

over what should be included within the construct of propaganda, and questions were 

asked about whether propaganda was truly a ubiquitous social phenomenon, as Ellul has 

suggested, or if it could be isolated to a particular set of very specific attributes and/or 

actions.  Moreover, Cunningham has argued that the general failure of the empirical 

approach to the study of propaganda led to an academic disinterest in the term.
194

  It has 

also been posited that the popular negative perceptions of the word marked the term as 

simply derogatory slang.
195

   

FIGURE 2.4 

False Banknotes Air Dropped During th e Vietnam War
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Additionally, Steinfatt, Cunningham, and others fail to notice that the waning of 

propaganda analysis seems to directly coincide with a change in how media effects were 

interpreted during the 1950s and 60s within communication studies.  It appears that 

direct effects media models, discussed in Chapter Three, were questioned around the 

same time that propaganda research experienced decline.  Hence, when scholars began 
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to doubt that mass media actually influenced audiences, and subsequently proposed 

limited effects models, there was also an appreciable decrease in propaganda studies.  

Interestingly, propaganda analysis once again received greater attention in the 1980s, 

following challenges to limited effects models that were made during and after the 

1970s.
197

 

    Even so, Ted Smith notes that despite the ódecline of scholarly interest in 

propaganda analysis, one thing seems clear: It cannot be attributed to any decline in the 

incidence of propaganda itself.ô
198

  For that reason, while propaganda faced near 

óconceptual extinction,ô a renewed awareness of its operation in the contemporary world 

has revived its usefulness as an analytical category.
199

  This resuscitation of the term has 

ópainted propaganda with a wider brush that covers the canvas of media, popular 

culture, and politics.ô
200

  It is this updated work-in-progress painting that will now be 

examined, with the intent of reviewing the most contemporary definitional strokes that 

have been added to its canvas.  

 

2.6.1  Definitions From the 1980s to the Present-day 

In 1986 Garth S. Jowett and Victoria OôDonnell coauthored an introductory 

textbook entitled Propaganda and Persuasion, which was followed by Jowettôs journal 

article ñPropaganda and Communication: The Re-emergence of a Research Traditionò 

in 1987.  These works represented a new concern for the academic study of propaganda, 

described as the órevival of interest in the role of propaganda as a tool of mass 
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persuasion.ô
201

  Jowett and OôDonnell positioned their influential definition of 

propaganda within communications studies, explaining that it is óthe deliberate, 

systematic attempt to shape perceptions, manipulate cognitions, and direct behaviour to 

achieve a response that furthers the desired intent of the propagandist.ô
202

  Paralleling 

earlier definitions, they also stressed that as a form of communication, within a socio-

historical context, propaganda ócan be depicted as a process.ô
203

  This cyclical and 

interactive propaganda process is depicted in figure 2.5. 

FIGURE 2.5 

Jowett and OôDonnellôs Model for the Process of Propaganda
204

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                 
201

 Jowett, "Propaganda and," 97. 
202

 Jowett and OôDonnell, Propaganda and, 7. 
203

 Ibid., 359. 
204

 Ibid., 361. 



45 

 

 

 

According to the authors, the ócultural rimô in this model denotes the necessary intrinsic 

elements that are employed by propaganda, such as óideologies, societal myths, 

government, economy, social practices, and specific events that take place.ô
205

  It is 

from this cultural rim that institutions actuate propaganda with the intent of reaching the 

public for their own purposes.  This propaganda is facilitated via propaganda agents, 

who subsequently utilize available media methods to deliver the institutionsô messages.  

Additionally, the public may receive the propaganda messages not only from the media, 

but also from specific audience members that function as communicative channels 

within a social network.  Once the public has been successfully reached with the 

propaganda message, the audience reciprocates with action, including voting, money 

contributions, joining groups, and demonstrations. 

Jowett and OôDonnellôs definition is fundamentally neutral.  While the authors 

state that there is a distinction between propaganda and the ófree and open exchange of 

ideas,ô they still make it clear that propaganda óis not necessarily an evil thing.ô
206

  

Philip M. Taylor has also advanced a broad definition which is not overtly negative: óBy 

propaganda, then, I mean the deliberate attempt to persuade people to think and behave 

in a desired way.ô
207

  In this vein he has noted that it is incorrect to assume that 

ópropaganda has to do with ógood or bad,ô óright or wrong.òô
208

  In a sense, propaganda 

is merely a tool that can be used in diverse ways, on behalf of various ends.  For 

instance, if an organization produces persuasive mass media targeting drunk driving, 

such as the example illustrated in figure 2.6, this may be conceived as propaganda 

which does not necessarily exemplify negative intent or evil tactics.   
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FIGURE 2.6 

Campaign Against Drunk Drivi ng Advert
209

 

 

 

Others, such as David Welch, OôShaughnessy, and even the United States 

Department of Defence, have also provided relatively neutral characterizations of the 

term.
210

  OôShaughnessy contends that it is incorrect to restrict propagandaôs 

definitional borders to only negative attributes, and he emphasizes that propaganda 

includes an óessential trinityô of rhetoric, the use of myth, and symbolism.
211

  

OôShaughnessy also explains that propaganda can include manipulation as well as 

deceit, and usually requires the social construction of an enemy idea or group to blame 

and attack.
212

  More recently, the United States Department of Defence has also 

provided a value-free definition of propaganda for national interests, stating that it is 

óany form of communication in support of national objectives designed to influence the 
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opinions, emotions, attitudes, or behaviour of any group in order to benefit the sponsor, 

either directly or indirectly.ô
213

 

Alternatively, several contemporary scholars have provided negative 

interpretations of the term.  In 1993 James E. Combs and Dan Nimmo described 

propaganda as óthe mastery of all forms of palaver,ô which is essentially superficial 

communication, making use óof guile and charm.ô
214

  Sproule later defined propaganda 

as óthe work of large organizations or groups to win over the public for special interests 

through a massive orchestration of attractive conclusions packaged to conceal both their 

persuasive purpose and lack of sound supporting reasons.ô
215

  Anthony R. Pratkanis and 

Elliot Aronson also interpret propaganda as an abuse of persuasion techniques, and the 

manipulation of both symbols and the psychology of its recipients.  They describe 

propaganda as óthe dexterous use of images, slogans, and symbols that play on our 

prejudices and emotions; it is the communication of a point of view with the ultimate 

goal of having the recipient of the appeal come to ñvoluntarilyò accept this position as if 

it were his or her own.ô
216

   

Randal Marlin and Stanley B. Cunningham have also proposed negative 

descriptions.  Marlin classifies propaganda as óthe organized attempt through 

communication to affect belief or action or inculcate attitudes in a large audience in 

ways that circumvent or suppress an individualôs adequately informed, rational, 
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reflective judgement.ô  Propaganda contains deception, and provides ósome false or 

unexamined premise in the picture of reality affecting a propagandeeôs action.ô
217

  

Though Cunningham is less willing to provide a definition, he does select a list of 

various descriptors of the term, including:  

[T]he propagandistôs systematic preference for lesser epistemic 

modalities such as attention, mere credibility, and actual belief; 

propagandaôs inherent indifference to truth and truthfulness, 

knowledge and understanding; the reduction of truth or 

information to the status of a mere strategy or utility.  Add to 

these notions that (episodic) intention is a common but not 

necessary feature; and that, in ways yet to be spelled out, 

propaganda is widely viewed as something that somehow 

reduces freedom of choice and human agency in the 

propagandee.
218

 

Regarding such negative descriptions, John Corner has more recently argued that any 

value-free definition of propaganda actually struggles against the historical negative 

associations of the term, and causes propaganda to become too broad a category for 

analytical purposes.
219

 

These definitions represent amalgams of propaganda descriptions cultivated over 

the last 100 years.  For instance, Cowan formulates his own comprehensive description 

of propaganda from a broad survey and synthesis of 20
th
 century propaganda theories: 

Propaganda is a systematic, ideologically driven, action-

oriented manipulation and dissemination of information, 

intended for a specific target audience, and intended to 

influence the beliefs and the behaviour of that audience in a 

manner consonant with the aims of the propagandist.
220

 

This study will also attempt to advance these efforts to coalesce the foremost definitions 

of propaganda.  Surveying the breadth of descriptions touched upon within this chapter 
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reveals several common definitional elements from which a functional definition of 

propaganda will be operationalized in order to examine EW mass media campaigns. 

 

2.7  Common Definitional Elements 

The proceeding analysis reveals a number of common elements that occur 

throughout 20
th
 and 21

st
 century definitions of propaganda.  These are isolated and 

presented in table 2.1. 

TABLE 2.1 

Propaganda Definitional Elements 

COMMON DEFINITIONAL 

ELEMENTS  

ELEMENT DESCRIPTIONS 

1. Conflict-Related Mass 

Communication 

¶ Propaganda is deliberate, systematic communication to 

vast audiences, via mass media rather than mere one-to-

one correspondence.
221

 

¶ This mass communication arises within the context of 

conflict and competition, whether real or perceived. 

2. Persuasion ¶ The ultimate task of propaganda is persuasion.  This 

includes the utilization of various persuasion tactics and 

strategies, such as rhetorical devices, emotional appeals, 

spreading falsehoods, and the use of influential socio-

cultural symbols.   
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3. Attitudes, Actions, 

and Perceptions of 

Reality 

¶ Propagandaôs persuasion efforts are designed to impact the 

attitudes and actions of particular audiences within 

conflict/competition contexts.
222

  This may entail 

reinforcing pre-existing attitudes and actions, or promoting 

new ones.  

¶ In order to influence audience attitudes/actions, 

propaganda attempts to shape perceptions of reality, which 

are intrinsically linked to behaviour and belief.  This can 

include manufacturing and/or fostering extant cultural 

mythologies.  

4. Equivocal Ethical 

Judgments 

¶ There is no clear consensus regarding whether propaganda 

is essentially a positive, negative, or neutral enterprise. 

 

This list characterizes the principal definitional components most often ascribed to 

propaganda.  These definitional elements can help delineate which research perspectives 

and methodologies may be especially suited for propaganda analysis.  For instance, 

because propaganda is described as mass communication, it would seem appropriate to 

employ communications studies for its examination.
223

  While such research approaches 

are explored in the next chapter, the task of defining propaganda requires an antecedent 

look at the fourth common definitional element: Equivocal Ethical Judgements.  This is 
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one of the most noteworthy variances existing throughout definitions, and its 

implications for propaganda research cannot be overlooked.  This is because whether 

researchers consider propaganda to be ethically positive, neutral, or negative can 

appreciably affect what is studied and how it is investigated. 

Positive definitions of propaganda are undoubtedly rare, though such 

descriptions can be found in the work of Bernays, and gleaned from those who, like 

Lippmann and MacKenzie, conceded that propaganda should be employed for the 

preservation of democratic states.  On the other hand, negative depictions of propaganda 

tend to stress the use of censorship for mass persuasion, the promotion of unethical 

actions or opinions, the concealment of intent, irrational and emotionally-fuelled 

arguments, the circumvention of freewill, deceit or the distortion of information, 

infringement upon autonomous thought, the misuse of power, the rewriting or radical 

reinterpretation of history, and psychological manipulation.
224

  These negative 

characteristics are also linked with the idea that propaganda is deemed argumentum ad 

populum, which is often considered a fallacious means of argumentation because it 

appeals to the masses.
225

  Through such scathing descriptions the claim has been made 

that the only appropriate characterization of propaganda is negative.  Thus, Cunningham 

has forcefully declared that propaganda óis not ethically neutral.ô
226

   

It is apparent that propaganda campaigns often do exhibit many of the negative 

traits described above.  For instance, the mass communications efforts of the Third 

Reich, which incorporated deceit, emotionally charged hate-speach, and supported a 
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homicidal government, obviously seem reprehensible.  However, many of the unethical 

components of this propaganda were also used by the Allies in WWII, and they may not 

be interpreted quite so pessimistically when viewed as necessary tools employed by 

governments trying to struggle against Adolf Hitlerôs forces.  For example, British mass 

media campaigns designed to conceal or thoroughly distort information about Operation 

Overlord, or other vital military plans, might not be considered wholly negative.  One 

may ask whether it is entirely unethical to employ such techniques for the preservation 

of millions of people in the face of a genocidal threat.  Though these types of ethical 

questions are complex, Willcox has maintained that if óthe propagandistôs cause 

coincides with the advancement of the whole or part of society, it cannot be 

wholeheartedly condemned as being of doubtful value.ô
227

   

Furthermore, propaganda is not always comprised of entirely negative qualities, 

and argumentum ad populum does not necessitate fallacious logic.  Even Cunningham 

has conceded that while ópropaganda is conventionally and stereotypically equated with 

falsehoods and lies, modern propaganda behaves with far greater restraint and 

sophistication.ô
228

  Moreover, Ellul alleged that true facts are integral to propaganda, 

and Mackenzie acknowledged that propaganda óshould contain at least a kernel of 

truth.ô
229

  In the same vein, Richard A. Nelson explained that ówhile propagandists often 

willingly lie, much of what they create is factually truthful and perceived as interesting 

or valuable by those who form the target audiences.ô
230

  Indeed, during WWII Robert H. 

Thouless noted that propaganda may simply disseminate ófactsô without deceit or 

obvious malicious intent: 
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Menôs opinions may be changed by telling them a perfectly 

true fact that was previously unknown to them.  Thus a 

statement that British fighting aeroplanes have shot down 

thirteen German bombers with a loss of seven to themselves 

may serve the ends of propaganda by creating confidence on 

our side and alarm and despondency in the enemy (if he hears 

it).  Yet it may be perfectly true.  This is one honest and 

reasonable way in which propaganda may influence opinion; 

by giving new and true information.
231

   

Such claims raise uncertainty as to whether propaganda should be unconditionally 

labelled as simply negative or unethical. 

 Moreover, exclusively negative definitions of propaganda may introduce acute 

subjectivity into the research process.  For instance, as Jowett and Heath have noted 

regarding negative characterizations of the term, óPeople often see tactics they donôt like 

as ñpropaganda,ò whereas when they approve of mass media campaigns they call them 

ñpreaching the truth.òô
232

  Walton has correspondingly explained that ópeople tend to 

see only the arguments of their opposition as describable with this label, as if their own 

arguments could never be.ô
233

  Since researchers are not immune to personal bias, 

similar conclusions could influence research enterprises such that only phenomena 

distinguished by analysts as being unethical, or in contradiction with their own values, 

may be considered propaganda.  In this way the termôs functionality as an analytical 

category deteriorates to a subjective label of ósomething done by other, less scrupulous 

people.ô
234

 

 In consideration of these difficulties various scholars have proposed neutral 

definitions of the term.  Black explains that óif we consider propaganda in less value-

laden terms, we may recognize ways all participants in the communications exchange 

can proceed intelligently through the swamp, and we can make informed judgments 
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about the ethics of particular aspects of our communications rather than indicting the 

entire enterprise.ô
235

  Correspondingly, A. J. MacKenzie claimed that propaganda óis 

ethically neutral,ô
236

 while Taylor has noted that it is óneither a ñgoodò nor a ñbadò 

thing; it merely is.ô
237

  This provides a certain definitional plasticity in the recognition 

that propagandaôs aims can be both ethically innocuous and sinister.
238

  Similarly, 

international law has defined propaganda in broad, neutral terms; accepting that 

propaganda can be used to support equally ethical or unethical goals.
239

  This neutral 

perspective was endorsed by Fraser, who explained that: 

It cannot be too strongly emphasised that propaganda is as such 

morally neutral.  The propagandist as propagandist will use 

whatever method he believes to be most likely to achieve the 

desired effect on the behaviour of his target.  These methods 

may be in themselves evil or good, just as the objects which the 

propagandist hopes to achieve may be evil or good; but neither 

of these alternatives affects the nature of propaganda as such. 

Furthermore, he contended that it is not appropriate to óprove an instrument to be 

harmful merely by showing that it is sometimes applied to evil ends.ô
240

  From this 

perspective propaganda is defined more generally as mass media for mass persuasion, 

which may or may not employ questionable techniques, and which can be used by 

groups for various purposes that one agrees or disagrees with. 

   Such a neutral representation of propaganda is fundamental to the present 

studyôs understanding of the term.  With this vital distinction in mind, and in 

conjunction with the common elements listed above, the following definition of 

propaganda is tendered as the foundation upon which this research project will be 

assembled:  
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Propaganda is deliberate and systematic mass communication, 

engendered by conflict, designed to persuade target audiences 

and influence perceptions of reality, in order to yield specific 

attitudes and actions.  

Accepting this neutral definition will allow EW mass media resources to be effectively 

researched in a descriptive, rather than purely normative manner.  It is also important to 

note that the Darwin-sceptic materials analyzed within this project all fall within the 

bounds of this particular definition.  These media are deliberately and systematically 

created by antievolutionist organizations in the EW conflict, with the express purpose of 

persuading audiences to accept Darwin-scepticism and to turn from evolution to either 

YEC or ID.  These materials also serve to shape perceptions of reality about 

evolutionary theory, and are designed to stimulate antievolutionist activity and attitudes 

within the Evolution Wars. 

 

2.8 Why Propaganda?: Considering Potential Substitutes 

Having formulated a neutral definition of propaganda it may be asked why this 

particular term is being employed instead of various potential alternatives.  For instance, 

why not adopt another commonly used idiom, such as public relations (PR), marketing, 

or advertising, which also imply persuasive mass communications, but at first glance 

may not necessarily embody propagandaôs controversial history or negative 

associations?
241

  In answer, it should be highlighted that these terms are often used 

within very limited contexts, such as business communications, and they are still 

customarily identified as subcategories of propaganda.
242

  For instance, PR mainly 
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connotes attempts by businesses to foster mutually beneficial relationships with 

potential clientele,
243

 and Taylor has clarified that it is óa branch of propaganda, albeit a 

nicer way of labelling it.ô
244

  Also, such terms may still evoke negative practices, as they 

are commonly associated with mass manipulation.  For instance, in one introductory 

textbook on marketing, readers are told that advertisers need to óAmbush the Customerô 

with marketing messages for the greatest effect.
245

  Such language differs little from 

early 20
th
 century discourse on propaganda coercion techniques, though it is now openly 

subsumed under the idiom of advertising.  Consequently, these potential substitutes do 

not implicitly avoid the negative connotations popularly associated with the word 

propaganda, while also generally failing to adequately encompass the gambit of activity 

incorporated within definitions of the term.  As such, it appears that there truly is óno 

adequate substitute for propagandaô without producing a new and redundant 

appellation.
246

  With this in mind the current project will now leave behind the crucial 

task of defining propaganda, and consider methods and approaches used to examine it, 

including: communications studies, persuasion research, and the sociology of 

knowledge.  
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CHAPTER THREE 

 

Propaganda Analysis: Formulating a Methodological Synthesis 

 

 

 

Analysis of propaganda is a complex undertaking that requires 

historical research, examination of propaganda messages and 

media, sensitivity to audience responses, and critical scrutiny of 

the entire propaganda process. 

 

Jowett and OôDonnell
247

 

 

 

Don't be stampeded.  

Beware of your own prejudices.  

Suspend your judgment until more sides of the issue are 

presented.  

Analyze them. 

 

Lee and Lee
248

 

 

 

 

3.1 Surveying Propaganda Analysis Research Methodologies 

In 1939 the IPA scholars Alfred and Elizabeth Lee asserted, óBecause the action 

sought by a propagandist may be beneficial or harmful to millions of people, it is 

necessary to focus upon his activities the same searchlight of scientific scrutiny that the 

scientist invites.ô
249

  What Lee and Lee identified was not only the need to define 

propaganda, but also the exigency of systematically analyzing it.  To this end they 

developed the óSeven ABCôs of Propaganda Analysis,ô as well as their exceedingly 

influential list of seven propaganda devices.
250

  Essentially, this research guideline acted 

as a call to be aware of propaganda, as well as an appeal for the objective scrutiny of its 

messages.  Comparable research strategies were later offered by numerous propaganda 

researchers, including Alexander L. George, who attempted to ócodify propaganda-
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analysis methodology.ô
251

  Like his IPA forerunners, George proposed a seven-fold 

investigative framework, and explained, óPropaganda analysis, or the analysis of 

propaganda communications, has two general purposes: (a) the summary, or selective 

description, of what is being said by the propagandist and (b) the interpretation of the 

intentions, strategy, and calculations behind propaganda communications.ô
252

  Likewise, 

Jowett and OôDonnell have also supplied ten elementary methodological ódivisions for 

propaganda analysis,ô which reflect and significantly aggrandize the concerns found 

within both the IPAôs and Georgeôs recommendations.
253

  In brief, their basic analytical 

lattice has been designed to help direct those studying propaganda, and to aid 

researchers in answering the following questions: 

To what ends, in the context of the times, does a propaganda 

agent, working through an organization, reach an audience 

through the media while using special symbols to get a desired 

reaction?  Furthermore, if there is opposition to the propaganda, 

what form does it take?  Finally, how successful is the 

propaganda in achieving its purpose?
254

 

Correspondingly, Randal Marlin has suggested that systematic propaganda analysis 

must answer five essential questions: What is the source?; What is the message?; Who 

stands to gain?; What are the techniques used to impart the message?; and, What are the 

contexts?
255

  

While a thorough review of these general research outlines will not be pursued 

here, Appendix One details five analytical steps that summarize the main points found 

within most 20
th
 and 21

st
 century propaganda research plans.  These steps provide a 

rudimentary methodological template for propaganda analysis and this project will 

endeavour to engage each point, though particular emphasis will be given to step #4.  
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Additionally, a unique investigative framework for propaganda analysis will be 

established by combining three research perspectives and methodologies:  

communication studies, persuasion research, and the sociology of knowledge.  Each of 

these research perspectives are derived from, and linked with, the first three definitional 

elements catalogued in table 2.1.  The research perspectives used to formulate this 

projectôs distinctive tripartite methodology, and their associations with this studyôs 

definition of propaganda, are detailed in table 3.1.  It is in utilizing this threefold 

approach that a new propaganda analysis framework will be developed to systematically 

investigate EW propaganda materials.  

TABLE 3.1 

Propaganda Definitional Elements and Applied Research Perspectives 

 

Propaganda is deliberate and systematic mass communication, 

engendered by conflict, designed to  persuade target audiences 

and  influence perceptions of reality,  in order to yield specific 

attitudes and actions.  

COMMON DEFINITIONAL ELEMENTS  ASSOCIATED RESEARCH PERSPECTIVES 

    . Conflict-Related Mass Communication Communications Studies 

    . Persuasion Persuasion Research 

    . Attitudes, Actions, and Perceptions of  

      Reality 

The Sociology of Knowledge 

 

 

3.2  Communications Studies and Propaganda 

Modern communications research began with investigations of propaganda 

during the 20
th
 century.

256
  In fact, many architects of communications research were 

propaganda theorists, such as Lasswell, who explained that communication studies 

should be concerned with answering the following questions: óWho, Says What, In 
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Which Channel, To Whom, With What Effect?ô
257

  Though Lasswellôs outline has been 

criticized for being far too simplistic, and ignoring óthe ñwhyòô questions, this pithy 

research model still encapsulates much of the fieldôs investigative focus.
258

  It also 

concisely features several of the analytical steps represented in Appendix One, and 

therefore, the backbone of this projectôs methodological focus is inseparable from 

communication studies. 

 Two primary research interests of mass communication studies have included 

attempting to gauge whether media has effects on audiences, and positing mass media 

effects models.
259

  A preliminary examination of this research is essential for 

propaganda analysis because, from the outset, it offers an assessment of the conceivable 

impact that propaganda may or may not have.  This reveals whether propaganda even 

has the potential to work, or have influence, and whether it can be considered a key 

element of the EW.
260

  Communications studies media effects models have varied over 

time, but early versions tended to stress the potentially commanding influence and 

control that media may have on audiences.
261

  These models were based upon 

pessimistic sociological hypotheses of mass society and J. B. Watsonôs behaviourist 

psychology.
262

  Described as the ñdirect effects theory,ò as well as the ñmagic bulletò 

and ñhypodermic syringeò models, these ideas were closely linked with the widespread 

fear that propaganda could manipulate passive spectators, and that the masses would 
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yield mechanistically to all media stimuli.
263

  Lippman and Lasswell advanced this 

view, along with Frederic Wertham, who championed a direct media stimulus-response 

effects model.
264

  Essentially, mass communications were perceived as ósomething 

someone does to someone else.ô
265

 A quintessential study used to support this view was 

The Invasion from Mars, which examined panicked reactions to Orson Wellsô 1938 

radio broadcast of War of the Worlds.
266

 

The direct effects model was later questioned as a result of continued media 

research, and scholars such as Joseph Klapper suggested that mass media actually has 

minimal influence upon audiences.
267

  Reasons for this theorized lack of impact 

included an audiencesô ability to choose what media messages they are exposed to, 

determine the attention given to media broadcasts, regulate the interpretation of media 

messages, and to control what is learned from communications.
268

  Furthermore, 

research seemed to demonstrate that mediaôs influence was significantly mediated by 

personal contacts.  Specifically, opinion leaders, or people with personal influence in a 

population, often appear more important in changing peopleôs attitudes and behaviours 

than direct media messages.  Such individuals intervene between the mediaôs direct 

messages and the audience within his/her social sphere, and provide interpretations of 

these communications to personal contacts.
269

  Described as ñlimited effectsò models, 

this concept assumes that mass media is generally only able to reinforce pre-existing 
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audience opinions.  Rather similarly, scholars also proposed the ñconditional effectsò 

model, which likewise emphasized the audienceôs power of selectivity over media 

content, but asserted that mediaôs influence is not limited merely to reinforcement.  

Other concepts, including the ñuses and gratificationsò model, also denied that 

audiences were simply passive recipients, and envisaged that the audienceôs selectivity 

has much more of an influence in media effectiveness than was conceived in the direct 

effects model.
270

   

However, as the TV-set made its way into homes across North America and 

Europe, many communications researchers began to re-affirm a model of stronger mass 

media effects, in which media are seen to influence audiences despite selectivity and 

individual interpretations.
271

  These influences have often been described as ñindirect 

effects,ò which are subtle yet influential, and which may perform an óagenda-settingô 

function.
272

  This agenda-setting function does not necessarily influence audiences by 

directly telling individuals what to think, but it sets an agenda about what people 

actually think about by selecting which topics are presented in broadcasts.  Mass media 

has also been shown to help determine the value audiences place on certain concepts, 

such that what is presented in media as being important eventually becomes important 

to audiences.  In relation to this, many researchers have also focussed upon the 

ubiquitous and multifaceted nature of modern mass media, which causes audiences to 

lose media exposure selectivity in the face of incredibly pervasive mass 
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communications efforts.  The consequence of such contemporary media saturation is the 

ócumulative exposureô to messages, delivered in a variety of mass media channels that 

collectively and enduringly shape perceptions of reality in subtle but effective ways.
273

   

Studies also began to reveal that repeated exposure to television programs 

seemed to ócultivate assumptionsô and unrealistic fears about violence in society.
274

  

This ñcultivation effectò can foster a media-based form of social reality in audiences, 

such that those who óspend more time ñlivingò in the world of television,ô for example, 

óare more likely to see the ñreal worldò in terms of the images, values, portrayals, and 

ideologies that emerge through the lens of television.ô
275

  Also, cognitive psychology 

and communications research demonstrated how media can effectively prime cognitive 

schemas, inducing automatic reactions and opinions from audiences.
276

  This ñpriming 

effectò operates in mass media because being exposed to various types of messages 

óactivates a concept, which for a period of time increases the probability that the 

concept, and thoughts and memories connected with it, will come to mind again.ô
277

  As 

Perse explains:   

Effective media messages can activate certain schemas that 

direct attention and influence the interpretation of and reaction 

to the stimuli.  Advertisers know, for example, that putting a 

kitten or a baby in a commercial for toilet paper can associate a 

schema that includes the attribute ñsoft,ò which then might be 

associated with the product.   Beliefs in the acceptability of 

rape and interpersonal violence can be primed through 

observations of violent sexual films and evaluations of peopleôs 

hostility can be primed by observations of hostile behaviors.
278
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Consequently, such observations have reinforced stronger effects models, and have led 

numerous scholars to seriously question limited media effects as well as the research 

methodologies used to derive limited effects conclusions.
279

   

 While this spectrum of models conveys varying degrees of communications 

influence, it is apparent that each articulates at least some media effects.  Contemporary 

research has asserted that these effects are not simply mechanistic or uniform, and are 

generally contingent upon numerous factors.  Such factors include community 

interactions, group norms, opinion leaders, social identities, personal biases, and even 

the types of media employed.
280

  Nonetheless, while gathering empirical data on the 

extent of such effects can be a complicated task, certain intended and unintended media 

influences seem undeniable.
281

  For instance, media effects studies have demonstrated 

assorted levels of influence linked with political media campaigns,
282

 media violence,
283
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and healthcare communications.
284

  Furthermore, in addition to media effects models 

and communications studies that recognize mass media influence, it is evident that 

staggering quantities of money are being spent worldwide on consumer advertising, 

political media campaigns, and military mass persuasion operations.
285

  One wonders if 

such vast amounts of capital would be devoted to mass media efforts if there wasnôt at 

least some discernible impact.  Indeed, while most people state that they are impervious 

to media effects, which Karen E. Dill describes as the óMedia Manipulation Denial 

Syndrome,ô studies demonstrate that these individuals are in fact influenced by media, 

and that practices such as advertising have proven to be effective media influences.
286

  

As Robert Levine has asked, óWhy would businesses spend a million dollars to produce 

a commercial for the Super Bowl and another million and a half to screen it?ô  His 

answer is simple: óBecause they have figures to show that it will probably more than 

pay for itself.ô
287

  Such figures are often gathered from correlations between mass 
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marketing enterprises, statistics on consumer purchases, and data collected from split-

cable tests.
288

   

This survey of media effects research demonstrates that propaganda may 

conceivably influence audiences, and it provides a foundational incentive for studying 

propaganda within the EW.  For instance, it is now possible to draw the following 

syllogistic conclusion: Media effects exist; propaganda is deliberate and systematic 

mass media; therefore, propaganda effects can exist.  With specificity to the current 

project, it is subsequently reasonable to hypothesize that propaganda may be an 

important EW component; in the same way that advertising is considered a crucial 

element of modern business strategy and success, and military mass persuasion 

campaigns are recognized as a mainstay of contemporary warfare.  In light of media 

effects models and communications studies, such propaganda influence is described 

here as Composite Propaganda Effects.  This model accepts at least moderate media 

effects, while recognizing that propaganda influence is not entirely homogenous 

throughout populations.  It acknowledges that propaganda effects may work through a 

composite of indirect processes, and that the efficacy of persuasive communications can 

depend upon audience selectivity, opinion leaders, and social influences.  With regard to 

the Composite Propaganda Effects model this project will consider recurring persuasive 

themes in Evolution Wars propaganda, which may result in indirect influence through 

agenda-setting, cumulative exposure, cultivation, and the priming of cognitive schemas.  

To this end, a tool frequently used within communications and sociological research 

described as content analysis will be employed. 
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3.2.1  Content Analysis and Propaganda 

In addition to examining media effects, communication studies often incorporate 

content analysis, which has been described as ófundamental to mass communication 

research.ô
289

  Broadly defined, this analytical technique involves the systematic 

examination of communications content with a concerted focus on objectivity and 

replicable observations.  Such observations are derived through specific rules of 

analysis that entail the methodical coding of elements in discreet samples of 

communication content.
290

  This coding involves the ótranscribing, recording, 

categorizing, or interpreting of given units of analysis into the terms of a data language 

so that they can be compared and analyzed.ô
291

  Frequently used in propaganda 

research,
292

 content analysis is predicated upon the understanding that communications 

content ómerits systematic examination because of its assumed role as cause or 

antecedent of a variety of individual processes, effects, or uses people make of it.ô
293

  

Content analysis research has been predominantly categorized into two major 

methodological streams: quantitative and qualitative.  The foremost principally employs 

frequency studies of textual components, including the numerical occurrences of 

particular words or operationalized symbols, and the statistical analysis of such 

frequencies, in order to develop interrelationships, patterns, and comparisons of 

communication content.  The latter, on the other hand, is less concerned with 
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enumerating what are often described as manifest entities, but instead concentrates on 

more latent content elements.
294

  These latent constituents include overall meanings and 

broader contextual themes that may not be identified in purely quantitative studies.
295

   

While quantitative and qualitative approaches are somewhat different 

enterprises, all content is óessentially a coding operation.ô
296

  Therefore, both methods 

share the following common analytical steps: 1. Selecting appropriate samples of 

investigated materials; 2. Creating suitable coding schemes, or detailed lists of artefacts 

that may appear within media content; 3. Coding communications materials; and, 4. 

Interpreting the coded data.  Also, content analysis requires the verification of 

óreliabilityô and óvalidityô throughout research exercises; where reliability indicates the 

reproducibility of project findings, and validity is defined as the extent to which a 

coding scheme actually measures an intended concept.
297

   

This study employs a combination of quantitative and qualitative research 

approaches for the examination of data.  In particular, this projectôs use of content can 

be essentially classified as an amalgam of both óProblem-Drivenô and óMethod-drivenô 

research designs.
298

  The problem-driven component is actualized in the studyôs 

predetermined goal of testing the three hypotheses listed in Chapter One.  This project is 

also effectively method-driven, and qualifies as a ódirectedô or ódeductiveô research 

strategy, because it attempts to avoid the pitfalls of atheoretical research practices by 

methodologically embedding content analysis within a lattice of propaganda research 

and affiliated investigative perspectives.
299

   In order to isolate representative units of 
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EW propaganda texts for analysis, relevance sampling is hierarchically employed.  

Units of analysis are first selected according to their source, then by the 

communications medium, and finally by the specific time period in which they were 

produced.
300

  This entails selecting units for analysis distributed by the Institute for 

Creation Research, Answers in Genesis, and the Center for Science and Culture.  Only 

text-based media have been chosen to limit the sample size, and articles that specifically 

appear in ICRôs Acts and Facts monthly magazine, Answers in Genesisô Answers 

quarterly, and CSCôs online Evolution News and Views are used.  Finally, articles 

published exclusively in 2009-2011 were selected.
301

  This resulted in a total sample of 

1426 articles, of which 436 are ICR materials, 522 represent AiG communications, and 

468 are from CSCôs archives. 

Though determining reliability and validity in content analysis research can 

often be difficult to measure, I have attempted to address these issues in order to 

establish the projectôs ótrustworthinessô and rigor.
302

  This has first involved óprolonged 

engagement,ô ópersistent observation,ô and triangulating methodological and theoretical 

approaches to improve reliability and validity.
303

  Also, óintraobserver inconsistenciesô 

have been lessened by reanalyzing the same texts to ensure that the identical results are 

collected from multiple readings.
304

  For instance, the first 143 articles, or 10.0% of the 

total census, were individually coded on three separate occasions to verify observational 

consistency.  The remaining 1283 articles were subsequently examined twice.  
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Furthermore, and perhaps most importantly, an intercoder reliability test was conducted 

to demonstrate the stability, potential reproducibility, and accuracy of observations.
305

   

FIGURE 3.1  

Krippendorffôs Ŭ Equation
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Intercoder reliability tests evaluate whether independent coders will retrieve 

similar results when using a projectôs coding scheme.
307

  As Lomard, et al, have 

explained, this is óassessed by having two or more coders categorize units (programs, 

scenes, articles, stories, words, etc.), and then using these categorizations to calculate a 

numerical index of the extent of agreement between or among the coders.ô
308

  The test 

employed for this study incorporated eight undergraduates from the University of 

Victoria, Canada, from the researcherôs RS301: Science and Religion course.  These 

students participated in a training seminar on how to apply this projectôs coding list, 

which is discussed below in section 3.3.1.  Each coder subsequently received and coded 

a series of the same randomly selected articles from the census.  The studentsô 

                                                 
305

 Ibid., 219-21. 
306

 Klaus Krippendorff, "Computing Krippendorff's Alpha Reliability," Departmental Papers 

(ASC)(2011), http://repository.upenn.edu/asc_papers/43/. 
307

 Richard H. Kolbe and Melissa S. Burnett, "Content-Analysis Research: An Examination of 

Applications with Directives for Improving Research Reliability and Objectivity," The Journal of 

Consumer Research 18, no. 2 (1991): 248; Kimberly A. Neuendorf, The Content Analysis Guidebook 

(Thousand Oaks: Sage, 2002), 142-44. 
308

 Lombard, Snyder-Duch, and Bracken, "Content Analysis," 590. 

                                                
 

Where Do is the observed disagreement among values assigned to units of analysis:  

                                      
 

And De is the disagreement one would expect when the coding of units is attributable 
to chance rather than to the properties of these units: 
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observations were then evaluated alongside the researcherôs own coding results using 

Krippendorffôs Ŭ reliability equation.  This equation is presented in figure 3.1, and it is 

generally regarded as the most robust means of determining content analysis reliability 

coefficients.  It is an advantageous formula because it can be used with any number of 

coders, it accounts for numerous sample sizes, it factors in chance agreements, and it 

can also accommodate missing data.
309

 

 The online utility ReCal3 was employed to compute the Krippendorff Ŭ for each 

message variable coded.  Early calculations resulted in a maximum coefficient of 0.806 

for the variable described as Source Cues, and a minimum coefficient of 0.606 for the 

persuasive element designated Statistics and Technical Jargon.
310

  As Krippendorff has 

noted, óGenerally, when variables are equally important to the research effort, any 

unreliable variable can become a bottleneck for confidence in the data as a whole,ô and 

therefore, with ómultivariate data, the lowest Ŭ among the variables is the joint 

reliability of the data as a whole.ô
311

  Researchers are also advised not to use any data 

with reliabilities less than 0.667, and consequently, this pre-test resulted in an 

unacceptably low value.  However, during the later testing period one participant 

indicated repeated confusion about code meanings, and demonstrated an inability to 

properly identify message variables within materials even after receiving further 

guidance.  The coder continued the task, but admitted that there remained 

misunderstandings regarding the coding exercise.  Such participants have been 

described in content analysis literature as órogue coders,ô because they ósimply cannotð

                                                 
309

 Krippendorff, Content Analysis, 221; Andrew F. Hayes and Klaus Krippendorff, "Answering the Call 

for a Standard Reliability Measure for Coding Data," Communication Methods and Measures 1, no. 1 

(2007); Lombard, Snyder-Duch, and Bracken, "Content Analysis," 592-93. 
310

 For more on ReCal3 see: Deen G. Freelon, "Recal: Intercoder Reliability Calculation as a Web 

Service," International Journal of Internet Science 5, no. 1 (2010); ððð, "Recal: Reliability 

Calculation for the Masses,"  http://dfreelon.org/utils/recalfront/. 
311

 Krippendorff, Content Analysis, 242. 



72 

 

 

 

or will notðbe trained to achieve reliability.ô
312

  After removing this coderôs data, the 

maximum Krippendorff Ŭ was recalculated to be 0.893 for the variable Source Cues, 

and the minimum Ŭ was 0.842 for Message Repetition.  Consequently, the minimum Ŭ 

coefficient exceeds the 0.800 value commonly accepted as demonstrating intercoder 

reliability.
313

  

Additionally, a control group sample has been included to provide another 

measure of content analysis reliability.  The control group sample is derived from 2009-

2011 editions of New Scientist magazine, which are coded in the same manner as ICR, 

AiG, and CSC materials.  Comparing this studyôs content analysis findings with the 

control data offers an added gauge to assess fundamental conclusions about EW 

propaganda.  Moreover, in order to further assist in the reproducibility of observations, 

all of the analytical processes employed are reported here in their entirety, and the 

materials investigated are readily available for verification by other researchers.  The 

web app Dedoose was also utilized to organize materials, systematize coding, and 

derive quantitative and qualitative analytics.  The coding units used for this content 

analysis exercise are derived from persuasion research, which is detailed in the 

following section.  

 

3.3  Persuasion Research and the Elaboration Likelihood Model 

Persuasion has been succinctly described as óany change in attitudes that results 

from exposure to a communication,ô and óthe process of trying to alter, modify or 

change the saliency of the values, wants, beliefs and actions of others.ô
314

  Importantly, 

persuasion can also involve attempts at cultivating pre-existing attitudes in order to 

maintain compliance with beliefs and behaviours in the face of opposition.  For 
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instance, a corporation may generate persuasive advertising campaigns, designed to 

sustain a client-base by fostering positive attitudes towards an already successful 

product experiencing marketplace competition.  Though marketing and consumer 

research have often been occupied with investigating the nuances of persuasion, it is 

evident that its study has not been limited to a single discipline or theory.
315

  Within this 

gamut of research the most robust and enduring persuasion theories have included dual-

process models, such as the influential Elaboration Likelihood Model (ELM) 

established by Richard E. Petty and John T. Cacioppo. 

The ELM postulates that there are two major avenues of persuasion which result 

from any exposure to communications: the ócentralô and óperipheralô routes.
316

  The first 

route involves attitude change through an individualôs diligent scrutiny of a persuasive 

message.  This is described as high ñelaboration,ò and it involves carefully examining 

the quality and cogency of a messageôs arguments.  In order for this to occur an 

individual must possess both the motivation and the ability to thoroughly study a 

communicationôs claims.  Motivation and processing ability increase elaboration 

likelihood, and result in the articulation of favourable or unfavourable cognitive 

responses to a messageôs persuasive assertions.  Some noteworthy variables that have 

been shown to influence motivation include the apparent personal relevance of a 

message, the number of message sources bolstering a position, and the use of rhetorical 

questions in a communication.
317

  Additionally, a message recipientôs capacity to 
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adequately process a communicationôs arguments can be increased through prior 

knowledge about the issues, eliminating distractions, and repeating the message.
318

  

Subsequently, when elaboration likelihood is high óattitudes will be determined 

primarily by argument quality.ô
319

 

The second route, on the other hand, involves low elaboration and it occurs 

when there is a lack of motivation and/or ability to thoroughly investigate and process a 

persuasive messageôs contentions.  In such cases individuals rely upon various ómental 

shortcuts,ô or ñcues,ò to help formulate responsive opinions and behaviours.
320

  These 

cues are described by Petty and Cacioppo as óstimuli in the persuasion context that can 

affect attitudes without necessitating processing of the message arguments.ô
321

  Such 

cues can include the messageôs perceived credibility or likability.  Though individuals 

desire to hold ócorrect attitudes,ô the sheer magnitude of persuasive messages frequently 

results in low elaboration likelihood and peripheral route persuasion.
322

  Also, if an 

individualôs central cognitive processing neither results in a positive nor a negative 

reaction, or if there is no clear change in that personôs cognitive perceptions, peripheral 

processing may still ensue.   

According to the ELM, central route persuasion culminates in attitude change 

that will often be more enduring, resistant, and predicative of behaviour than that 
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derived via the peripheral route.
323

  Nonetheless, both prove to be crucial paths of 

persuasion, and empirical studies have demonstrated the effectiveness of the peripheral 

route for attitude formation.
324

  It is also important to note that within the ELM any 

single message variable can actually serve to influence both central and peripheral route 

processing.  For instance, while messenger credibility generally acts as a peripheral cue 

when elaboration likelihood is low, such credibility can potentially induce motivation 

because an attractive or prestigious source might foster interest in a communication, 

resulting in subsequent central route analysis.
325

   Figure 3.2 illustrates the ELMôs 

persuasion pathways. 

The ELM has proven to be one of the most empirically-substantiated persuasion 

models, along with the relatively analogous, though less prominent, dual-process system 

known as the Heuristic-Systematic Model (HSM).
326

  The HSM is remarkably similar to 

the Elaboration Likelihood Model, as it includes two paths of persuasion that are 

described as ósystematicô and óheuristicô processing, which are somewhat comparable to 

the ELMôs central and peripheral routes.
327

  This model complements the ELM, 

however, by emphasizing that individuals willingly rely upon cognitive heuristic 
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shortcuts, or cues.
328

   This is because people are óminimalist information processors,ô 

who seek to exert the least amount of effort possible for the analysis of 

communications.
329

  Thus, the heuristic/peripheral route is most commonly engaged as 

individuals continuously seek to óstrike a balance between minimizing cognitive effort 

on the one hand and satisfying their current motivational concerns on the other.ô
330

  As 

Danny Axsom, Shelly Chaiken, and Suzanne Yates explain: 

The heuristic model asserts that many persuasion cues are 

processed by means of simple schemas or decision rules.  For 

example, if people have learned that expertsô statements are 

usually more veridical than are statements by persons who lack 

expertise, they may then apply the expert credo óstatements by 

experts can be trustedô in response to a cue conveying high 

expertise.  According to the model, people use rules such as 

this in judging the probable validity of persuasive 

communications without fully absorbing the semantic content 

of the message.  Consequently, persuasion cues such as 

communicator expertise may often influence persuasion 

without engendering much message- or issue-relevant thinking.  

Unlike systematic processing (engaging in a considerable 

amount of message- and issue-relevant thinking), which is 

effortful and may generally be avoided in the interest of 

cognitive economy, heuristic processing is relatively effortless 

and thus may predominate in many persuasion settings.
331

 

Furthermore, the HSM also emphasizes that both routes of persuasion are not mutually 

exclusive and can occur simultaneously.  In consideration of these ideas, dual-process 

models of persuasion offer a well researched conceptual framework to adequately 

interpret and examine EW propaganda materials.  In particular, the ELM helps to 

demonstrate which persuasion routes are most likely utilized by audiences in response 

to EW propaganda, and it illustrates specific message variables that can influence 

persuasion.       
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FIGURE 3.2  

A Schematic Depiction of the Elaboration Likelihood Model
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3.3.1  The ELM, EW Propaganda, and Persuasion Techniques 

Within the Elaboration Likelihood Modelôs context, motivation and ability are 

crucial determinants of how Evolution Wars propaganda materials may persuade 

audiences; whether via the central or peripheral routes.  Though it is not possible to 

                                                 
332
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establish the level of motivation and processing ability of each EW propaganda 

recipient, it is evident that if both elements are not considerably elevated then 

elaboration likelihood will be low-to-medium, and peripheral cues will assume a more 

significant role.  Petty and Cacioppo have indicated that even during circumstances of 

moderate motivation and processing capacity, peripheral cues help guide reactions to 

persuasive communications.
333

  Also, if a message advocates a certain position but does 

not clearly offer any arguments in defence of this viewpoint to scrutinize, then 

peripheral cues ómay determine the extent and direction of influence.ô
334

  By integrating 

the HSMôs contention that individuals prefer to minimize cognitive exertion when faced 

with such messages, it is apparent that EW propaganda will often function through 

peripheral persuasion, and be broadcast to audiences expressing low-to-medium 

elaboration likelihood.  This conclusion is especially poignant when taking into account 

the science-and-religion subject matter which lies at the heart of EW conflicts.  Being 

able to rigorously process EW ideas and contentions requires at least a preliminary 

understanding of numerous scientific premises, as well as a functional grasp of 

important religious concepts.  Hence, the central route processing ability of the large 

audiences for which EW propaganda is intended may not be commensurate with the 

populationôs motivation.  With these considerations in mind, this project will examine 

Evolution Wars propaganda as it would specifically affect audiences with low-to-

medium elaboration likelihood.   

Empirical research has demonstrated how an assortment of message elements, or 

persuasion techniques, can influence audiences that exhibit low-to-medium elaboration 

likelihood, and function as persuasive cues.  Before examining these cues it is important 

to note that propaganda research has often been concerned with identifying and 
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categorizing explicit techniques of mass persuasion.  Though supplying exhaustive 

descriptions of each of these is a sizeable task, Appendix Two provides concise 

definitions of the foremost techniques mentioned throughout propaganda scholarship.  

These techniques are here grouped into three broad categories, described as: 1. Data 

Delivery Options; 2. Offence-Defence; and, 3. Social Levers.  The first encompasses 

techniques that generally describe how specific data are managed in communications, 

the second details tactics utilized to assault the opposition and reinforce the 

propagandistôs assertions, and the third lists persuasion methods that chiefly employ 

social pressures, beliefs, and behaviours.  These expansive categories overlap and their 

boundaries are porous, such that various techniques listed in one group can intersect 

with those in the other subdivisions. 

While Appendix Two exhibits the majority of persuasion elements identified by 

researchers, it is evident that isolating many of these techniques in propaganda can 

prove to be both difficult and rather subjective.  For instance, it may be impossible to 

grasp exactly how data has been censored or redacted without knowing precisely what 

data was available to the propagandist in the first place.  Also, effectively recognizing 

such factors described as Distortion, Doublespeak, and Card Stacking may be dependent 

upon personal bias and individual opinions regarding what ótwistingô or ófixing upô data 

actually means.335  At the same time, while such techniques may be recognizable in 

propaganda materials, it is not necessarily clear exactly how or even if such elements 

actually persuade audiences.  Consequently, stating that propaganda materials include 

these aspects does not tell us anything about whether these features are successful 

persuasion techniques, nor does it explain why and how they operate.  The inclusion of 

the ELM and modern persuasion research, however, serves to enhance objectivity and 
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precision concerning the identification of various techniques, while also providing a 

framework for comprehending if and how such techniques function. 

It should also be noted that the items catalogued in Appendix Two have often 

been formulated from scholarsô observations of various patterns and components 

distinguished in propaganda materials.  That is, propaganda was initially examined and 

then these techniques were subsequently generated from such observations.  Rather than 

attempting to do the same, this study will first develop an inventory of empirically-

tested persuasion techniques, which can be situated within the ELM as persuasive cues 

when there is low-to-medium elaboration likelihood.  This inventory is catalogued in 

table 3.2, which serves as this projectôs content analysis coding list, and outlines the 

specific characteristics that will be identified for each cue within the propaganda 

materials.  These techniques are content-based and have already garnered sizeable 

experimental substantiation for their persuasiveness, which offer insight into the actual 

potency of the propaganda employing them.  Furthermore, each listed technique has 

previously amassed widely agreed-upon definitions and are much more objectively 

identifiable.  These techniques, or message variables that can serve as ELM cues, are 

subdivided into the same three broad categories described above.  

TABLE 3.2 

Code Descriptions: Message Variables that Serve as ELM Cues 

1.  DATA DELIVERY OPTIONS 

i. Asking Questions 

a. Intention Questions 

Research has demonstrated that answering a óseemingly innocuous question regarding future 
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intentionsô can significantly persuade an audienceôs behaviour towards those same 

intentions.
336

  For instance, if individuals are simply asked to make predictions about their 

future actions, such as whether they would contemplate purchasing a commodity or be willing 

to predict how much time they may spend volunteering for a local charity, they are appreciably 

more likely to initially overcommit to, and then later carry out, that behaviour.
337

  Studies have 

continued to reveal that answering simple intention questions can cause óautomatic or 

nonconscious changes in cognitive structure that lead to behavioural changes of which the 

respondent is often not aware.ô
338

   

b. Rhetorical Questions 

The use of rhetorical questions, also known as erotema, has been found to enhance message 

processing in audiences, especially in cases were individuals initially exhibit little interest in a 

communicationôs claims.
339

  Consequently, rhetorical questions can be used as a type of 

persuasive cue to stimulate thinking about message content in low elaboration likelihood 

contexts.
340

  This involves asking a question without expecting an answer because the answer 

itself is strongly implied within the question.  The related rhetorical devices called hypophora 

and anacoenosis will also be included as part of this category.  Hypophora entails asking a 

question and then immediately answering it, while anacoenosis involves asking the opinion of 

an audience in a way that implies common interest without requiring an answer.
341
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FIGURE 3.3 

Wer ist Adolf Hitler
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ii.  Disrupt-then-Reframe 

This technique first incorporates a disruption by communicating something in an unexpected 

way, followed by reframing, which involves adding a persuasive statement.  Barbara Price 

Davis and Eric S. Knowles have studied this technique in a research project that attempted to 

sell packages of note cards in support of a charity to potential customers.  This experiment first 

involved a ósmall disruptionô in which the itemôs price was stated in pennies rather than 

dollars, followed by ódirect reframingô through the declaration that this price was a bargain.
343

  

The routine significantly increased sales, and the disruption component is theorized to lower 

the processing levels of individuals, and then the reframing acts as a peripheral cue.  Research 
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suggests that using this technique causes persuasive requests to be accepted one-and-a-half to 

two times more often than if it had not been employed.
344

 

iii.   Message Repetition 

An abundance of research has been dedicated to analyzing the effects of Message Repetition 

and its impact on audiences.
345

  While the results are complex, the Elaboration Likelihood 

Model sheds light onto the diversity of observed audience reactions.  Petty and Cacioppo have 

found that message repetition increases message recall, and can actually stimulate motivation 

to process arguments by providing órecipients with a greater opportunity to consider the 

associations and implications of the advocacy in a relatively objective manner.ô
346

  However, 

excessive repetitions can cause ótedium or reactance and bias recipientsô message 

processingðin particular, to cause them to counterargue even strong arguments and 

proattitudinal positions.ô
347

  Studies have consequently examined how adding some variation 

to repeated messages influences persuasion.  It has been argued that cosmetic variation, which 

includes changes óin nonsubstantive features...across multiple presentations,ô such as the 

background pictures in advertisements or the rewording of an identical message, enhance 

product recall and peripheral persuasion in low elaboration contexts.
348

  Therefore, repetition 

with some cosmetic variation can effectively influence persuasion and reliance upon 
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peripheral cues. 

Within this study repetition will be identified as the reiteration of a message at least 

three times within the same article.
349

  Observations of repetition with cosmetic variation will 

also be noted. 

iv.  The Number of Message Arguments 

Petty and Cacioppo have explained that when there is low elaboration likelihood the number 

of message arguments appearing in communications óserve as a simple peripheral cue as to the 

validity of the message.ô
350

  For instance, in one experiment 168 research subjects were 

exposed to communications that contained either three or nine arguments.  When there was 

little motivation to study the message claims due to low topic relevance, increased agreement 

with the nine-argument over the three-argument message occurred óregardless of argument 

quality.ô
351

  Consequently, ówhen people are not thinking very carefully, even providing large 

amounts of specious information can enhance persuasion.ô
352

  Also, if messages do contain 

topics relevant to audiences, increasing the quantity of arguments aids peripheral route 

persuasion.
353

  

This study will consider the use of six or more message arguments in support of a 

premise within a single article to be an occurrence of this persuasive variable.
354

  Only the 

number of arguments will be considered, rather than the potential strengths or weaknesses of 

its claims.  
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v. The Scarcity Principle 

This technique is based upon the fact that ówe can often use an itemôs availability to help us 

quickly and correctly decide on its quality.ô
355

  Thus, research has demonstrated that when an 

item appears to be in limited supply its scarcity acts as a compelling peripheral shortcut, 

causing its perceived value and subjective desirability to be greatly increased.
356

   

FIGURE 3.4 

Redeverbot
357

 

 
 

As Jae Min Jung and James J. Kellaris explain, óBecause valuable objects are often scarce, 
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people tend to infer that scarce objects are valuable,ô and subsequently, óconsumers often infer 

value in a product that has limited availability or is promoted as being scarce.ô
358

  In relation to 

this, when items or ideas become banned or censored, appetites for these items and ideas are 

often intensified due to their perceived scarcity.  Therefore, even the suggestion that 

information is being suppressed by a certain party augments an audienceôs desire for that same 

data, and significantly increases persuasion towards the censored information even if the 

audience initially disagreed with it.
359

 

            Within this study any assertions that a commodity is in short supply will be considered 

to be a case of the Scarcity Principle.  Additionally, declarations that an opponent is seeking to 

unfairly force only one side of an issue, and claims that an idea is being censored or 

discriminated against by a censorial adversary, will also be considered as occurrences of this 

persuasive cue.  

2.  OFFENCE-DEFENCE 

i. Arousal of Emotions (Fear) 

Researchers have found that the stimulation of emotions, and in particular fear, can kindle 

persuasion.  In certain circumstances fear may cause audiences to rely upon available 

peripheral cues within a message.
360

  A fear arousing message can include threats of physical 

and emotional harm, which may be linked with an enemy or opposing viewpoint.  If a message 

provokes strong sensations of fear, and subsequently makes clear reassuring statements about 

the efficacy of a proposed solution to the fear-inducing problem, then message recipients seem 

                                                 
358
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to rely upon peripheral cues for persuasion rather than engaging in central route processing.  

For instance, if a communication stimulates fear in an audience, and then clearly proposes a 

seemingly effective answer to the problem, audiences may simply rely upon the 

communicatorôs perceived Messenger Credibility when choosing to accept this recommended 

answer.  However, if a clear reassuring solution to the fear-engendering message is not 

provided then fear itself serves as a sort of cue to induce central route message processing.  

            Throughout this project any explicit claims that a product/idea is unsafe or dangerous, 

including a threat to life or values, will be categorized as an attempt to arouse fear.  

Observations will also be made concerning whether reassuring statements are associated with 

fear appeals. 

FIGURE 3.5 

If You Canôt Stop Smoking
361

 

 

ii.   The Contrast Principle and Negativity Effect 

When two items or ideas are presented one after the other, the differences between the two are 
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accentuated.  For instance, Cialdini has succinctly noted that óif we lift a light object first and 

then lift a heavy object, we will estimate the second object to be heavier than if we had lifted it 

without first lifting the light one.ô
362

  This can be used to persuade audiences towards a 

product/concept more effectively than if no comparison had been made.  Such contrast is not 

only persuasive but it has been described as óvirtually undetectable.ô
363

  Consequently, contrast 

effects can notably colour choices and influence persuasion when there is low-to-mid message 

elaboration likelihood.
364

  Contrast may be unfairly structured to favour a particular 

product/concept, and include ridicule and biased caricatures of a competitor.
365

  For this 

reason, direct comparative advertising has occasionally been prohibited and is often legally 

regulated.
366

   

Within this study, contrast that is antagonistic towards an opponent, and which 

emphasizes negative attributes of a competitorôs ideas or products, is associated with what has 

been described as the negativity effect.  Research demonstrates that ónegative information is 

often more powerful in creating attitudes (i.e., it is weighted more heavily) than is positive 

information of equal extremity.ô
367

  Consequently, negative messages in opposition to a 

particular product or idea have stronger, relatively automatic, persuasion effects in comparison 

to positive information that supports goods or concepts.
368

  For instance, in public elections 

negative information and opinions regarding what voters disagree with prove to be more 
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influential than positive information in agreement with what electors actually support.  

Furthermore, attitudes that are expressed as being against something prove to be more resilient 

than those that are articulated as being for a position.  In this way negative information that 

deliberately opposes an idea acts as a type of peripheral cue towards the contrary position.
369

 

Contrast will be identified as any comparison made between an advocated 

product/concept with those supported by a potential competitor, and attention will be paid to 

comparisons that invoke the negativity effect.  This can include personal defamatory attacks 

on the character of an opponent, and the derision of a rivalôs ideas when compared to those 

concepts a communicator is attempting to persuade an audience to accept. 

FIGURE 3.6 

Iôm a Mac, Iôm a PC
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i. Source Cues 

a.  Messenger Credibility 

In situations of low elaboration likelihood the alleged expertise and perceived credibility of 

communicators has been demonstrated to act as a significant peripheral cue.
371

  óSources who 
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are credible are ones with superior knowledge (expertise)ô and this apparent knowledge is 

often relied upon when individuals decide to accept or reject persuasive messages.
372

  If the 

same individual presents an identical message to different groups of people, the messageôs 

persuasive arguments are accepted far more readily by audiences who have been told that the 

speaker holds academic credentials from a prestigious university.
373

  Source credibility can 

also be increased through certain attire, such as a police uniform or lab coat, and even the 

presence of specific symbols and objects, such a microscope, can generate scientific authority 

and credibility.  Statements professing that scientific data or evidence support a position can 

also be similarly used to cultivate this persuasive technique.  Depending upon the intended 

audience, religious affiliations may also advance this cue.  Claiming that God and scripture 

support the messenger provides a form of sacred credibility that enhances religious authority.  

Correspondingly, credibility is also a function of the messengerôs ostensible trustworthiness, 

objectivity, and personal confidence, while societal status and prestige can further cultivate 

estimations of expertise.
374

 

This study will identify Messenger Credibility as displays of academic qualifications 

and expertise in persuasion attempts, as well as claims that evidence and data support a 

specific cause.  Furthermore, references to divine credibility will also be noted, such as 

statements that God and/or holy scripture champion a particular cause.  Symbols and objects 
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that represent authority and potential trustworthiness will also be considered. 

FIGURE 3.7 

Luckies Are Less Irritating, and Science Discovered IT
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a.  Source Attraction 

A sourceôs apparent likeability and physical attractiveness can also function as a persuasive 

cue.
376

  Professional athletes and Hollywood celebrities, for example, are generally perceived 

to be highly-likeable and attractive individuals, and their mere presence in communications 

readily affects peripheral persuasion.  Attractive people are also often considered to be more 

intelligent and skilled, which can augment Messenger Credibility.
377

  In addition to likeability 

fuelled by celebrity status and attractiveness, it is evident that individuals also tend to be much 

more amenable to people who give them compliments, and who express even the most 
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incidental similarities to themselves; including shared names, birthdates, or the same style of 

clothing.
378

  This is associated with the classic propaganda technique labelled óplain folks,ô or 

the óman-in-the-streetô device, which involves a persuaderôs attempts to ówin our confidence 

by appearing to be people like ourselvesðñjust plain folk among the neighbours.òô
379

  The 

expression of shared values also acts in this way, as does the use of common cultural symbols.  

For instance, conveying similar cultural values as those cherished by a certain group, or 

displaying a countryôs flag on products, can act as peripheral cues for specifically targeted 

communities.
380

  The attractiveness and positive emotional feelings affiliated with a familiar 

object, such as a flag or a religious symbol, can be transferred to, or conflated with, another 

object, person, or idea.  Such attractiveness acts as a peripheral cue because its persuasiveness 

may óeven occur outside of conscious awareness.ô
381

 

Within this study the utilization of celebrity status, audience flattery, the man-in-the-

street device, important religious-cultural symbols, as well as a focus on shared values will be 

considered appeals to Source Attraction.  This includes cases in which a communicator 

stresses any potential commonalities between themselves and a target audience. 

ii.  Statistics and Technical Jargon 

In his popular text on persuasion, Levine explains, óThe inclusion of statistics, even when 

theyôre meaningless, can signal expertise.ô
382

  Indeed, statistics seem to make use of peopleôs 

innumeracy, which is described as an audienceôs ófunctional incompetence to understand and 
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argue back to a statistic, and to draw accurate meaning from, and criticize, a statistical 

argument about the real world.ô  In like manner, óMany people confronted by a marketerôs 

numbers or statistics suspend otherwise natural skepticism in favor of regressive obedience to 

argument by authority.ô
383

  Consequently, statistics are a marker of expertise, and the inability 

to fully comprehend the nuances of statistical information lead audiences to peripherally 

depend upon the credibility of the communicator.  As one study concludes, statistical 

information causes people óto rely on a peripheral cueðthe character of the communicatorð

as a basis for judgment, so that an expert communicator induced greater persuasion than did a 

source of lower expertise.ô
384

  Furthermore, when statistics are represented in the form of a 

graphic, such as a pie chart indicating poll results, they function as a sort of persuasive mental 

shortcut, especially for audiences that are not particularly well educated on the communicated 

topic.
385

 

            Technical jargon has been found to operate in a similar persuasive manner as statistics.  

This includes complex language that may be incomprehensible to non-specialists.  Studies 

have shown that there is a complementary relationship between such indecipherable 

terminology and the perceived expertise of a communicator.  For instance, when a 

communicator uses highly specialized scientific jargon, audiences tend to subsequently rely 

upon the broadcasterôs credentials to determine the persuasiveness of the message.  If both 

jargon and credentials are present in tandem, the message is deemed persuasive, and the 

complex language actually seems to catalyze the influence of prestigious accreditations.  

However, if jargon is unaccompanied by impressive credentials, then such complex language 
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becomes less persuasively compelling.  In this sense, jargon triggers persuasion via Messenger 

Credibility and is also dependent upon it.
386

 

This study will identify technical jargon as forms complex language and scientific 

nomenclature, such as the use of Latin taxonomical species classifications and specialist terms 

requiring an education in specific fields of study.  Technical drawings and charts will also be 

included as a component of jargon.  Statistics will include the use of numerical data in support 

of an argument, and particular attention will be given to graphical representations of such 

statistical information. 

FIGURE 3.8 

Perfectionist [CP+] Wrinkle Lifting Serum
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iii.   Two-Sided Persuasion 

Two-sided persuasion has been succinctly described as óa message that provides information 
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about both positive and negative attributes of a product or service, with the negative 

information included voluntarily.ô
388

  The intentional inclusion of negative information about a 

product, or even positive information about a competitorôs wares, acts as a peripheral cue that 

enhances the perceived honesty and overall credibility of the communicator.  This is often far 

more persuasive than if only positive information supporting the communicatorôs claim would 

be provided.  Interestingly, Petty and Cacioppo have suggested that individuals who are 

óintelligent or well-educatedô could be particularly susceptible to this cue, because óthese 

subjects may be more likely to reason that a source that is aware of both sides is more credible 

(intelligent or knowledgeable) than a source that presents only one side.ô
389

   

Statements that willingly demonstrate a negative attribute about the communicatorôs 

argument, or which include positive comments regarding the opposition, will be considered 

two-sided persuasion. 

3.  SOCIAL LEVERS 

i. The Rule of Reciprocity 

The sociologist Alvin W. Gouldner has claimed that the ónorm of reciprocityô appears to be 

universal in all cultures worldwide.  This rule is composed of two simple demands: ó(1) people 

should help those who have helped them, and (2) people should not injure those who have 

helped them.ô
390

  Hence, when individuals are given something by another person, it is a social 

requirement to repay the benefactor with equal or greater compensation.  Such reciprocation is 

often automatic, and it has even been linked with evolutionary group fitness.
391

  The reflexive 
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nature of reciprocation can be readily used for persuasion, such that when a communicator 

offers a free gift, or offers to assist the audience in some way, people feel obligated to comply 

with the communicatorôs requests.  Even when consumers feel that a corporation has exerted 

special effort to market a product such perceived exertion is rewarded with reciprocation in the 

form of buying habits.
392

  This seemingly irresistible pressure to reciprocate can even 

supersede feelings of distaste for persuaders, and because of its automatic nature it can act as a 

type of peripheral cue that initiates instinctive compliance.
393

 

This study will classify offers of free gifts or services as the use of the Rule of 

Reciprocity.  Also, any claims that a communicator is assisting the audience in some way will 

be included within this persuasive cue. 

ii.   Self-Referencing 

Robert E. Burnkrant and H. Rao Unnava have explained that self-referencing óoccurs when 

information is processed by relating it to aspects of oneself (e.g., oneôs own personal 

experiences).ô
394

  For instance, advertisers may encourage customers to personally consider 

what it would be like to use goods, or a communicator may solicit an audience to relate 

message arguments to their own life experiences.  This can include providing subtle narratives 

that audiences can imagine themselves participating in.
395

  When individuals personally relate 

to a message it enhances learning, message recall, and causes attitudes to become more 

favourable towards the communication.
396

  This self-referencing can also induce message 

processing when elaboration likelihood is low.  As Kathleen Debevec and Jean B. Romeo have 
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stated regarding advertising, óif consumers can relate commercial information to themselves, 

they will be more likely to process the information, thus enhancing the effectiveness of an 

ad.ô
397

  Furthermore, self-referencing narratives can cause individuals to think about life 

experiences in the past, causing them to be transported, or immersed, into the story.  This 

personal reflection acts in a peripheral manner to enhance persuasion without increasing 

message elaboration, leading óto a favourable evaluation of the advertised product, regardless 

of argument strength.ô
398

 

iii.  Social Consensus  

a.  Multiple Sources 

Studies have demonstrated that hearing the same or similar messages from more than one 

source increases message processing in audiences, and can also serve as a peripheral cue.
399

  

Though it is not understood exactly why listening to matching statements from several 

different sources influences persuasion, Petty and Cacioppo have explained that when 

elaboration likelihood is low ópeople may use the number of people who support the issue as a 

simple cue as to the worth of the proposal.ô
400

  People seem more likely to agree with a 

message stated by several different voices because it appears to reflect a social consensus.  

This study specifically demarcates this message variable as the presence of three or more 

sources that are stating an analogous message within a single communication.
401

   

b.  Social Proof 

It is evident that individuals óuse the opinions apparently held in their immediate social context 

to form judgments,ô and most people ótend to align their beliefs with the opinions of those 
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around them.ô
402

  Accordingly, persuasive communicators do not necessarily need to convince 

audiences that an idea actually merits reception, but simply that many other people believe that 

it does.  Such appeals to social context can generate long-lasting opinions and serve as 

peripheral cues, especially when individuals are unfamiliar with information and unsure about 

how to act.
403

   

FIGURE 3.9 

A Million New Yorkers
404

 

 

Advertising testimonials from satisfied customers function in this manner, as do public 

opinion polls, which tend to cause audienceôs to shift personal opinions to coincide with 

majority positions.
405

  Additionally, if message recipients exhibiting low elaboration likelihood 

simply hear a positive audience reaction to a communication it tends to cause the message to 
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be perceived as more persuasive.
406

  Social Proofs do not necessarily need to appeal to the 

largest population groups in society, but with the majority of individuals in the specific 

community that a communicator is attempting to influence.  For instance, a Christian leader 

may state that the greatest number of Christians adhere to certain principles or actions in order 

to convince a predominantly Christian audience. 

b.  Underdog Effects 

In contrast with Social Proof, a communicator may purposefully stress the seemingly 

underdog nature of an idea, action, or group.  Something can be described as being an 

underdog when it is expected to lose a contest due to a lack of ability or popularity, and/or 

when it is the victim of injustice.  For persuasion purposes, such an underdog group is often 

characterized as an ensemble of righteous dissenters/victims, contesting against a domineering 

and even perfidious majority.  Therefore, instead of being asked to join the majority, an 

audience is rallied to enlist with a seemingly noble minority social consensus.  Underdog 

Effects are often less predictable than Social Proofôs influence, though they can still prove to 

be influential.  In particular, such effects appear most effective when elaboration likelihood 

can be described as being low due to a lack of information available to an audience, or when 

listeners are somewhat indifferent to the ideas being presented in a communication.
407

  

If individuals become persuaded to support an ostensible underdog they are often more 

likely to defend it.  For instance, during political elections voter turnouts are often appreciably 

higher among supporters of less popular candidates.
408

  Furthermore, biographical underdog 

stories, described as óthe marketing of disadvantage,ô have proven effective in fostering 
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consumer purchasing and brand loyalty.
409

  This involves referring to the apparent óhumble 

origins, lack of resources, and determined struggle against the oddsô that may have been faced 

by a particular group in the quest for success.
410

  In relation to product marketing, this 

underdog biography causes individuals to óreact positively when they see underdog aspects of 

their own lives reflected in branded products.ô
411

  Researchers have demonstrated how 

numerous corporations and political candidates have strategically enlisted this technique.
412

 

  

It is apparent that the persuasive cues listed above do in fact coincide with a 

number of the propaganda techniques catalogued in Appendix Two.  Through the ELM 

and persuasion research, however, it is possible to better understand the ways that such 

message variables persuasively operate.  While this list is not totally exhaustive, it does 

embody widely-researched persuasion variables that can be stationed within the ELM.  

It is also important to note that, besides these persuasive cues, a messageôs modality, or 

media type used for communication, also influences elaboration likelihood.  For 

instance, in comparison to written text, both audio and visual messages ógive people less 

opportunity to process issue-relevant arguments because exposure is forced rather than 

self-paced.ô
413

  Consequently, if a messageôs mode of communication is audio and/or 

visual, and if a particular media type somehow reduces the ability of an audience 

member to thoroughly regulate argument processing, it is more likely to persuade via 

the peripheral route.
414

  For this reason, the current project will readily include 

nontextual occurrences of table 3.2ôs message variables, which often appear lockstep 
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with written persuasion efforts.  This is particularly important for propaganda analysis 

because visually-based persuasion efforts have repeatedly marked the use of propaganda 

over the last 100 years.
415

   

The use of the above code list for content analysis will be further augmented by 

contextualizing persuasion within the sociology of knowledge (SoK). 

 

3.4  The Sociology of Knowledge and Propaganda 

The SoK is a specialized subdiscipline of sociology that can be broadly defined 

as the analysis of human knowledge and the societal context in which it arises.  This 

includes examining the social genesis, function, and impact of ówhatever passes for 

ñknowledgeò in a society, regardless of the ultimate validity or invalidity (by whatever 

criteria) of such ñknowledge.òô
416

  Karl Mannheim is most often credited with having 

formally established the field, though aspects of the sociology of knowledge infuse the 

works of sociologyôs leading pioneers.
417

  Also, Peter L. Berger and Thomas 

Luckmannôs The Social Construction of Reality is recognized as one of the SoKôs 

modern epitomes.   A chief premise of SoK is that knowledge is fundamentally human-

bound and socially-determined, such that it cannot be fully understood without 

examining its social origins.  As Mannheim explained, óThe central thesis of the 

sociology of knowledge is that forms of thinking exist which cannot be adequately 

comprehended as long as their social origins remain obscured.ô
418

  Furthermore, this 

socially-articulated knowledge crucially assists in preserving social order and shaping 

peopleôs Weltanschauung, or worldview, which establishes collective perceptions of 
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reality.  This understanding of reality is seen as a subjective assemblage of ówhat people 

ñknowò as ñrealityò in their everyday, non- or pre-theoretical lives,ô and, it is óprecisely 

this ñknowledgeò that constitutes the fabric of meanings without which no society could 

exist.ô
419

  Therefore, knowledge is not only a societal product, but it also serves to 

maintain and act back upon the very social order from which it arises, and provides the 

framework for shared apprehensions of reality. 

Though some have claimed that the SoK is outdated, its importance cannot be 

overlooked because the discipline óinquires into the consequences that knowledges have 

in politics and in peopleôs public and private lives.ô
420

  As McCarthy has further 

explained: 

Sociology of knowledge examines how objects of public 

attention arise, how social problems come to be defined and the 

functions particular knowledges play in this process. For 

example, the conflicts of nation-states and parties, between 

church and secular authorities, of rising classes and such 

interest groups as women and people of color, of medical and 

technical élites asserting social agendas for the unborn and the 

dying are all concerned with the question: Whose knowledge 

should decide?
421

 

This focus is particularly relevant for propaganda analysis, since propaganda is mass 

media for mass persuasion, engendered by conflict, and designed to influence 

perceptions of reality.  Indeed, it is apparent that links exist between todayôs seemingly 

ubiquitous mass media disseminations of knowledge, and the potential impact of these 

communications upon social constructions of reality.
422

  Furthermore, the incorporation 

of SoK within propaganda analysis is especially fitting when taking into account its 

description of ñsymbolic universesò and their maintenance. 

                                                 
419
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According to Berger and Luckmann, social constructions of reality underpin 

symbolic universes.  These universes are conglomerates of the practical and theoretical 

social knowledge of communities.  They provide the means to understand and order the 

world, guide social action, and make sense of such experiences as life and death.  

Symbolic universes need not be described as purely ómythological, religious, or 

metaphysical interpretations of reality.ô
423

  For instance, óThe modern atheist,ô state 

Berger and Luckmann, ówho bestows meaning upon death in terms of a Weltanshauung 

of progressive evolution or of revolutionary history also does so by integrating death 

within a reality-spanning symbolic universe.ô
424

  It is further explained that symbolic 

universes, which are óconceived of as the matrix of all socially objectivated and 

subjectively real meanings,ô serve to óintegrate different provinces of meaning and 

encompass the institutional order in a symbolic totality.ô
425

  Thus, they legitimate a 

societyôs institutions, and cyclically impart stability to the social environment from 

which a symbolic universeôs constituents of knowledge first developed. 

While symbolic universes are largely óself-maintainingô and óself-

legitimating,ô
426

 Berger asserts, óAll socially constructed worlds are inherently 

precarious.ô
427

  There are numerous threats to symbolic universes, including deviant 

versions of a universe, or exposure to incompatible universes that exist in other 

societies.  When faced with such threats óconceptual machineries of universe-

maintenanceô are employed to help ensure a universeôs survival.
428

  This machinery is 

designed to guard the universeôs constructed reality and it can include ómythology, 
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theology, philosophy, and science.ô
429

  Berger and Luckmann highlight two specific 

applications of these machineries of universe-maintenance: therapy and nihilation.  

Therapy involves attempting to keep people within a universe when opposing 

viewpoints jeopardize its congruity.  As Berger and Luckmann note, therapy is óthe 

application of conceptual machinery to ensure that actual or potential deviants stay 

within the institutionalized definitions of reality, or, in other words, to prevent the 

ñinhabitantsò of a given universe from ñemigrating.òô
430

  Nihilation, on the other hand, 

entails using ósimilar machinery to liquidate conceptually everything outside the same 

universe.ô
431

  This process endeavours to delegitimize anything that attacks a 

constructed universe, and a threatôs ontological status is lowered by denying óthe reality 

of whatever phenomena or interpretations of phenomena do not fit into that universe.ô
432

  

Additionally, nihilation can include the total liquidation of discordant conceptions via 

annexation, which involves translating incongruous ideas into notions originating from 

the universe being defended.
433

  For example, if a constructed reality is threatened by a 

particular concept, that concept may be commandeered within the besieged universe, 

perhaps through redefinition and reinterpretation, so that its menace is neutralized by 

actually including it in the universe itself. 

As Cowan has explained, propaganda can serve as a tool for such universe-

maintenance.
434

  When a symbolic universe is challenged, propaganda can be employed 

to disseminate persuasive messages of therapy and nihilation in order to influence 

constructions of reality.  This project will examine how the most recurrent persuasion 

tactics listed in table 3.2 are used in EW propaganda for universe-maintenance in these 
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two ways.  Furthermore, it will explore how these applications are utilized to establish 

brands, which are themselves constructed realities of merchandise, ideas, and 

individuals. 

 

3.4.1  Reality Construction/Maintenance, Brands, and Persuasion 

Branding has become a fundamental concern in marketing, and it is recognized 

that brands are much more than simple logos.  Indeed, óthinking of branding as being 

ñto do with naming products,ò or ñabout getting the right promotion with the name 

prominently displayed,ò or ñgetting the design right,ò is too myopic.ô
435

  A brand may 

be conceived as a type of metaphor for a constructed óproduct realityô
436

 that can be 

affiliated not only with consumer goods but with a wide range of ñproductsò that can 

include services, people, or political ideas.
437

  In its simplest form, a successful brand óis 

a name, symbol, design, or some other combination, which identifies the ñproductò of a 

particular organization as having a sustainable differential advantage.ô
438

  A brand 

associates a product with both concrete and conceptual notions that may actually be 

extraneous to the product itself, such as friendship, security, sexual attraction, 

reliability, quality, and prestige.
439

  In this manner a brand óis not only different from a 

product, it is much more than a product.ô
440

  The BMW brand, for instance, can embody 

abstract ideas and emotions that extend beyond a simple automobile.  óWhen BMW 

drivers proudly turn the ignition keys for the first time in ñthe ultimate driving 
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machine,òô explain Leslie de Chernatony and Malcolm McDonald, óthey are not only 

benefiting from a highly engineered car with excellent performance, but also taking 

ownership of a symbol that signifies the core values of exclusivity, performance, quality 

and technical innovation.ô
441

  That symbol, which swiftly communicates noteworthy 

values and concepts, is a brand. 

FIGURE 3.10  

The Top Ten Most Valuable Global Brands of 2012
442

 

 
 

In the context of the sociology of knowledge, a brand is a type of constructed 

reality designed around a product, which can become socially accepted and perpetuated.  

In many ways this constructed reality is an aggregate of all the various persuasion 

techniques used to endorse a product.   For instance, if Messenger Credibility and Social 

                                                 
441

 Chernatony and McDonald, Creating Powerful, 20. 
442

 BrandZ, "Brandz Top 100 Most Valuable Global Brands 2011 " Millward Brown, 

http://www.millwardbrown.com/BrandZ/Default/Categories.aspx. 



107 

 

 

 

Consensus are employed to persuade audiences, these techniques manifest a cumulative 

impression of the product through a brand; where in one emblem or slogan the brand 

connects these tactics, and exhibits the product as being socially appealing and 

advocated by trustworthy sources.
443

  Therefore, the combination of all persuasion 

techniques, and the sum of therapy or nihilation efforts, collectively fashion the brandôs 

product reality as a synthesis of persuasion efforts.  In this way, and from the 

perspective of the ELM, a brand represents an amalgam of all of the message variables 

that serve as persuasive cues used to support a product.  As such it becomes, in and of 

itself, one single commanding persuasive element, or what may be described as a 

ñmeta-cue.ò   

When potential customers or recipients of product information are deciding 

whether to purchase goods or accept a message, the presence of a brand meta-cue can 

act as a peripheral cognitive shortcut.
444

  The brand logo may reduce a consumerôs 

óneed to obtain other informationô because of what it cumulatively symbolizes.
445

  In 

this sense, brands óencapsulate the reasons and emotions that cause us to buy one thing 

rather than something else,ô and provide óa route map through a bewildering variety of 

choices.ô
446

  As marketing theorists have noted, a ócommon cognitive shortcut is to 

depend on brand names,ô since brands ósave us time, effort and worry,ô enabling 

audiences to bypass the process of rigorously analyzing persuasive messages and 

intensely evaluating rival products.
447
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A number of scholars have, at least in part, associated the idea of branding with 

propaganda, the manufacture of constructed realities, and the maintenance of symbolic 

universes.  For instance, in his discussion of WWII propaganda Nicholas 

OôShaughnessy explains that that óNazis understood and manipulated the power of the 

brand, creating what amounts to a parallel universe of imagery and symbolism.ô
448

  

Because a brand is a combination of therapy and nihilation, when it is used in 

propaganda the brandôs own constructed reality can act as a powerful tool for symbolic 

universe maintenance.  In considering brand usage for such maintenance it is important 

to note that studies reveal how brand differentiation is one of the most significant 

determinants of a brandôs persuasiveness.  As David W. Stewart and David H. Furse 

concluded in their landmark analysis of over 1000 television adverts, óThe single most 

important advertising executional factor related to the persuasiveness of a commercial is 

the presence of a brand-differentiating message.ô
449

  These messages are those that 

emphasize something unique about a brand, and which stress how a branded-product is 

better than other options, either because of its own characteristics or through some other 

qualities extrinsic to the product itself.   óA brand-differentiating claim,ô explain Stewart 

and Furse, ómust introduce meaningful variation among alternatives, but it need not be 

directly related to unique product functions (for example, the only product approved for 

use by the U.S. Olympic team).ô  Such differentiating statements act as persuasive cues, 

because óWhen products are perceived to be very similar, any basis for differentiation, 

whether or not related to product performance, may represent the basis for choice.ô
450

   

It is in light of this information that the present study will not only examine how 

persuasion techniques are used for therapy and nihilation, but how combinations of 
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these two applications construct brand realities in the EW, and how such brands are 

persuasively differentiated from alternatives. 

 

3.5  The Methodological Synthesis 

Propagandaôs definitional elements have served to reveal which research 

methods and perspectives are the most apposite for propaganda analysis.  These include 

communication studies, persuasion research, as well as the sociology of knowledge, and 

this chapter has broadly considered elements from all three.  The amalgamation of these 

research strategies results in a unique methodological synthesis for propaganda analysis, 

which involves the following three interconnected steps: 

1. Employing Content Analysis.  Using the Elaboration Likelihood Model as a 

framework for comprehending persuasion, table 3.2ôs coding list will be applied 

for the content analysis of ICR, AiG, and CSC propaganda.  Reporting the 

observations gathered from this inquiry will engage most of this project, while 

also providing the foundational data that will be utilized within this study. 

2. Considering Composite Propaganda Effects.  Conceptualizations will be made 

regarding the possibility of EW propaganda media effects influences, including 

how specific persuasion techniques may serve to affect agenda-setting, 

cumulative exposure, and cultivation effects. 

3. Examining Therapy, Nihilation, and EW Branding.  In the context of the 

sociology of knowledge and persuasion research, the content analysis data will 

be further investigated to reveal how persuasion techniques are being used for 

therapy and nihilation.  Such an analysis will reveal how the sum of these efforts 

formulate specific EW brands. 

This study will now endeavour to complete every aspect of these three steps, which will 

provide an important context for assessing H1-3 and their EW implications.  
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CHAPTER FOUR 

 

Institute for Creation Research Propaganda 

 

 

 

God has called Christians to be soldiers in His army and to 

fight His battles.  As a scientific organization, He has called us 

to bring scientific armaments to the battlefront, demonstrating 

Scripture's scientific accuracy, and to support other warriors 

with different specialties.  Together we can win the battle.  He 

has already won the war.  

 

John D. Morris
451

 

 

 

Using scientific research as the basis to uncover and 

communicate the wondrous evidence of His matchless creation, 

ICR is uniquely positioned to counter the evils of evolutionary 

thought that keep many from a saving knowledge of our Lord.  

You will not find another ministry that does what ICR does, 

and does it as well as ICR can. 

 

Henry Morris IV
452

  

 

 

 

4.1  ICR Message Variable Frequencies 

This study begins its content analysis data reporting by first examining the most 

ubiquitous ELM cues exhibited by ICR propaganda.  Following this review, the next 

two chapters will then detail prevalent message variables found throughout AiG and 

CSC materials.  Before engaging in this analysis, however, it must be noted that within 

the current project the number of times each persuasive message cue occurs per 1000 

words will act as the principal measure of variable frequency.  Additionally, the number 

of occurrences per average article will be supplied to help illustrate the prevalence of 

ELM cues.  All message variables that demonstrate at least 0.400 incidents per 1000 

words will be considered regularly-occurring enough to merit further analysis and 
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discussion.  For such variables there is at least a 0.400 single event probability that they 

will occur in any 1000 word selection of text.  Also, each variable with an incident rate 

Ó0.400 exhibits on average at least one or more occurrences every 2500 words.  

Accordingly, such variables will appear a minimum of once every 2.79 ICR, 3.57 AiG, 

and 2.80 CSC articles; where the mean article word count for each group is 894 words 

for ICR, 701 for AiG, and 892 words for CSC.
453

  This average rate of recurrence 

indicates that these variables would be found in at least 35.8% of all ICR articles, 28.0% 

of AiG articles, and 35.7% of CSC articles. 

TABLE 4.1 

Frequency of Message Variables in ICR Materials 
 

         Number of Articles:              436 
         Total Word Count:                389655 
         Mean Article Word Count:  894 

 

 

Message Variable 
Total 

Incidents 
Incidents per 
1000 Words 

Incidents per 
Article (Avg.) 

1. Data  
    Delivery    
    Options 

Asking Questions 763 1.958 1.751 

Disrupt-then-Reframe 0 0.000 0.000 

Message Repetition 63 0.162 0.145 

Number of Message Arguments 29 0.074 0.067 

The Scarcity Principle 74 0.190 0.170 

2. Offence-   
    Defence 

Arousal of Emotions (Fear) 58 0.149 0.133 

Source Cues 1328 3.408 3.047 

Statistics and Technical Jargon 308 0.790 0.707 

The Contrast Principle and 
Negativity Effect 

 

741 1.902 
 

1.700 
 

Two-Sided Persuasion 23 0.059 0.053 

3. Social  
    Levers 

Self-Referencing 15 0.038 0.034 

Social Consensus 408 1.047 0.936 

The Rule of Reciprocity 6 0.015 0.014 

TOTAL 3817 9.796 8.757 

 

It is also important to consider that by their very nature some variables tend to 

require more words to implement than others.  For instance, Message Repetition and the 

Number of Message Arguments often necessitate greater textual real estate per incident 

than might Asking Questions or the expression of various Source Cues.  Nevertheless, 
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this project measures the occurrence of every variable equally, without allocating 

differing coding weights in relation to the quantity of words used.  The variable incident 

counts and frequencies for ICR propaganda materials are detailed in table 4.1.  

Persuasive cues exhibiting Ó0.400 occurences per 1000 words are subsequently 

catalogued from the greatest to least frequency in table 4.2.   

TABLE 4.2 

ICR Message Variables Exhibiting Ó0.400 Incident Rates per 1000 Words 
 

Message Variable 
Incidents per 
1000 Words 

1. Sources Cues 3.408 

2. Asking Questions 1.958 
3. The Contrast Principle and Negativity Effect  1.902 

4. Social Consensus 1.047 

5. Statistics and Technical Jargon 0.793 
 

Each of the five message variables detailed in table 4.2 will be analyzed 

successively.  In regards to this, it is evident that often individual statements can 

articulate multiple persuasive cues simultaneously.  For example, consider the following 

query found in an ICR article intended to persuade audiences of Genesisô historicity: 

óSo why would thousands of highly-trained scientists not only believe Genesis to be 

reliable history, but base their scientific research on the details and implications of that 

history?ô
454

  In addition to being a rhetorical question, this sentenceôs references to 

óthousands of highly-trained scientistsô conducting óscientific researchô express both 

Social Consensus and forms of Source Cues.  Since message variables can exist 

synchronously in this way, they cannot be examined in total isolation from one another.  

As a result, some persuasive cues that display fewer than 0.400 occurences per 1000 

words may still occassionally be discussed  when they coexist with more plentifully-

occuring variables.  
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4.2  ICR and Source Cues 

Undoubtedly, Source Cues represent the most readily occurring message 

variable observed in Institute for Creation Research propaganda.  This persuasive cue 

represents 34.8% of all ICR message variable appearances, and with a frequency rate of 

3.408 incidents per 1000 words the average ICR article contains at least three 

occurrences of this element in one form or another.  As was delineated in Chapter 

Three, Source Cues can be divided into two principal subcategories, named Messenger 

Credibility and Source Attraction.   The distribution of frequency rates associated with 

these two primary varieties of Source Cues is represented in figure 4.1.
455

   

FIGURE 4.1 

ICR Source Cues Subcategory Frequencies 
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FIGURE 4.2 

ICR - Source Cues 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Additionally, Messenger Credibility and Source Attraction are situated in figure 4.2.  

This figure displays key incident numbers and the corresponding occurrence rates of 

major Source Cue subdivisions in square brackets (where, [# of incidents Ÿ frequency 

per 1000 words]), while illustrating further branches of this message variable that will 

be identified here.  It is evident that the first of these subcategories is the most prevalent 

within ICR materials; representing 1278 of the total 1328 recorded Source Cues 

incidents.  This accounts for 96.2% of ICR Source Cues appearances, meaning that 
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Messenger Credibility alone boasts 3.280 occurrences per 1000 words of text.  

Examining ICRôs use of this specific persuasion technique reveals how it is employed in 

two major ways that are here classified as appeals to sacred authority, and appeals to 

expertise and evidence.   

Appeals to sacred authority are religiously-based forms of Messenger 

Credibility, which have already been discussed briefly in table 3.2.  These may include 

attempts at gaining credibility by insisting that God sanctions a message and the 

messengerôs cause, or that religious scripture and sacred individuals are message 

partisans.  Alternatively, appeals to expertise and evidence refer to various forms of 

credibility that are built upon secular knowledge and competencies.  These may include 

references to a messengerôs prestigious education and academic prowess, or to the 

overwhelming evidential data supporting a messageôs arguments.  Within Institute for 

Creation Research materials this second variety of Messenger Credibility occurs far 

more readily than do appeals to sacred authority.  In fact, 870 incidents, or 68.1% of the 

total ICR Messenger Credibility occurrences, are clear appeals to expertise and evidence 

in comparison with 408 appeals to sacred credibility.  The intricacies of these two 

Messenger Credibility subdivisions will now be examined. 

 

4.2.1  ICR Messenger Credibility I: Appeals to Expertise and Evidence    

 There are three significant ways that appeals to expertise and evidence are 

manifested within ICR propaganda.  The first and foremost of these methods includes 

simple references to the credentials and experience possessed by those who are said to 

support ICRôs Darwin-scepticism.  Occurring 465 times, and corresponding to a 

frequency rate of 1.193 occurrences per 1000 words, such references to credentials often 

appear within ICR member profiles that accompany Acts&Facts articles.  These 

summaries provide an ICR writerôs name and basic educational titles below the article 
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header, followed by a picture and a brief description of the authorôs qualifications at the 

end of each piece.  Credentials and academic experience are listed repeatedly for the 

same writer, irrespective of the number of times that this individual has contributed to 

Acts&Facts, even within a single issue.  Also, ICR members are almost always referred 

to by their academic titles, and their credentials are regularly supplied even when their 

names are just briefly mentioned by other ICR writers.
456

  For instance, Nathaniel 

Jeanson became an ICR research associate in 2009 after receiving a PhD in cell and 

developmental biology from Harvard Medical School.  He is invariably referred to as 

óDr. Jeansonô in Acts&Facts articles, and any mention of his name consistently includes 

descriptions of his Harvard credentials and research experience.
457

   

FIGURE 4.3 

An Example of Expertise and Experience found in ICR Articles
458

  

 
 

This is expressed in the magazine which first introduces Jeanson to audiences: ñDonôt 

forget to read the profile of Dr. Nathaniel Jeanson... A recent graduate of Harvard 

University, Dr. Jeanson comes with great credentials and experience in stem cell 

researchða wonderful asset to ICRôs science staff.  Welcome, Dr. Jeanson!ò
459

  In fact, 

of the 29 times that he is mentioned in Institute for Creation Research materials, either 

as the author of an article or within another contributorôs work, only once is Jeanson not 
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described as possessing a Harvard education or addressed as óDrô.  Incidentally, this one 

exception appears in a letter to the editor still explaining how church members were óall 

greatly informed and inspired by [Jeansonôs] presentationsô delivered at local event.
460

 

Occasionally, Acts&Facts magazines also include a profile section dedicated 

almost exclusively to underscoring the academic qualifications of its contributing 

writers.
461

  This focus on specifying and reiterating ICR membersô credentials is further 

exhibited when references to ICRôs founder, Henry M. Morris, are investigated.  

Morrisô name appears a total of 206 times within 94 Acts&Facts articles, which 

represent 21.6% of ICRôs sample.  In 167 of these cases he is referred to as óDr,ô and/or 

at least some aspect of his credentials and experience is listed.  These qualifications 

include a PhD in hydraulic engineering and serving as a professor at Virginia Tech.  

Even Morrisô own sons, John and Henry III, refer to him by his academic title.
462

  

Furthermore, out of the 39 occasions when Morrisô title and qualifications are not 

mentioned directly, they are still described somewhere else in the same article 25 times.  

Consequently, Morrisôs doctorate and academic experience rarely go unmentioned, even 

though he is one of the Institute for Creation Researchôs most consistently discussed 

individuals.  

 References to qualifications and experience are also linked with ICR claims that 

legions of scientific pioneers were in some way creationist allies, if not Darwin-sceptics.  

For instance, eminent scientists, whose numerous credentials and discoveries are 

synonymous with their very names, are often cited as having maintained creationist 

                                                 
460
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perspectives.  The achievements of these scientific leaders are then used to enhance 

ICRôs creationist credibility.  In Henry Morrisô own words, ó[T]he great founding 

fathers of true science (Kepler, Galileo, Pascal, Newton, Boyle, Brewster, Faraday, 

Linnaeus, Ray, Maxwell, Pasteur, Kelvin, etc.) were almost all creationists and believed 

they were glorifying God as they probed His works.ô
463

  Similarly, Randy J. Guliuzza 

contends that, óMany of the giants in medicine--Edward Jenner, Gregor Mendel, Louis 

Pasteur, Howard Florey and Ernst Chain, Selman Waksman--did pioneering work 

(including in genetics and antimicrobial resistance) while either rejecting Darwinism or 

ignoring it altogether.ô
464

  ICRôs work is also depicted as being truly aligned with the 

opinions and scientific enterprises held by such renowned scientists.  óBut what a joy to 

do creationist research,ô concludes one article, ówhen we believe God's Word and, like 

Isaac Newton and Johann Kepler from previous generations, think God's thoughts after 

Him.ô
465

 

Such efforts frequently coincide with the persuasive cue called Social Consensus 

that will be addressed in section 4.5.  Specifically, ICRôs references to acclaimed 

scientists often correspond with Social Proof, as they attempt to demonstrate how 

numerous highly-accredited researchers have shared creationist perspectives.  

Individuals such as Louis Agassiz, a óHarvard professorô regarded as óone of the 19
th
 

centuryôs leading paleontologists,ô and Sir John Ambrose Fleming, óa leader in the 

electronics revolutionô who ótaught at both Cambridge University and the University of 

Nottingham,ô are enthusiastically added to a tally of amply-credentialed creationists.
466

  

At the same time, the academic qualifications of contemporary scientists are used in a 
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similar fashion, which is exemplified in an article concerning Benjamin Carson, an 

eminent neurosurgeon and professed creationist.  This piece underscores Carsonôs 

distinguished education and celebrated medical abilities: 

A graduate of Yale and the University of Michigan Medical 

School, he was rated by a Time issue titled ñAmerica's Bestò as 

a ósuper surgeon.ô  Dr. Carson was also selected by CNN and 

Time as one of the nation's top 20 physicians and scientists, and 

by the Library of Congress as one of 89 óliving-legends.ô
467

 

These accolades are then associated with Carsonôs public support of creationism.  As 

the author explains, óBen Carson, one of the most respected and successful 

neurosurgeons in the world today, is a creationist who is not afraid of openly voicing his 

conclusions to august audiences the world over.ô
468

   

This concern with reporting the credentials and experience of YEC-friendly 

individuals often does not extend to ICRôs opponents.  For instance, creationismôs arch-

villain Richard Dawkins is mentioned 17 times within 12 articles.  In contrast with ICR 

staff, Dawkins is never addressed by his academic title, and only once is there the 

slightest, though erroneous, mention of Dawkinsô university affiliations: óResearchers 

would not be pressured by popular evolutionary authorities such as Cambridgeôs 

Richard Dawkins, who insists that ñbiology is the study of complicated things that have 

the appearance of having been designed for a purpose.òô
469

  Such references to 

individuals like Dawkins regularly coincide with the Contrast Principle and Negativity 

Effect reviewed in section 4.4, and therefore, it is not entirely surprising that the 

credentials and experience of ICRôs adversaries are left unstated.  Nonetheless, the 

academic qualifications of noncreationist supporters of evolution are ofttimes cited 
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when their words seem to validate creationism, or can be used to expose weaknesses in 

Darwinism.
470

 

 In addition to documenting credentials, ICR materials also often include 

references to ñscienceò or ñdata.ò  Occurring 256 times, and exhibiting 0.657 incidents 

per 1000 words, these types of statements derive credibility by using relatively vague 

allusions to science and evidential facts.  For instance, an ICR writer may simply claim 

that óscience has clearly validatedô the historical events recorded in Genesis, or argue, 

óWhether the evidence is large or small, related to the physical sciences or the life 

sciences, recent discoveries shout ñcreation.òô
471

  Essentially, this involves generating 

Messenger Credibility by co-opting the authority insinuated by the expansive terms 

science and scientific evidence.  In relation to this, the Institute for Creation Research is 

repeatedly characterized as a scientifically-based establishment, and creationism is 

presented as the most evidentially-grounded perspective.  For not only is there a God, 

but there óis a factual account of His mighty work, and it is believable and backed up by 

science.ô
472

 

Audiences are frequently told that science undergirds ICRôs mission, and articles 

persistently stress that ICRôs conclusions are rooted firmly in authentic and reliable 

science.
473

  In fact, the scientific evidences for creationism are said to be so definite that 

Christians are entitled to óbe confident in claiming that the power of the Lord Jesus 

Christ is the best explanation for complex design found in nature,ô  and that there is óan 

excellent scientific basisô for creationist ideas.
474

  óThe certainty of this evidence,ô states 

Morris III, ófrom DNA studies, from sedimentary flood geology, from radioisotopic 
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research, from forensic paleontological analysis, etc.--is unmistakable.ô
475

  Also, readers 

are told that scientific substantiation for creationism has continued to accrue over time.  

óThe more evidence that science uncovers, the more it supports the biblical account of 

earth's history.ô
476

  And, while some people choose to oppose the literal account of 

creation found in the Bible, óscience continues to prove them wrong.ô
477

   

 Not only is creationism validated by science, but it is argued that all the 

available facts correspond more readily with YEC than evolution.
478

  As Morris 

contended, the belief that óthe creation took place in six literal days several thousand 

years agoô actually fits óall the facts of science much better than the long-age 

evolutionary scenario does.ô
479

  In this way, creationism is framed as being more 

scientifically congruent, and therefore, the most credible option.  Plus, ICRôs work is 

based on óreal,ô ósound,ô or ótrueô science and evidence, as opposed to evolutionary 

theory, which relies upon unverifiable speculations.  óAll true science points to 

creation,ô
480

 explained Morris, and óall the real scientific evidence (as distinct from 

similarities and other circumstantial evidences) strongly favors creation over 

evolution.ô
481

  While cultivating Messenger Credibility, such statements also intersect 

with the Contrast Principle and Negativity Effect because they assert that, in 

comparison to YEC, Darwinism is not based on reliable data: 

The scientists working with ICR in its labs and on the field are 

men and women who are specially trained in the disciplines of 
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geology, genetics, paleontology, astro/geophysics, astronomy, 

and other fields of science.  Their work through the years has 

uncovered a multitude of evidence that supports the truth of the 

Genesis record, while at the same time confirming that the 

origins-by-accident story (a.k.a. evolution) cannot possibly be 

verified by sound scientific principles...
482

 

FIGURE 4.4 

Biology and the Bible
483

 

 
 

Another article by Morris concludes that óThe real bottom line of the entire 

question of biological origins is that the biblical record fits all the real scientific facts, 

and evolution does not.ô
484

  In addition to claiming that empirical evidence better 

supports creationism, this article also includes a collage of scientific and religious 

imagery, which is presented in figure 4.4.  Such images represent pictorial allusions and 

associations to science that can influence Messenger Credibility by visually evoking 

scientific practice and its credibility.  Throughout Acts&Facts, similar imagery 

incorporates pictures of scientific artefacts and science-in-action, including laboratory 

instruments and images of researchers performing experiments.  These types of pictures 
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are often included in the title headers of articles that specifically discuss creationist 

research endeavours, and which report on procreationist evidence.    

FIGURE 4.5 

New Frontiers
485

 

 
 

FIGURE 4.6 

Similar Features
486

 

 
 

Notably, such imagery is almost totally exclusive to ICR propaganda, aside from a 

handful of comparable cases that can be found in Answers in Genesis articles.  With 

regard to ICRôs use of these visual depictions of science, the most commonly occurring 

images in Acts&Facts are DNA strands, other stylized molecules, chemistry glassware, 

and pictures of human anatomy.  These images can even appear in articles whose 

subject matter is not directly related to the type of research conjured by the pictures 

themselves.  For instance, in ñLife Sciences Research: Year One in Reviewò a partly 
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filled erlenmeyer flask is depicted beside the title of an article that discusses ICRôs new 

life sciences initiative.  The actual research mentioned, however, is effectively a 

literature review accompanied by some computer modeling; neither of which requires 

any sort of chemistry lab work.    

FIGURE 4.7 

Life Sciences Research Erlenmeyer Flask
487

 

 
   

Similar imagery often occurs within articles that also articulate the third major, 

but least manifested, way in which expertise and evidence are communicated 

throughout Acts&Facts.  This consists of developing Messenger Credibility by 

indicating that ICR is fervently conducting successful, paradigm-shifting research.  

Representing 149 of the total 870 recorded appeals to expertise and evidence, such 

claims exhibit 0.382 incidents per 1000 words.  Rather than directly appealing to 

credentials, or stating that science supports creationism, this involves demonstrating 

how earnestly the Institute for Creation Research is actually occupied with the important 

task of doing hands-on science.  In a sense, this acts as a sort of proof of credibility; 

validating the organizationôs scientifically-oriented nature by stating that ICR is credible 

because it actually does science.  Such incidents incorporate descriptions of the 

                                                 
487
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óimpressive slate of research projects underwayô at ICR, as well as the notable teams of 

scientists conducting óincredibly fruitfulô studies.
488

 

 The scientific work conducted by ICR is generally referred to as ócreation 

science research,ô and as one article states, óFor almost 40 years, ICR has distinguished 

itself as the leader in creation science research and education, ably assisted by the many 

fine scientists whom God has led to work here.ô
489

  Such research is described as being 

pioneering, totally órelevant to the nature of science and scientific inquiry,ô and 

involving óoriginal research projects in the lab or field that the secular world is not 

addressing or is avoiding because of its potential to produce results that go against 

evolutionary philosophy.ô
490

  Therefore, ICR is doing unique research that even top-

level scientists are declining to consider.  ICRôs contributors further stress that these 

projects are substantial multiyear, research intensive undertakings, dedicated to 

generating peer-reviewed results.  An article by Morris III typifies this in a subsection 

entitled óICR is Committed to Peer Reviewô: 

Sometimes the very scope of the investigation requires long 

consideration and many months prior to its completion.  Our 

RATE (Radioisotopes and the Age of the Earth) project consumed 

eight years before the results were published in 2005.  The current 

efforts of our biological research team are focused on key research 

questions they have identified in the field of origins biology.  

They have begun to evaluate the scope of the research and will 

require several years to bring the project to completion.
491

 

Together, such messages portray ICR as a credible, science-conducting organization 

that is dedicated to pursuing exceptional research ventures. 
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4.2.2  ICR Messenger Credibility II: Appeals to Sacred Authority    

Appeals to sacred authority embody 39.2% of the Institute for Creation 

Researchôs total Messenger Credibility occurrences, and demonstrate a frequency rate 

of 1.047 incidents per 1000 words.  Such efforts represent an important element within 

Acts&Facts articles, and generally involve appeals to Godôs authority, as well as 

credibility-building references to holy scripture and significant religious figures.  It is 

important to note that these assorted sources of ICR credibility often appear en masse; 

such that appeals to God, scripture, and religious persons are frequently referenced 

within a single statement.  Therefore, it is impractical to completely distinguish and 

enumerate each appeal to sacred authority according to its religious sources.  Instead, 

this study will simply reveal general trends related to how these authoritative sources 

are used in concert to establish ICRôs Messenger Credibility. 

Unsurprisingly, both God and the Bible are repeatedly cited together as principal 

sources of credibility.  They are often mentioned in tandem to validate ICRôs messages 

before Christian audiences encountering rival, noncreationist perspectives.  In light of 

such competition, Acts&Facts writers often stress that their approach to the Bible, or 

their method of reading and interpreting scripture, is far more credible in the eyes of 

God than the hermeneutical techniques employed by their opponents.  This is because, 

unlike many noncreationists, ICR fully accepts scripture in a literalistic fashion, and 

truly takes óGod at his Wordô; allowing the Bibleôs genuine message to be 

communicated without hindrance.
492

  This creationist modus operandi for handling 

scripture is referred to in a similar fashion as are academic credentials.  For instance, in 

the same way that an article might list a creationistôs prestigious degrees, Acts&Facts 

writers frequently catalogue ICRôs superior means of interpreting scripture, which stem 
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from an abounding óloyalty to the living Word of God (the Lord Jesus Christ) and to the 

written Word of God (the Holy Bible).ô
493

   

Regarding ICRôs extoled approach to the bible, Henry Morris explained that: 

We who believe in a recent, six-day, literal creation of all 

things believe that Christians ought to take God at His Word, 

allowing the Bible to say what its writers, guided by the Holy 

Spirit, intended it to say...  When one holds this high view of 

Scripture, he necessarily must accept Genesis at face value. 

This not only means six literal days of creation, but also no 

geological ages...
494

 

Therefore, ICR asserts greater scriptural credibility because its members sincerely 

óaccept the Bible as the Word of Godô and are committed to its original message, as 

evidenced in the organizationôs unadulterated literalism.
495

  Put simply, Acts&Facts 

articles insist ICR adheres most closely to the authentic, changeless message that God 

intended for humanity.  It is from this untainted sacred authority that much of ICRôs 

credibility is derived. 

 Furthermore, the credibility educed from the instituteôs literalism is also 

connected with portrayals of God and his divine characteristics.  For instance, it is 

explained that God is both an omnipotent and perfectly good Deity.  As such, he is fully 

capable of speaking plainly to humankind, and would never try to confuse or deceive 

people about the universeôs origins.  Indeed, why would a genuinely good God 

deliberately confound his followers?  So in accordance with Godôs nature, the most 

obvious and unambiguous reading of Genesis is taken to be the literal one.  

Consequently, if an individual does not accept this literal interpretation they are 

declaring Godôs word to be untrustworthy, and are effectively calling God a liar.  But of 
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course God cannot possibly lie, so YEC must be correct.  In this way, ICRôs Messenger 

Credibility is enhanced through sacred authority originating in Godôs very nature.  

Andrew Snelling tells Acts&Facts readers: 

The Bible never claims to be a textbook on history or science, 

but if God is who He claims to be, then He has all knowledge 

and power, and never makes mistakes.  Therefore, if the Bible 

is the Word of God, then it must be truthful, even when it 

touches upon matters of history and science. Otherwise, this 

Creator God is a liar. The very character of God requires the 

first eleven chapters of Genesis to be a trustworthy record.
496

 

Moreover, óIf the Creator God of the Bible is who He says He is, then not only is He 

capable of accurately telling us about the early universe, the earth, and man, but He is 

capable of having the details truthfully recorded and transmitted through successive 

generations.ô
497

 

 ICRôs Associate Science Editor fosters similar connections between Young 

Earth Creationism, the Bible, and Godôs character when he answers the question óBut, 

could God have used the processes of evolution in His creation?ô with a definite no.  

óEvolutionary development by definition requires billions of years of chance, chaos, 

confusion, and death,ô he tells readers.  Because of this, óEvolutionary processes are 

incompatible and inconsistent with the nature of God (holy, perfect, ordered, and good).  

God could not have used processes contrary to His nature as He is not the author of 

death.ô
498

  As a result, only YEC is truly in agreement with Godôs character, and for that 

reason creationism alone legitimately possesses biblical and divine endorsement.  ICRôs 

credibility, then, is firmly embedded in Godôs very attributes, and Larry Vardiman even 

tells readers that Henry Morris was correct to insist, ó...God is not an evolutionist and 
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His Word does not contain evolutionary ideas like the Big Bang, millions and billions of 

years, common ancestry, death before sin, etc.ô
499

   

Acts&Facts articles also assert that Jesus interpreted Genesis literally.  Readers 

are then told that if this was Jesusô approach to the biblical creation account it should 

certainly be ours, in the same way that it already is ICRôs.  Snelling communicates the 

substance of this argument: 

If Jesus was (and is) both the Creator God and a perfect man, 

then His pronouncements are always and absolutely 

trustworthy.  And Jesus referred directly to details in each of 

the first seven chapters of Genesis fifteen times...  If He, as the 

Creator, was actually a witness to the events of Genesis 1-11, 

then we have no alternative but to regard these opening 

chapters of the Bible as reliable history.
500

  

Jesusô biblical hermeneutic is described as being wholly supportive of YEC, and it is 

explained that Jesusô literal reading of Genesis would have been the same, ipsissimis 

verbis, as ICRôs.  Plus, if this source of credibility were not enough, Acts&Facts writers 

indicate that all of the biblical authors adhered to an identical form of literalism.  For 

instance, it is argued that Moses accepted a literal understanding of the Noahic deluge, 

óand it was he whom God chose to prophetically record the account about what 

happened during the one and only worldwide catastrophic Flood.ô
501

  James J. S. 

Johnson uses the following question and response to exemplify this point: óHow did 

Jesus treat Genesis?  As real history, just like Paul.ô
502

  The credibility-building 

corollary is: How does ICR treat Genesis?  As real history, just like Jesus and Paul. 

 Amid Acts&Factsô numerous references to the bible, Godôs character, and the 

hermeneutics employed by Jesus and the biblical writers, articles are also peppered with 
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claims that ICR is experiencing divine blessing.  These comments make it clear that 

God is personally championing ICRôs mission and expressly using the organization to 

serve his divine purposes.  óLooking back on four decades of research, teaching, and 

communicating the wonders of Godôs creation,ô notes Ford, óall of us are humbled at 

how God has used ICR to impact millions around the world with biblically based 

scientific truth and apologetics.ô
503

  Often accompanying fund-raising appeals, such 

remarks explain that óGod has indeed blessed the work of ICR in marvelous ways,ô and 

as a result óICR has experienced many remarkable evidences of Godôs special 

provision.ô
504

  Accordingly, the Institute for Creation Researchôs credibility as an 

organization is validated through enduring divine succour, and the fact that God has 

explicitly given ICR a óspecialized and a ñfrontlineò assignmentô in his spiritual battle 

for souls.
505

  

 Finally, appeals to sacred authority also occur within ICRôs frequent 

explanations of the natural world.  For instance, an article that discusses the 

complexities associated with long-distance bird migration states, óThese birds are 

purposefully preprogrammed to operate by these schedules; God fitted them to do 

so.ô
506

  In such cases both God and scripture are used as authoritative sources to explain 

natural phenomena, usually as a religiously-credible substitute for natural selection.  

These instances generally blend together scientific data with appeals to the divine, and 

are typically constituents of the Contrast Principle and Negativity Effect.  In order to 

refute evolution, articles will list scientific facts that óprovide providential proof of the 

divine pre-programming ñselectionsò that were intelligently planned and, during 
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creation week, skillfully implemented by none other than the Lord of hosts.ô
507

  Then 

scripture is employed as the ultimate sacred authority to verify the initial claims of 

design.  Often writers simply state that what is observed in nature exists not as a result 

of natural selection, but because God took pleasure in designing things in such a way.  

This intermingling of scientific and sacred authorities to explain nature is apparent in 

the following selection by Randy J. Guliuzza, which concludes an article that criticizes 

the theory of natural selection:   

Creatures have intelligence-based systems to reproduce 

variable heritable traits that comprise their endogenous power 

to solve environmental problems, enabling them to fill the 

earth.  That the Lord Jesus would design abilities into His 

creation to do His good pleasureð that is, multiply and fill the 

earth (Genesis 1:22; 8:17; 9:1) via designed reproductive 

abilities (Genesis 1:11)ðdemonstrates His Lordship and 

creationôs dependence.  To say that ócreatures are programmed 

to fill the earthô is measurable, scientifically accurate, and 

biblicalðit is no wonder, therefore, that óit happens.ô
508

 

The credibility for Guliuzzaôs attack on natural selection, therefore, is found not only in 

science, but in Godôs creative disposition. 

 

4.2.3  ICR Source Attraction 

Incidents related to Source Attraction represent only 3.77% of all ICR Source 

Cue occurrences, exhibiting a meagre 0.128 appearances per 1000 words.  For that 

reason, this Source Cue subcategory will only receive brief consideration.  Celebrity 

attraction, audience flattery, and the man-in-the-street device demonstrate a sum total of 

8 Source Attraction incidents.  The expression of shared values, on the other hand, 

occurrs19 times, while the use of important symbols constitute 23 incidents.  Although 

still a small fraction of ICRôs persuasive elements, these last two represent the majority 
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of Source Attraction occurrences, and warrant at least some attention.  With regards to 

this, it is important to note that the appeals to sacred authority described in section 4.2.2 

could also correspond with Source Attraction for a Christian audience.  As table 3.2 

indicates, messenger likability can be fostered by even the most incidental similarities, 

so shared Christian beliefs would act as an important persuasive cue while also 

simultaneously promoting credibility.  However, within this study Source Attraction has 

been limited to the five subdivisions found in figure 4.2, which are further detailed in 

Chapter Three.  This, of course, includes direct claims that the propagandist shares 

specific values with a targeted audience, and the use of important socio-cultural 

symbols within communications. 

FIGURE 4.8 

Our Day in Court
509

 

 
 

FIGURE 4.9 

Christian Heritage of Liberty
510
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In ICR materials the expression of shared values is exhibited in two chief ways.  

The first method includes communicating shared religious beliefs and principles.  In 

particular, Acts&Facts writers emphasize that ICR members maintain commonly shared 

Evangelical Christian values concerning the importance of Jesus Christ and his 

atonement, as well as doctrines regarding humankindôs divine image and intrinsic 

worth.  The second manifestation includes articulating shared values and cultural myths 

associated with the United States.  Aimed at an American audience, these generally 

characterize the U.S. as a country that epitomizes and defends such ideals as ñlibertyò 

and ñfreedom.ò  For instance, in article that references 4
th
 of July celebrations and the 

apparently privileged nature of America, Ford states boldly that, óIf one word could 

describe the major characteristic of the United States, that word would be freedom.ô
511

 

 The use of important symbols in Acts&Facts reflects ICRôs communication of 

these same shared values.  For example, as figures 4.8-9 demonstrate, some articles 

display images of the U.S. flag, the American constitution, and the iconic liberty bell, 

which are all nationalistic symbols of the countryôs popular mythos and ideals.  Certain 

religious symbols can also be found throughout Acts&Facts, mainly in the form of 

bibles.
512

   On a few occasions these religious images are combined with Americaôs 

national emblems to form the sort of illustration found in figure 4.10, which was 

brandished on both a cover of Acts&Facts and within an article bearing the same name.  

Therefore, while such cases of Source Attraction are far less common than incidences 

related to Messenger Credibility, each incorporates something that is culturally 

esteemed within ICRôs messages.  In the next most frequently occurring ELM cue, 
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however, rhetorical questions are often used not to support YEC, but are instead 

regularly employed for the castigation of evolution and its advocates.  

FIGURE 4.10 

Celebrating our Freedom, Honoring our Creator
513

 

 
 

 

4.3  ICR and Asking Questions 

 The persuasive message variable called Asking Questions demonstrates a 

frequency rate of 1.958 incidents per 1000 words within Institute for Creation Research 

propaganda.  Intriguingly, Asking Questions is also the second most frequently-

occurring ELM cue in both AiG and Center for Science and Culture propaganda.  In this 

                                                 
513

 ICR, "Celebrating Our Freedom, Honoring Our Creator," Acts&Facts 30, no. 7 (2010). 



135 

 

 

 

respect it is unique, because when they are ordered from greatest to least frequency, no 

other message variable occupies the same ranking for all three groups.  ICR propaganda 

exhibits the lowest Asking Questions incident rate in comparison to the other 

organizations, while AiGôs Answers magazine boasts the greatest number of 

occurrences per 1000 words.  Even so, this message variable is still an important factor 

in Acts&Facts articles. 

FIGURE 4.11 

ICR Asking Questions Subcategory Frequencies 

 

 

Rhetorical questions represent the vast majority of ICRôs Asking Questions 

incidents, comprising 99.9%, or 762 of the variableôs total 763 occurrences.  For that 

reason, this study will only examine ICRôs specific use of such rhetorical queries.  On 

average, 1.748 rhetorical questions appear in each Acts&Facts article.  These persuasive 
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enquiries can be categorized into three broad classes, described here as negative, 

neutral, and positive rhetorical questions.   

FIGURE 4.12 

ICR - Asking Questions 

 

 

 

 

 

 

 

 

 

 

 

This study groups questions into these three subdivisions according to their context and 

apparent objective.   For instance, negative rhetorical questions are classified as 

inquiries used in conjunction with the Contrast Principle and Negativity Effect to 

criticize an enemy or adversarial idea.  Such queries call into question the strength of a 

rivalôs claims, or introduce uncertainty about the motivations of an enemy.  An article 

by Ford illustrates this negative use of rhetorical questions, in which he first explains to 

Acts&Facts readers, óA few years ago on the campus of Southern Methodist University 

in Dallas, the entire science faculty of SMU refused to sit down, behind closed doors, 

with scientists from the Intelligent Design Movement to dialogue about science.ô  He 

then asks, óWhat were they afraid of?  Were they not confident enough in their own 

understanding of scientific data to enter into a friendly discussion about the evidence?  

What about examining evidence and analyzing data to discover truth?ô
514

  Positive 

rhetorical questions, on the other hand, are inquiries designed to affirm a 
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communicatorôs message, while neutral questions are those demonstrating no obvious 

negative or positive contextual intentions. 

Neutral rhetorical questions are the least common variety of these queries found 

throughout Acts&Facts.  These questions are commonly used as expository devices, 

helping ICR writers to move from one topic to another within sequential, nonnormative 

descriptions of data.  For instance, in an article describing the human reproductive 

system, the author states, óA high concentration of the male hormone testosterone in the 

testes is essential to make normal sperm,ô before asking readers, óWhere does it come 

from?ô  This question simply aids in shifting the authorôs discussion from the acrosomal 

body to the gonadotropin-releasing hormone and sperm production.
515

  It is evident that 

there are no directly observable positive or negative implications found in the 

immediate context of such inquiries. 

 While neutral questions appear relatively intermittently throughout Acts&Facts 

articles, ICR materials are essentially permeated with negative erotema, hypophora, and 

anacoenosis.  These are often linked with attacks against an opponentôs understanding 

of scripture, and they provoke readers to question the sincerity of an adversaryôs 

religious faith.  For instance, in an article that critcizes the proevolutionist organization 

BioLogos, John D. Morris states that óa well-respected and well-funded group of 

scientists claiming to be Christians and Bible-believers have joined forces to teach that 

the Bible and evolution agree.  Their view, which is essentially identical to the atheistic 

view, twists and shreds the Bible and is wholly improper for a Christian.ô  He then 

completes this denunciation with the following rhetorical question: óI donôt have the 

authority to question anyoneôs salvation, and am not doing so here, but isnôt this how 
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the Bible describes false teachers?ô
516

  In a similar appraisal of theistic evolutionists, 

who are described as óexalting the words of men over the Word of God,ô Ford asks, 

óAnd when these men and women are hailed as leaders in the evangelical world--as 

progressive, as sophisticated, as harmonious, etc.--what does that say about the present 

state of Christianity?ô
517

  Ford likewise discharges a procession of rhetorical questions 

in a december 2010 article that reflects upon Christmas: 

So why do so many ñChristiansò and ñchurchesò waver on the 

fundamental doctrines of the Bible?  How can they deny God 

the power and might to create the world in six days?  Why do 

they deny the detailed account of a flood that covered the entire 

world?  When will they realize that they are treading on 

dangerous ground by turning Godôs inerrant and inspired Word 

into a supposedly flawed book of myths mixed with history? 

When ñthe reason for the seasonò is torn away from the 

pages of the Bible, why should we be surprised that Christian 

teachersðsome calling themselves evangelicalsðdescribe God 

as an evolutionist?  May God have mercy on them!
518

 

The previous examples reveal how negative rhetorical questions are especially 

prevalent whenever proevolutionist Christians are mentioned.  In addition to being part 

of the Contrast Principle and Negativity Effect, such queries often coincide with 

attempts at inciting fear.  Though the Arousal of Emotions exhibits only 58 incidents in 

ICR materials, it is worth noting that these religiously-associated questions are often 

structured to develop foreboding about what might happen to Christianity if the bible 

were rejected, or to America if the next generation of Christians were to carelessly 

accept evolution.  This is intimated in an article that asks whether conversations hosted 

on BioLogosô website forum are óCivil conversation or dangerous discourse?ô  Ford 

tells readers, óCivil?  To a certain degree.  Dangerous?  Absolutely... this is dangerous 

conversation that preys on the uninitiated Christian in the pew.ô  He then asks, óDo you 

want your children to be subjected to ñBible curriculumò authored by a theologian who 
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doesn't believe that Adam and Eve really existed or who suggests the Bible has 

errors?ô
519

  This unease with the potential mishandling of scripture animates many other 

negative rhetorical questions, whose unspoken answers point ot YEC as an obvious 

solution to these evoked fears.  Even when they are assayed outside of their immediate 

context, the following sample helps to enunciate this concern:   

¶ óIf you cannot open your Bible and believe that ñin the beginning God 

createdé,ò then how will you trust any other miracle described in the 

Bible?ò
520

 

¶ óHow can a Christian believe Christ's words and then reject Moses' 

words?ô
521

  

¶ óWhy would anyone even pretend that Genesis 1-11, or any part of 

Genesis, is Hebrew poetry?ô
522

  

¶ óWhy does Dembski reject a plain reading of Genesis and of Romans 

5:12?ô
523

  

 Negative rhetorical questions also accent critiques of evolution and the 

individuals who approve of it.  For instance, Acts&Facts writers often document 

evolutionary claims, and then leave readers with questions about whether enough 

reliable evidence exists to support these scientific precepts.  óBut where is the evidence 

that they evolved at all?ô asks J. Morris after discussing the theory of punctuated 

equilibrium.
524

  In an article discussing hypothetical models of human evolution and 

Australopithecus sediba, the writer asks incredulously, óAll those precise alterations by 
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randomly occurring natural forces in only 77,000 years?ô
525

  Another article by the same 

author reviews evolutionary theories regarding the origins of wood, and wonders  

without providing an answer, óBut which came first, the extra carbon dioxide required 

to build the woody pipelines, or the woody pipelines required to gather the extra carbon 

dioxide?ô
526

  

Other negative rhetorical questions target the integrity and academic 

competencies of proevolutionists, often insinuating that evolutionary scientists 

commonly practice deceitful activities in order to avoid criticism.  For instance, in an 

article that examines preserved soft dinosaur tissue and dinosaur-bird evolutionary 

models, the author asks, óBut did the data demonstrate a dinosaur to bird transition, or 

was it possibly manipulated in the spirit of academic politics?ô
527

  A different article that 

addresses the same topic, suggests that the evolutionary science community óhas a dirty 

little secret regarding the manner in which that research is handled.ô  The writer 

explains that this furtive activity involves discarding or hiding data that is incongruent 

with evolution.  The authorôs allegations, which also coincide directly with the Scarcity 

Principle, are emphasized in two successive rhetorical questions:  óHow will anyone 

really know what dinosaur DNA sequences look like until uncensored data from 

dinosaur bones are published for public scrutiny?  And how will such data be published 

at all if ñembarrassingò research results are routinely discarded as anomalous, simply 

because they didn't ñlook like chickenò?ô
528

   

Similar claims that proevolutinists are suppressing information and purposefully 

broadcasting misinformation is exhibited in a question asked of Karl Giberson in 
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response to statements made on his website regarding the lack of genuine scientific 

leaders in creationist circles: 

Is Dr. Giberson ignorant of the scientific contributions of 

scientists such as Dr. Henry Morris, Dr. Duane Gish, Dr. Ken 

Cumming, Dr. Steve Austin, Dr. Andrew Snelling, Dr. Jason 

Lisle, Dr. Russ Humphreys, Dr. John Baumgardner, Dr. Larry 

Vardiman, Dr. A. E. Wilder-Smith, and many other 

credentialed and evangelical members of academia who are 

óleading scholars in their respective fieldsô?
529

 

This is followed directly by yet another accusatory inquiry, which conjointly appeals to 

Social Consensus: 

Perhaps Dr. Giberson is unaware that ñBible believingò 

Christians in America prefer teachers who actually believe in 

the authority and authenticity of the Word of God, who will 

instruct them in truth without constantly instilling doubt about 

the foundational book of Christianity, the inspired and inerrant 

Bible.
530

  

Equally contemptuous questions infuse ICRôs treatment of such adversaries as Eugenie 

Scott of the National Centre for Science Education.  Scott is berated for not ódoing 

science or defending the evidence,ô while the articleôs writer asks rhetorically, óAnd 

while many of her opponents make their living conducting actual evidence-based 

science research, what has Eugenie Scott contributed to the advancement of science 

knowledge?ô
531

 

Negative rhetorical questions also exist particularly often within Acts&Facts 

articles that attack the theory of natural selection.   In relation to this, ICR writers 

repeatedly insist that the very idea of natural selection necessitates some sort of 

cognizant ñselector,ò whose existence runs contrary to evolutionôs naturalistic 

tendencies.  It is also declared that no genuine evidence to support natural selection 

actually exists, aside from the loss of biological traits, and consequently, evolutionary 
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scientists are simply clinging to a fatuous theory.  The following selection of queries 

demonstrates how rhetorical questions are employed within the context of such 

incriminations: 

¶ óSince when is the loss of a useful structure an evolutionary 

development?ô
532

 

¶ óDo evolutionists really recognize the intricacies of molecular machines 

yet attribute their origins to ill-defined forces?ô
533

 

¶ óIs it logical to attribute such overwhelmingly complicated machinery to 

genetic mistakes "guided" by natural happenstance?ô
534

 

¶ óDoes this imaginary mechanism actually ñdoò anything?...  It might 

appear to be a textbook case of natural ñselection,ò but is it?  Did any 

selection process even operate at all?ô
535

 

¶ óIs the conclusion ñit happensò scientifically satisfying?  Shouldnôt that 

raise red flags about the validity of selection?  And shouldnôt researchers 

be prompted to look for better explanations?...  Isnôt it wise to show that 

the use of the word ñselectionò has never been justified, but is just the 

ruse to slip intelligence back into a design process after taking God 

out?ô
536

 

¶ óWhat does nature actually ñselectò anyway?ô
537

 

¶ óIf the evidence points to the fact that ñnatural selectionò is merely a 

figure of speech, and thus impotent, should not honest scientists put aside 

their passionately held beliefs and accept reality?ô
538
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¶ óSome might interpret this event as ñnatural selectionò in action, but if 

that were the case, who actually did the ñselectingò?ô
539

 

Such questions underscore precisely how ICR materials use negative rhetorical queries 

to cast doubt not only upon evolutionist data, but also upon the reputations of those who 

promote it.   

 It is evident that the inquiries listed above are typically designed as erotema.  

The Institute for Creation Researchôs positive rhetorical questions are often structured 

similarly, but instead shepherd readers in the direction of procreationist inferences.  For 

instance, after describing how the playful behaviour of animals seems to contradict 

Darwinism, the author asks readers near the end of the piece, óCould creation suffice as 

an alternative explanation?ô
540

  Elsewhere, Ford first indicates, óNow, 150 years later, 

Darwinôs critics are arising even among devout evolutionists who can no longer 

reconcile the evidence of real science with this metaphorical imposter called ñnatural 

selection,òô before asking provocatively,  óIs it a God-designed process, as some 

creation scientists have stated?ô
541

  In a similar fashion, Johnson uses a rhetorical 

question as the final sentence in an article that compares various interpretations of the 

word Hebrew word yom: óSo consider this: Which meaning of the word ñdayò matches 

the demonstrated intent of our truth-loving God to provide His creatures with true, non-

misleading, understandable information?ô
542

 

 These positive rhetorical questions are significantly less common than ICRôs 

negative variety, and they often appear within articles that attempt to reinforce 

creationist interpretations of scripture, implore Christians to avoid alternative 
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hermeneutical approaches, and which encourage readers to actively share YEC with 

others.  In the context of such goals, Henry Morris rallies the audience through a series 

of questions:  óDo we really believe the Bible to be the inspired Word of God?  Do we 

believe that God speaks clearly?  Do we really think that current scientific majority 

opinion is always right?...  [W]e must defend the faith; for what would have become of 

us if our fathers had not maintained it?ô
543

  In a similar tact, Johnson asks: 

If we truly believe that Christ is the Creator (the ñIntelligent 

Designerò) that the Holy Bible says He is, what excuse is there 

for not proudly proclaiming His creatorship to others?  Are we 

ashamed to profess Him before men?  Are we less confident of 

Genesis' accuracy than Jesus was?  Are we ingrates, unwilling 

to publicly own Him as our Maker?  Or are we like the few 

who heartily received Him for who He really was and is--Christ 

the Intelligent Designer and Redeemer, who came to earth so 

that those who believe in Him can have life eternal.
544

 

While these questions are classified as positive rhetorical inquiries due to their support 

of ICRôs position, it is evident that Johnsonôs mention of óingratesô is not particularly 

complimentary.  Appreciably more pronounced criticisms are the true substance of the 

next prevalent variable; the Contrast Principle and Negativity Effect. 

 

4.4  ICRôs Use of the Contrast Principle and Negativity Effect 

 The Contrast Principle and Negativity Effect exhibit only 22 fewer occurrences 

in ICR materials than does Asking Questions.  Indeed, both message variables often 

overlap within Acts&Facts articles, and the Contrast Principle and Negativity Effect 

demonstrate a comparable 1.902 incidents per 1000 words.  This equates to 1.700 

appearances in the average ICR article, and each recorded occurrence of this ELM cue 

can be classified as either a case of neutral/positive or negative contrast.  The first 

category incorporates comparisons without using manifestly critical language.  These 
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statements may still employ biased and inequitable comparisons, but they do not openly 

reprimand any of the contrasted constituents.  Alternatively, negative contrast involves 

comparisons that do articulate explicit criticisms of a compared party.  To clarify, 

neutral/positive contrast may state that A=1 in comparison with B=4 to emphasize that B 

indicates a greater numerical value.  Negative contrast, on the other hand, might also 

communicate that A=1 in comparison with B=4, but then further mention that A is 

promoted by unattractive, racist cowards.  In this way the negativity effect is most 

pronounced in the latter expression of this message variable. 

FIGURE 4.13 

ICR Subcategory Frequencies of the Contrast Principle and Negativity Effect 
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noncreationist perspective, and then articulate the divergent YEC viewpoint.  Though 

these excerpts do not overtly attack the evolutionist perspective, they still frequently 

include language that stresses how the creationist perspective is the better option, 

perhaps because it features sacred approval or greater scientific credence.  This is 

evident in an article written by Albert Mohler, president of The Southern Baptist 

Theological Seminar: 

The major scientific assumption controlling the long ages of the 

earth and the universe is the idea of uniformitarianism, a theory 

made in the early 19th century by Charles Lyell and others that 

suggests the processes we observe today are a constant guide to 

how physical processes have always operated.  If processes 

appear slow and gradual today, and if these processes have 

always operated in this manner, then the earth must be much, 

much older than religious texts, such as Genesis, suggest. 

In contrast, the inference and consensus of the church 

through all of these centuries is that the earth and the universe 

are very young, only several thousand years old.
545

 

The authoritative, sacred óconsensus of the church,ô is unmistakably compared with the 

mere thoughts of men, even though Lyellôs uniformitarianism is not insulted outright.   

FIGURE 4.14 

ICR ï The Contrast Principle and Negativity Effect 

 

 

  

 

 

 

 

 

 

 

Other articles draw similar distinctions between the secular nature of evolution 

and the religious qualities of Young Earth Creationism.  óThe hypothesis of evolution 

claims that all life descended from one common ancestor (or a few) over the past three 
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to four billion years,ô explains Jeanson, óIn contrast, Scripture clearly teaches the 

supernatural creation of distinct creatures in six days roughly 6,000 years ago.ô
546

  Here 

evolution, described as only a óhypothesis,ô is neutrally contrasted with the clear, 

incontrovertible teachings of the bible.  Relatively analogous occurrences of neutral 

contrast describe evolution as being confounded by certain facts, in direct comparison to 

YEC, which can readily explain all observed data:  

Since beards are routinely shaved, it seems there is no 

pragmatic biological function for them.  Yet according to 

Darwinian evolution, nature selects individuals with novel, 

advantageous features.  If, for vertebrates in general, óthe 

developmental origin of hair isémysteriousô for evolution, 

then the specification of androgenic hair on male humans is 

even more so. 

On the other hand, if everything was created by a God 

who exists outside the physical world, there is a ready answer, 

one with broad application: beards present a certain 

appearance.  Aesthetic features were emplaced by Someone 

who knew how things look in addition to how things work.  

Beards do not confer any selectable survival advantage to 

humankind, but they do serve to add distinction to men, 

perhaps as different features distinguish women.
547

 

 Negative contrast, which alone boasts a frequency rate of 1.817 incidents per 

1000 words, principally compares YEC and its adherents to noncreationist Christians of 

all varieties, as well as with evolution/evolutionists in general.  These two primary 

comparative focuses occasionally overlap, because of course, numerous Christians are 

noncreationist evolutionists.  Many of the significant themes that appear in the Institute 

for Creation Researchôs use of negative contrast have already surfaced throughout this 

chapterôs examination of Source Cues and Asking Questions.  This includes 

assessments of ICRôs purportedly superior approach to the bible, which is contrasted 

directly with the treatment of scripture by noncreationist Christians.  Unlike ICRôs 
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unwavering commitment to correct, divinely intended hermeneutics, these Christians 

are said to hold ócompromise theoriesô or óaccomodationist viewsô that corrupt the 

biblical narrative through nonliteralist interpretations.
548

  óPositions that reinterpret the 

Genesis account to incorporate evolutionary science,ô notes Forlow, ócompromise Godôs 

Word, Godôs nature, and the gospel message.ô
549

  Moreover, while ICRôs work and 

hermeneutics are described as being God-approved and linked with the biblical writers, 

noncreationist Christians are associated with Balaam and such individuals as the oft-

ridiculed Harold Camping: 

But Balaam had an appetite for monetary success and a desire 

for secular recognition (2 Peter 2:15; Jude 11).  He willfully 

embraced error in spite of the Lordôs warnings and with clear 

knowledge beforehand that he was doing wrong (Numbers 22ï

24).  In so doing, he foreshadowed the likes of the foolish 

teachings of Harold Camping, the damnable writings of Rob 

Bell, the oily compromise of Peter Enns, and the open betrayal 

of Scripture by ñevangelicalò academics like Bruce Waltke and 

the fellows of BioLogos. 

How do ñgoodò people become óenemies of the cross of 

Christô (Philippians 3:18)?
550

 

By contrasting ICR with such descriptions of noncreationist falsity, Acts&Facts writers 

accentuate the organizationôs own Messenger Credibility.  

FIGURE 4.15 

Conveying IDôs ñClosed-Bibleò Approach
551
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 Fear emotions are also provoked as ICR writers warn readers to be vigilant 

against the many deviant shapes of noncreationist Christianity.  óToday Christendom 

faces new breeds of Trojan horses (e.g., BioLogos, Intelligent Design deism, day-age 

ñprogressive creation,ò framework hypothesis, etc.),ô cautions Johnson, ówhich lie in 

wait to attack our understanding of Genesis and what it teaches about the Flood.  

Bewareðand keep your Bible open!ô
552

  Audiences are told that many Intelligent 

Design óadherents are active Christians who maintain a strong personal testimony of 

their faith in Christ,ô yet this movement ótreats the bible as irrelevant,ô and ódenies the 

Bibleôs authoritative relevance to our knowledge of how God created everything.ô
553

  

While ICR members revere the bible and let Godôs word speak for itself, ID hinders it 

by using a ñclosed-bible approachò to science, which is insinuated by the picture in 

figure 4.15.  Christian ID proponents are also accused of óculpable passivityô and ógoing 

with the flow,ô because they do not preserve biblical literalism and timorously yield to 

non-Christian ideas espoused by secular academics.
554

  This is contrasted with those 

courageous Christians who challenge óthe status quo that routinely denigrates God and 

His Word,ô rather than simply listening óto the voices of ñexpertsò who boisterously 

brag of their ñscienceò (falsely so-called).ô
555

   

Similar charges are repeatedly levelled against theistic evolutionists, and readers 

are told that this form of non-YEC Christianity leads to nothing less than the rejection 

of the same sacred and scientific authority from which ICR draws its Messenger 

Credibility: 

The resurgence of the various theistic evolution theories, led by 

groups such as BioLogos that espouse the ñcreation by 

evolutionò mantra, would be theologically irrelevant if it were 
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not that embracing evolution requires a rejection of the doctrine 

of inerrancy, the revealed nature of God Himself, and much of 

obvious science as well.
556

 

Acts&Facts fear appeals are especially pronounced in relation to such discourse on 

theistic evolution.  This can be observed in an article by Morris III, which emphasizes 

the danger of theistic evolution by using the biohazard symbol, and warns readers that 

BioLogosô ideas can be particularly destructive to a Christianôs faith.
557

  Through such 

descriptions, the Institute for Creation Researchôs creationism and faithfulness are 

contrasted with religiously calamitous accommodationist views that lead directly to 

apostasy.  As Morris warns, óThe road of compromise, however attractive it seems, is a 

one-way street, ending in a precipice and then the awful void of ñrational religion,ò or 

atheism.ô
558

 

FIGURE 4.16 
Creation by Evolution
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FIGURE 4.17 

BioLogos Can Be 

Hazardous
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ICRôs descriptions of theistic evolution coincide with Acts&Factsô overall 

treatment of both evolutionary theory and its many supporters.  These cases of negative 

contrast often juxtapose creationismôs authentic scientific and biblical nature, which is 

validated by both empirical data and scripture, alongside natural selectionôs apparently 

illusory evidence.  For instance, YEC is consistently described as being substantiated by 

óreal science,ô while natural selection is marked as an óevolutionary fairy tale,ô óonly an 

illusion,ô or simply an imaginary ómystical process' that lacks genuine scientific 

corroboration.
561

  Furthermore, natural selection is not only represented as an 

unempirical fiction, but also as Satanôs instrument that is used to oppose Godôs 

proposes.  With regards to this, Morris stated the following in relation to Satanôs 

attempts to seize Americaôs educational system: 

Because of its key importance in God's plan for His creation, 

Satan has sought very successfully to gain control of education-

-especially higher education.  His system of evolution is the 

key weapon in his control of education and he bitterly opposes 

all who presume to teach against that system.  ICR was 

founded with this very issue in mind.
562

 

Such associations between evolution and Satan are further demonstrated in a 

piece entitled ñFighting the Dragon,ò which reports on an unsuccessful legal battle 

fought to reverse the Texas Higher Education Coordinating Boardôs ruling preventing 

ICR from granting science degrees.  The article includes a picture of an imposing 

dragon looming over a courthouse, and it opens with the following excerpt: óThe Bible 

describes our ultimate Enemy as ñthe dragon, that old serpent, which is the Devil, and 

Satanò (Revelation 20:2), who wages war against the saints with his many ñministersò 

                                                 
561
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(2 Corinthians 11:15) who do his bidding.  What is his primary strategy?  To thwart the 

impact of God's Word.ô
563

  The article distinctly implies that Satan has been working in 

several court cases to legally frustrate Darwin sceptics, and before he asks the audience 

for financial donations the author assures readers that ówhile ICR's legal battle is over, 

we will not retreat from other public efforts to fight the ñDragonò and his minions.  The 

battle is raging as never before.ô
564

 

FIGURE 4.18 

Fighting the Dragon
565

    

 
 

Naturally, ICR materials also link the satanic tool of evolution with what its 

members describe as horrendous evils.  Acts&Factsô Associate Editor explains, óHaving 

witnessed slavery aboard the Beagle, Darwin didn't like it, yet his ideas have been used 

to justify practices ranging from laissez-faire capitalism, racism, colonialism, Francis 
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Galton's eugenics, and social Darwinism.ô
566

  Evolutionôs harm-inducing characteristics 

are subsequently contrasted with the professed beneficial outcomes of creationism: 

Consider also the fruit test.  Jesus said, óBy their fruits ye shall 

know themô (Matthew 7:20).  The fruits of evolution include 

atheism, communism, fascism, and all kinds of harmful 

behavior and evil philosophy, but not one good fruit in the form 

of real scientific advance in either living standards or altruistic 

behavior.  Belief in primeval supernatural creation, on the other 

hand, was the motivating conviction of practically all the 

founding fathers of modern science, of the American nation, 

and of the original education system of this country.  All the 

basic doctrines of Christianity are founded on the truth of 

primeval special creation.  Creationism certainly scores much 

higher than evolutionism on the fruit test.
567

 

This evolution-creation dissimilitude is epitomized in following proclamation: 

It is high time that people in general, and Bible-believing 

Christians in particular, recognize the foundational significance 

of special creation.  Creation is not merely a religious doctrine 

of only peripheral importance, as many people (even many 

evangelical Christians) seem to assume.  Rather, it is the basis 

of all true science, of true american ideology, and of true 

Christianity. 

Evolutionism, on the other hand, is actually a pseudo-

science masquerading as science.  As such, it has been 

acclaimed as the ñscientificò foundation of atheism, humanism, 

communism, fascism, imperialism, racism, laissez-faire 

capitalism, and a variety of cultic, ethnic, and so-called liberal 

religions, by the respective founders and advocates of these 

systems.
568

   

Readers are also told that unlike creationism, the evil-inciting theory of natural 

selection is truly an idolatrous, deliberately god-denying concept.  óSelection is 

idolatrous in the basest of waysô contends Guliuzza, óNot only does it ascribe 

intelligence-like powers to unconscious environmental features, like any other idol, but 

it induces people not to give the Lord credit for the incredible intelligence and 

machinery He has built into His creatures that enable them to adapt to environmental 
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featuresô
569

  This idol, labelled óDarwin's substitute godô as well as óa substitute 

ñgospelò of godlessness and death,ô has apparently been concientiously employed in an 

single-minded effort to remove the supernatural as an explanation for obvious cases of 

design in nature.
570

  Correspondingly, Acts&Facts writers further stress that as an 

unproven, scientifically frail theory, evolution is primarily an expression of anti-

Christian religious faith, though óan inferior faith, indeedô:
571

 

The faith of the evolutionistéis a splendid faith indeed, a faith 

not dependent on anything so mundane as evidence or logic, 

but rather a faith strong in its childlike trust, relying wholly on 

omniscient Chance and omnipotent Matter to produce the 

complex systems and mighty energies of the universe.  The 

evolutionist's faith is not dependent on evidence, but is pure 

faith--absolute credulity.
572

 

In this vein, ICR materials refer to óEvolutionary beliefô as a óremarkable and largely 

unexplained phenomenon,ô  and simply a form of óblind faith.ô
573

  This is compared 

directly with ICRôs ostensible dependence on scientific empiricism and verifiable facts, 

which matches the scrupulous óeyewitness accountsô provided by both biblical 

characters and God himself.
574

 

 Allegations concerning evolutionôs religious nature are supplemented by images 

that integrate evolutionary caricatures within religious motifs, such as those represented 

in figure 4.19.  Furthermore, it is claimed that allegiance to this scientifically unfounded 
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faith often involves a sort of atheistic religious zealotry, and requires ówillful 

ignorance,ô ówillfully ignoring the data,ô and a ówillful commitment to naturalism.ô
575

   

FIGURE 4.19 

Evolutionary Faith  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

J. Morris insists that because the óevidence for creation is so strong, it is illogical to 

believe anything else,ô and therefore, óOnly a religious commitment to atheism, or a 

desire for the approval of those atheists who call themselves scholars, could lead one 

down this path.ô
576

  Accordingly, readers are told that the paucity of substantive 

evidence drives evolutionists to use chicanery and bullying in order to counterargue 

creationists and maintain a ómonopoly on science, education, and theology.ô
577

  Thus, H. 

Morris explains, óThe evolutionist, knowing the weakness of the scientific case for 

evolution, almost always directs his own argument not against creation per se, but 

against recent creation and its corollary, flood geology.ô
578

  It is also said that 

evolutionists ówillfully suppressô conclusions that imply design and purpose in nature, 
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while also employing propaganda, in the most negative sense of the term.
579

  As 

Johnson tells readers, óEvolutionary propaganda is more than just science fictionðit is 

hyped and sold with slick sophistry.ô
580

  These efforts are combined with political 

scheming, because while evolutionists ómay not have scientific explanations on their 

side,ô argues Dao, óevolutionists have political and other tactics.ô
581

  

Cumulatively then, the ostensibly honourable, God-fearing, and science-

respecting qualities of YEC are contrasted with the Institute for Creation Researchôs 

adversaries, serving to heighten the organizationôs image while simultaneously 

denigrating evolutionary theory and its proponents.  Added to such claims are recurring 

appeals to Social Consensus, which help to legitimate ICRôs stance through the use of 

Multiple Sources, Social Proof, and Underdog Effects. 

 

4.5  ICR and Social Consensus  

 Though the Contrast Principle and Negativity Effect operate by identifying 

dissimilarities, Social Consensus usually focuses on peopleôs agreement, subsequently 

connecting this accord with a propagandistôs message.  In the case of Acts&Facts, this 

involves demonstrating that numerous individuals share ICRôs creationist views.  Social 

Consensus exhibits a frequency value of 1.047 incidents per 1000 words, indicating that 

ICR actually possesses the highest occurrence rate of this particular variable in 

comparison with both AiG and CSC.  The average Acts&Facts article maintains 0.936 

occurrences of this persuasive cue, which is here subdivided into the three categories 

described as multiple sources, Social Proof, and underdog effects.  The most ubiquitous 

of these is clearly Social Proof, which comprises 301 of ICRôs 408 Social Consensus 

occurrences. 
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FIGURE 4.20 

ICR Social Consensus Subcategory Frequencies 

 

 

Representing 73.8% of the Institute for Creation Researchôs Social Consensus 

incidents, Social Proof plays an important role throughout Acts&Facts magazines.  In 

many cases this persuasive element appears in the form of audience testimonials, which 

are concentrated in each magazineôs Letters to the Editor section.  These comments 

from readers are unanimously positive, and usually thank ICR for its influential work, 

encourage its members, reiterate YEC precepts, describe how readers are using ICR 

materials, and explain how they have chosen to give money to the organization.  

Whenever such contributors are from another country the letterôs origin is provided.  

For instance, feedback is included from ICRôs admirers residing in Australia, Bahrain, 
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Nepal, the Philippines, Scotland, South Korea, Sri Lanka, and Zambia.  As one 

Canadian audience member writes:
582

     

I am writing to you to say thank you for all that you do and for 

everyone involvedðplease donôt stop or give up because what 

you are doing is so vital to every believer and even more so to 

those who continue to be blinded by the god of this age.  It is so 

important to have your magazines here to help with revealing 

Godôs truth to my family.  We love the work everyone has put 

in to this ministry and we will be helping financially too!  God 

bless you now and, more importantly, in the future as the devil 

continues to try to shut your voice upðmay our Lord keep you 

shining like a light on the hill as a beacon of hope and truth!!
583

 

These audience comments demonstrate the global reach of ICRôs materials and act as 

Social Proof for the instituteôs efforts, especially within ICRôs regular appeals for 

donations.  This is evident in an article by Morris IV, in which he laments that óSadly, 

much of the information being disseminated [online] might better be called 

ñdisinformation,ò just as much of what is called science is really ñscience falsely so 

calledò (1 Timothy 6:20).ô  He then encourages potential donors to financially support 

ICRôs online initiatives, and notes, óJudging by the thousands of personal testimonies 

and emails we have received, it is clear God has abundantly blessed this vital aspect of 

ICRôs ministry.ô
584
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FIGURE 4.21 

ICR ï Social Consensus 
 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 These testimonials reflect other claims that thousands of people are being 

impacted by the Institute for Creation Researchôs materials.  In a 2009 article Ford tells 

readers that óICR's premier monthly magazine, Acts & Facts, continues to grow, with 

new subscriptions now reaching 3,000 per month,ô
585

 and almost two years later Morris 

IV communicated the following: 

Over the last 40 years, God has enabled ICR to reach millions 

with the scientific truth of His creation through a myriad of 

presentations, publications, and other media.  ICR distributes 

Acts & Facts and Days of Praise to hundreds of thousands free 

of charge, while countless multitudes have benefited from 

formal presentations like our Demand the Evidence lecture 

series, Genesis presentations, and Back to Genesis seminars.  

Creation science radio programs are broadcast on nearly 1,600 

outlets each week, while hundreds of books, audio CDs, and 

DVDs have been produced through the years.  These comprise 

the public ñfaceò of ICR, and based on the many testimonies 
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received, they have brought many to a saving knowledge of our 

Creator and have been a great blessing to many more.
586

 

These declarations correspond with assertions that there are millions of creationists 

worldwide, and thousands of scientists who actively support Young Earth Creationism.  

óHundreds of students, pastors, and Bible teachers trained by ICR have taught creation 

in many venues,ô notes J.Morris, and óthere are many thousands of creation scientists, 

hundreds of creation organizations, and millions of creation believers, a movement all 

catalyzed by the publication of The Genesis Flood.ô
587

   

 ICRôs focus on the number of creationist scientists intersects with ICRôs use of 

Source Cues, assuring readers that óthere are now thousands of scientists who believe in 

recent six-day creation,ô ómany fully credentialed professional biologists who are 

Christian creationists,ô and that ó[m]any scientists do accept the biblical record at face 

value, and there are now thousands of scientists who have become young-earth 

creationists, not to mention multitudes of non-scientists.ô
588

  Similar statements are used 

to counter the apparently conceited proevoutionist allegations that the both the evidence 

and the majority of scientists support evolution.  óIn the absence of either a divine 

ñevolution revelationò or real scientific proof of macroevolution,ô stated H. Morris, óit is 

hard to understand this pervasive attitude of intellectual superiority (even over 

thousands of fully credentialed creationist scientists) as anything but evolutionary 

arrogance.ô
589

 

 Furthermore, ICR writers stress that even if a minority of scientists accept YEC, 

the majority of citizens, especially in the United States, support some form of 

creationism and would like there to be nonevolutionist alternatives taught in public 
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schools.
590

  Polls are used to underscore such observations, demonstrating that only a 

small group of educated elite are true evolutionists.  One article tells audiences, óIn spite 

of evolutionôs dominance among these educated leaders, over half of respondents in a 

2007 USA Today/Gallup poll agreed that it was either ñdefinitelyò or ñprobablyò true 

that ñGod created human beings pretty much in their present form at one time within the 

last 10,000 years,òô  and, óAn earlier CNN/USA Today Gallup poll found that ñfifty-

three percent say God created humans in their present form the way the Bible describes 

it, essentially endorsing a strict creationist explanation.òô
591

  With such information in 

hand, readers are told, óInterest in creation still flourishes today, spawning thousands of 

creation scientists, hundreds of creationist organizations, and millions of creation 

believers.ô
592

 

 At the same time that Social Proof is being communicated, Acts&Facts articles 

also exhibit 68 cases of Underdog Effects.  It may at first seem that these two message 

variables are incongruous, but it is quite possible for both to coexist in persuasive 

combinations.  For instance, despite the fact that the bulk of Americaôs citizenry are 

apparently creationists, audiences are told that Christian scientists who accept YEC are 

still outnumbered within a fiercely hostile academic world.  These include the stalwart 

underdogs that first resisted the scientific authority after reading The Genesis Flood, and 

who ólike Godôs loyal ñseven thousandò in the days of Elijah, had not yet bowed their 

knee to the Baal of evolutionary compromise.ô
593

   

Acts&Facts writers also paint Christians, and specifically Christian creationists, 

as a severly persecuted underdog community within an increasingly antagonistic secular 

society that is ópervasively dominated by humanistic unbelief and worldly 
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intimidation.ô
594

  Morris III insists that ówe are now immersed in a secular culture, 

bombarded with an ever-increasing vitriol and hatred toward Christ and His followers,ô 

further elucidating, óAmong politicians and pundits, media and entertainment moguls, 

and academicians pontificating from their tenured naturalism, Christians are blatantly 

branded as the enemy, a scourge to be banned.ô
595

  In the context of this discrimination, 

Christians are told to hold-fast to their beliefs and test scientific theories for themselves, 

rather than simply órelying on ña majority of authoritiesò who write their own world 

history apart from that given by the highest ranking authority.ô
596

  Additionally, despite 

being underdogs, Acts&Facts writers explain that the Institute for Creation Researchôs 

members remain fearless.  In fact, they are assured of an eventual victory through divine 

assistance, because ówhile the adversaries of God and His Word are powerful, we are 

not intimidated--because the Lord is on our side.ô
597

  Plus, ICR is joined by numerous 

influential Evangelical leaders in their courageous fight: 

Along with ICR, leaders like Dr. Mohler, Dr. Mac Brunson, Dr. 

John MacArthur, and others are standing, unafraid of the 

masses, shepherding the Church through the unwavering 

communication of biblical truth.  Throughout our 40 years of 

ministry, ICR has counted on the friendship of men like these 

who resist compromise and seek to honor the Creator and His 

Word.
598

 

 Finally, 39 incidents of ICR Social Consensus are associated with the Multiple 

Sources subcategory.  Because these occurrences simply involve three or more separate 

sources expressing analogous messages, this persuasive variable complements 

numerous topics.  For example, in H. Morrisô article ñThe Vanishing Case for 

Evolutionò a flurry of sources are used to successively echo the claim that no scientific 
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evidence exists in support of evolution.
599

  In most cases, however, this persuasive cue 

overlaps with Social Proof and the testimonials found in each magazineôs Letters to the 

Editor articles.  Such testimonials represent separate voices that often provide matching 

statements concerning the efficacy of ICRôs materials, while also expressing 

complimentary thankfulness for the organizationôs work.
600

  In this way, Multiple 

Sources work in concert with ICRôs other Social Consensus incidents to reveal a 

veritable choir of support for the organizationôs efforts.  It is also apparent that in certain 

cases statistics are used to verify this consensus, which is in part the concern of the next 

ELM cue. 

 

4.6  ICRôs Use of Statistics and Technical Jargon 

308 occurrences of Statistics and Technical Jargon can be identified throughout 

Acts&Facts articles.  This denotes a frequency rate of 0.790 incidents per 1000 words, 

corresponding to an average of 0.707 cases for every ICR piece.  Of these 308 incidents, 

278 are associated with the use of jargon, while only 30 include the utilization of 

statistics.  The Institute for Creation Researchôs employment of jargon includes 

technical language associated with one of four broad areas of study, grouped here as: i. 

Biological Sciences; ii. Earth and Atmospheric Sciences; iii. Mathematics, Physics, and 

Astronomy; and, iv. Theology.   

References to biology often include the Latin binomial nomenclature for species, 

as well as complex descriptions of physiology.  Such jargon is frequently included 

within explanations of the apparent biological intricacy, and therefore design, found in 

all living organisms.  For instance, in the article ñThe Wax That Taxes Darwin,ò Frank 

Sherwin explains that any would-be pathogens trying to infect human ears are ósubject 
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to a veritable smorgasbord of defensive compounds such as lactoferrin, beta-defensin-1, 

cathelicidin, beta-defensin-2, lysozyme, MUC1 and secretory component of IgA (a 

major class of antibody) found in the cerumen.ô
601

   

FIGURE 4.22 

ICR Subcategory Frequencies of Statistics and Technical Jargon 

 

 

No additional information regarding these substances is provided, and it is doubtful that 

readers lacking undergraduate training in human physiology as well as biochemistry 

would be able to recognize these compounds or quickly understand their operations.  

Without such knowledge audience members are forced to defer to the communicatorôs 

perceived expertise.  
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FIGURE 4.23 

ICR ï Statistics and Technical Jargon 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Likewise, discussions of Earth and Atmospheric Sciences often include 

specialized terms requiring a proficiency in geology for proper comprehension.  For 

instance, within an article concerning the Kingston Peak Formation in California, J. 

Morris states, óEnormous deposits of boulder breccias, mega-breccias, diamictites, 

pudding-stones, and associated slide blocks and gravity flows of Upper Proterozoic 

strata have been correlated worldwide.ô
602

  Also, when ICRôs Larry Vardiman examines 

weather pattern computer modelling, ice ages, and the scientific likelihood of a global 

flood, he includes detailed charts with seemingly complex field-specific observations.  

Examples of Vardimanôs Atmospheric Science jargon are provided in figures 4.24-26.   
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FIGURE 4.24 

Trends in Solar Activity and Temperature
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FIGURE 4.25 

Accumulated WRF Model
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FIGURE 4.26 

Zonal Flow Storm Precipitation
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Technical jargon also permeates articles addressing physics, the speed of light, theories 

of time-dilation, and YEC.
606

  Moreover, Acts&Facts articles include a handful of cases 

associated with theological jargon, which can involve the use of ancient Hebrew and 

Koine Greek terms that require some proficiency in each language to fully 

comprehend.
607

 

  Furthermore, statistics appear throughout discussions of scientific data.  This is 

particularly evident in Jeffery Tomkinsô repeated attempts to refute the statistical 

similarities between human and chimpanzee genomes.  Tomkins argues against 
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scientific claims that chimps share a 97% or greater genetic likeness with humans, 

which has been used by evolutionists to demonstrate proof of common ancestry.
608

  In 

the process he reports numerous statistical figures to make his point: 

For example, a report in 2007 showed that 23 percent of the 

human genome shares no immediate genetic ancestry with 

chimpanzees, mankindôs supposed closest living relative.  A 

more recent study showed extreme dissimilarity (> 30 percent) 

between human and chimp Y chromosome DNA sequence.  

Furthermore, when data are provided in research papers that 

allow the determination of DNA sequence gaps in alignments, 

actual overall identities are 70 to 87 percent.
609

 

As was noted previously, statistics also appear in the form of survey results that are used 

to support various claims of Social Consensus.  For instance, in an article entitled ñThe 

Iron Grip of Darwinism on Educationò the author explains, óIn a Gallup survey, 66 

percent of Americans considered the statement ñcreationism, that is, the idea that God 

created human beings pretty much in their present form at one time within the last 

10,000 yearsò as either probably (27 percent) or definitely (39 percent) true.ô
610

  Similar 

opinion poll findings coincide with both Social Proof and Underdog Effects; either 

demonstrating creationismôs sizeable following, or reporting on the academyôs 

proevolutionist sentiments, against which YECôs underdogs must bravely contend.
611

 

 

4.7  From ICR to Answers in Genesis 

The five message variables described above reveal how ICR materials include 

an assortment of persuasive elements.  This study will further examine the Institute for 

Creation Researchôs use of these specific ELM cues in the context of communication 
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studies and the sociology of knowledge, with the intent of appraising ICRôs Evolution 

Wars branding efforts.  In advance of this, however, both AiG and CSC materials must 

first be considered.  Interestingly, the next chapter will demonstrate that AiG 

propaganda features many of the same ELM cues as those exhibited throughout ICR 

materials, though there are several notable differences in how these variables are 

actually expressed.   
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CHAPTER FIVE  

 

Answers in Genesis Propaganda 

 

 

 

Since the Bible is clear about the earthôs age of thousands of 

years, the popular assumptions are wrong. 

Godôs word unmistakably teaches a young earth and 

universe (óthe heavensô).  God has ensured the accurate 

recording and preservation of His eyewitness account of the 

earthôs history, which Jesus Christ endorsed repeatedly during 

His earthly ministry.  

God took great care to include the necessary 

chronological details of the universeôs creation in six literal 

days, as well as the unbroken genealogies of mankind from 

Adam to Jesus.  So we have absolutely no doubt that the earth 

is only around six thousand years old.  

 

Andrew A. Snelling
612

 

 

 

Dinosaurs are used more than any other animal to persuade 

people to believe in millions of years and evolution.  Yet God 

clearly claims that He created the land animals on Day Six along 

with man.  In light of who God is and His eyewitness testimony, 

we should not be ashamed to build our understanding of dinosaurs 

upon His Word, even if some people disagree.  Dinosaurs make 

perfect sense in light of the biblical history of creation and the 

Flood.  

 

Buddy Davis
613

 

 

 

 

5.1  AiG Message Variable Frequencies 

AiG and ICR exhibit similar message variables throughout their propaganda 

materials.  In fact, both organizationsô three most frequently-occurring cues are not 

simply equivalent, as they are for each group in this study, but they occur in an identical 

order when listed according to their rates of recurrence.  This, perhaps, should not be 

overly surprising because ICR and AiG have a shared history, similar Young Earth 
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Creationist convictions, and occasionally even utilize the same writers.  However, it is 

important to note that variances in how these same elements are manifested reveal 

crucial differences regarding the way that AiG approaches mass communications.  For 

example, Answers articles demonstrate the highest quantity of visually-based persuasive 

elements, and AiG distinctively uses cartoons throughout its materials.   Additionally, 

AiG expresses the greatest number of overall incidents, the largest cumulative 

frequency value, and it is the sole organization to express a total of six message 

variables with an occurrence rate of Ó0.400 incidents per 1000 words.  As table 5.2 

further indicates, Answers in Genesis is also the only group to demonstrate a significant 

appearance rate of the ELM cue Message Repetition, while Answers magazine displays 

the greatest frequency values for Source Cues, Asking Questions, as well as Statistics 

and Technical Jargon.  It is through such similarities and differences that AiG articulates 

its own distinctive EW mass media voice.  

TABLE 5.1 

Frequency of Message Variables in AiG Materials 
 

         Number of Articles:              522 
         Total Word Count:                366063 
         Mean Article Word Count:  701 

 

 

Message Variable 
Total 

Incidents 
Incidents per 
1000 Words 

Incidents per 
Article (Avg.) 

1. Data  
    Delivery    
    Options 

Asking Questions 1049 2.866 2.009 

Disrupt-then-Reframe 3 0.008 0.006 

Message Repetition 149 0.407 0.285 

Number of Message Arguments 34 0.093 0.065 

The Scarcity Principle 19 0.052 0.036 

2. Offence-   
    Defence 

Arousal of Emotions (Fear) 61 0.167 0.117 

Source Cues 1304 3.562 2.497 

Statistics and Technical Jargon 435 1.188 0.833 

The Contrast Principle and 
Negativity Effect 

 

524 1.431 
 

1.003 
 

Two-Sided Persuasion 57 0.156 0.109 

3. Social  
    Levers 

Self-Referencing 43 0.117 0.082 

Social Consensus 176 0.481 0.337 

The Rule of Reciprocity 13 0.036 0.025 

TOTAL 3867 10.564 7.405 
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TABLE 5.2 

AiG Message Variables Exhibiting Ó0.400 Incident Rates per 1000 Words 
 

6. Sources Cues 3.562 

7. Asking Questions 2.866 

8. The Contrast Principle and Negativity Effect 1.431 

9. Statistics and Technical Jargon 1.188 

10. Social Consensus 0.481 

11. Message Repetition 0.407 

 

5.2  AiG and Source Cues 

AiG propaganda demonstrates a Source Cue frequency rate of 3.562 occurrences 

per 1000 words, which means that the average Answers article notably possesses 2.497 

incidents of this message variable.  Like both ICR and CSC, the greatest proportion of 

these incidents is engaged in developing Messenger Credibility.   

FIGURE 5.1 

AiG Source Cue Subcategory Frequencies 
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Unlike these other groups, however, AiG materials express a greater focus on invoking 

credibility associated with God, the bible, or revered persons of faith.  In fact, 655, or 

54.9%, of Answers in Genesisô total 1193 Messenger Credibility occurrences are 

categorized as appeals to sacred authority, equating to 1.789 incidents per 1000 words 

of Answers text.  Consequently, AiG materials employ these specific sources of 

credibility to a greater degree than any other analyzed group.   

FIGURE 5.2 

AiG ï Source Cues 
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5.2.1  AiG Messenger Credibility I: Appeals to Sacred Authority 

 Appeals to sacred authority permeate Answers articles, and in comparison to 

ICR materials, AiG writers also excerpt noticeably more effort to articulate Christian 

ideas as well the religious impetus catalyzing YEC.  As a result, the numerous 

persuasive cues expressed throughout Answers demonstrate greater religious 

inclinations, and there is a relatively greater tendency to focus on scriptural support 

rather than scientific evidences or secular credibility.  For instance, while Answers 

articles do stress the organizationôs scientific foundations, AiG materials are less 

concerned with communicating the organizationôs reliance on science than they are with 

articulating an unwavering dependence on holy writ.  In this vein, AiG writers 

demonstrate an increased likelihood of appealing directly to God and his óeyewitness 

account of the earthôs historyô as sources of credibility.
614

 

  Answers writers unapologetically cater to Christian audiences, though unlike 

ICRôs Acts&Facts authors, there are very few cases in which these contributors declare 

that God is directly championing AiGôs cause.
615

  Nevertheless, Answers articles do 

often explain that creationism is based primarily upon the authority and reliability of the 

bibleôs teachings.  These teachings are described as being superior to any scientific 

conclusions because Christian scriptures represent Godôs personal testimony of the 

creation event.  In discourse that also infuses Answers in Genesisô use of the Contrast 

Principle and Negativity Effect, articles pit the credibility derived from Godôs wisdom 

against the unreliability of human minds and their imperfect scientific predictions.  

óThat sums up what the creation/evolution battle is all about,ô explains Ham, óitôs all 
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about authorityðGodôs infallible Word or autonomous manôs fallible word.ô
616

  

Another AiG contributor tells readers, 

Godôs revealed wisdom is vastly superior to the so-called 

wisdom of this fallen world in several key ways.  

First, the wisdom that is from above teaches things the 

fallen human mind could never discover through reason or 

experimentation aloneðanswers to some of the most important 

and most basic questions of all: How did we get here?  Where 

do I go when I die?  What is the meaning of life?  What is the 

reason for my existence, and how can I do what I was made to 

do?  

Second, Godôs wisdom is sure and unchanging, in 

contrast to the theories and speculations of even the smartest 

scientists or philosophers.  

Third, Godôs wisdom is pure and perfect. Human 

reasoning is always tainted with sin and foolishness.  Moral 

judgments that rely on human wisdom are downright 

dangerous.  

Clearly, the human race in its fallen state is drawn to 

folly, not wisdom.
617

 

This unadulterated divine wisdom is said to buttress AiGôs specific views concerning 

the universe and science.  Furthermore, YEC is described as the only option that aligns 

most congruently with Godôs version of the facts, and therefore, going against 

creationism means intentionally denying Godôs trustworthiness.  óWhile the Bible is not 

a scientific text,ô argues an Answers contributor, óit was inspired by the Creator, who is 

an eyewitness of earth history.ô  Consequently, óAny correct interpretation of history 

must be consistent with God's infallible record of events.ô
618

  This correct interpretation 

is described as being thoroughly obvious, and Answers writers often state that óThe 
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Bible clearly shows ...ô or óScripture clearly teaches...ô creationist premises, 

demonstrating how such ideas are championed by God himself.
619

   

Godôs Word is clear.  God made everything in the heavens and 

the earth in six 24-hour days and it was ñvery good.ò  Sadly, 

Christians in recent times have tried to find ways to justify the 

insertion of millions of years into the Bible's plain account, but 

in every case the insertion of extra time violates the clear 

teaching of God's Word.
620

  

As Mike Matthews further delineates, óGodôs Word, beginning with Genesis, is still our 

supreme authority.  Its central themes are so clearly stated that even a child can 

understand them.ô
621

 

 Additionally, Answers writers draw upon the credibility of both Jesus and the 

biblical authors to reinforce AiGôs literal readings of scripture.  These assertions are 

akin to similar claims made by ICR writers, and as one AiG contributor asserts, óMoses 

confirms that Genesis is a literal account of creation in six days (Exodus 20:11), and 

Jesus Christ affirmed that God made Adam and Eve at the beginning of creation (Mark 

10:6), not millions of years later.  This excludes any possibility of an ñold earth.òô
622

  

Correspondingly, Jud Davis states: 

Every New Testament writer refers to the early chapters of 

Genesis and treats them as historically true.  Jesus Himself 

referred to every chapter of Genesis 1ï7, including the creation 

of Adam and Eve and the murder of Abel.  

Over 50 New Testament passages and at least 68 

individual verses directly reference Genesis 1ï11. (Some 

passages, such as Hebrews 11:3ï7, refer to several events in 

Genesis 1ï11.)  

And this number does not include all the indirect 

references.
623
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Through such declarations AiG writers underscore the superiority and divine sanction of 

its literal hermeneutic; causing the boundaries between the credibility of Godôs 

eyewitness testimony, the religious authority of Jesus Christ, the biblical authors, literal 

interpretations of the bible, and Darwin-scepticism to become indistinguishable.  As a 

result, any rejection of YEC is likened to the denunciation of scripture itself, its writers, 

and the messiah.  óEither we believe Christ and embrace the entire Bible as our own 

absolute authority, or we reject both Christ and the Bible as imposters,ô Don Landis tells 

readers.  óThe authority of one is inextricably bound up with the other.ô
624

 

 Using such rationale, Answers contributors tell audiences that for Christians 

there really can be no other choice but to accept AiGôs literalistic approach to scripture.  

In a sense, readers are given an ultimatum, declaring that if they do not fully trust AiGôs 

sacred credibility, established through Godôs word and properly expressed in YEC, then 

they will be forced to rely upon the defective, untrustworthy conclusions developed by 

sin-infused human beings.  óAlthough there is tremendous physical evidence of a global 

flood, ultimately, it is a matter of trust in a perfect God who created everything (Genesis 

1:1), knows everything (Colossians 2:3), has always been there (Revelation 22:13), and 

cannot lie (Titus 1:2),ô explains Bodie Hodge.  óThe only alternative is to trust 

imperfect, fallible human beings who can only speculate on the past (see Romans 

3:4).ô
625

  Again, readers should not simply have faith in AiG, but in the righteous God 

of the universe who has ultimately provided the organizationôs creationist message.    

Tied to this ultimatum are yet more claims that rejecting the sacred authority 

upon which Answers in Genesisô credibility is founded will lead to the unravelling of 

countless Christian tenets.  óIf the history in the Bible concerning our origins were not 

true, then we would have no reason to trust the gospel message, which is based in that 
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history,ò contends Ham.  óAnd the gospel is the heart of what Christians, such as those 

at Answers in Genesis, doðbring the saving message of the gospel to a fallen world so 

that people may be convicted of their sin and repent and be saved for eternity.ô
626

  In 

this way, AiGôs Messenger Credibility is reinforced by its professed capital allegiance 

to Godôs words, while being linked with a myriad of indispensible Christian doctrines. 

FIGURE 5.3 
Designed for the Curse

627
 

 
 

  

Furthermore, Answers articles also appeal to Godôs creative handiwork as a 

religiously-credible alternative to evolutionary hypotheses.  Such statements parallel 

analogous ICR messages that invoke Godôs supernatural craftsmanship in the universe, 
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and which cite the bible as the Christianôs decisive source for understanding scientific 

observations.  óThe Bible provides a simple solution to the question of [perceived] 

design,ô contends Rick Oliver in opposition to evolutionary theories regarding snake 

venom, óGod made and sustains all things.ô
628

  While also appealing to his own 

academic credentials in the field of herpetology, Oliverôs article includes such 

statements as those exhibited in figure 5.3; fortifying appeals to Godôs divine biological 

engineering as the ultimate basis for comprehending natural phenomena.  Through such 

messages, these articles communicate that challenging the idea of a God-designed 

natural world is actually a contestation of AiGôs primary source of credibility: the bible.  

To go against the former is to defy the latter.  

Rather similarly, Perry and Stephanie McDorman tell readers, óChameleons 

draw from a full chest of amazing designs that help them survive in a fallen world.  

Only the handiwork of an all-wise, loving Creator could explain how so many 

wonderful tools could work together so seamlessly.ô
629

  Throughout Answers, allied 

claims are repeated so often that they constitute a significant portion of AiGôs cases of 

Message Repetition, which are examined in section 5.7.  In this echoing discourse 

writers often note that such conclusions are acquired not only from scripture, but from 

dependable scientific observations.  Nevertheless, even the science behind AiGôs 

conclusions is still established upon the bibleôs credibility.  Audiences are told that the 

most accurate science must begin with scriptural illumination, for as John Upchurch 

maintains, óExcellent Science Starts with the Bible.ô
630

  Consequently, even Answers in 

Genesisô appeals to expertise and evidence firmly rely upon the bibleôs sacred authority.  
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Answers writers explain that with this scriptural foundation, it is possible to gain 

superior scientific conclusions: 

Humbly accepting the Bible as their starting point, modern 

creationists are striving to develop a set of models that help us 

better understand Godôs world.  These models, even in their 

infancy, explain an enormous number of observations from 

diverse fields.  They have proven so successful because they 

are built on the right foundation.
631

 

AiGôs contributors also profess that the bibleôs teachings actually underlie the 

authoritative voice of all scientific practice itself, to the point that óevolutionists must 

borrow the principles of biblical creation in order to do science (even though they would 

deny this).ô   This is because, óThe Bible Provides the Foundation for an Orderly 

Universeô and óThe Bible Is the Foundation for Logic.ô
632

  Furthermore, the credibility 

of scripture is intertwined with the trustworthiness of science, so that each is described 

as supporting the other while cumulatively endorsing AiGôs message.  Scripture allows 

creationists to more accurately interpret scientific evidence, while science upholds 

scripture and confirms its divine status.  Snelling notes, óThe Bible is clearly unlike any 

other document in history.  Every claim it makes about science is not only true but 

crucial for filling in the blanks of our understanding about the origin of the universe, the 

earth, fossils, life, and human beings.ô  In fact, óThe Bible explains when God 

intervened supernaturally at key points in history in ways that affect what astronomers, 

geologists, biologists, and anthropologists study.  Without this record, we would be in 

the dark about these events, but with it we can understand the world we see today.ô  He 

then tells readers that the bible does not merely inform science, but science reciprocates 

by corroborating the scriptureôs veracity.  óOver the centuries the Bible has been 

rigorously tested for scientific accuracy, and it has never failed,ô he explains.  óNot only 
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is Godôs Word always true; it has proven to be the key to understanding Godôs world 

today!ô
633

  Snellingôs conclusions to this article accurately demonstrate AiGôs blend of 

sacred and scientific appeals to credibility: 

The Bible offers many specific examples of amazingly accurate 

science, and science has uncovered many amazing evidences 

that the universe and earth are young, as the Bible describes. 

Astronomy 

¶ Stars are innumerable (Genesis 22:17; Jeremiah 33:22) 

¶ Stars differ in glory (1 Corinthians 15:41) 

¶ Stars follow a predictable pattern (Jeremiah 31:35) 

¶ Earth is round, not flat (Isaiah 40:22; Psalm 103:12) 

¶ Earth hangs on nothing (not built on pillars) (Job 26:7) 

¶ Scientific evidence of a young universe: 

1) Spiral galaxies 

2) ñMissingò supernova remnants 

3) Short-lived comets  

4) Moon moving away from Earth 

Geology 

¶ Water cycle (Ecclesiastes 1:7; Isaiah 55:10) 

¶ Sea currents (Psalm 8:8) 

¶ ñFountains of the deep broken upò (Genesis 7:11) 

¶ Scientific evidence of a young earth: 

1) Continents erode too fast 

2) Too much mud on the sea floor 

3) Too much sodium in the ocean 

4) Too rapid decay of earthôs magnetic field 

Biology 

¶ Blood circulation (Leviticus 17:11) 

¶ Scientific evidence of a recent creation: 

1) DNA programming for irreducibly complex protein sequences 

2) Lack of missing links in the fossil record 

3) Dinosaur blood vessels in fossils
634

  

It is to the science-focussed elements of such Messenger Credibility-building appeals 

that this study will now turn.  
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5.2.2  AiG Messenger Credibility II: Appeals to Expertise and Evidence 

AiGôs remaining 538 Messenger Credibility occurrences can be categorized as 

appeals to expertise and evidence.  While these incidents are somewhat less common 

than appeals to sacred authority, they still demonstrate 1.470 incidents per 1000 words.  

This indicates that AiG exhibits a lower frequency rate of this Messenger Credibility 

subdivision when compared with the Institute for Creation Research.  Like ICR 

propaganda, however, AiGôs appeals to expertise and evidence are manifested in three 

major ways, including references to credentials and experience, broad appeals to 

ñscienceò or ñdata,ò and claims that the organization is conducting exceptional research.  

Within Answers the most prominent of these three are descriptions of credentials and 

experience.  These specific appeals constitute 353 of Answers in Genesisô cases of 

Messenger Credibility, and alone result in a frequency rate of 0.954 occurrences per 

1000 words.  Though such references to credentials and experience actually appear less 

frequently in Answers than ICRôs Acts&Facts, they still constitute an important element 

of AiGôs persuasive cues. 

A significant quantity of AiGôs references to credentials and experience include 

descriptions of creationistsô scientific education and expertise.  As in ICR materials, 

such reports are often part of author profiles accompanying Answers articles.  For 

instance, in every piece written by David Mention, described as a ñCreation Anatomist,ò 

the following noteworthy academic details are listed: óDr. David Menton holds his PhD 

in cell biology from Brown University and is a well-respected author and teacher.  He is 

Professor Emeritus at the Washington University School of Medicine in St. Louis.  Dr. 

Menton is now one of the most popular speakers for Answers in GenesisïUSA.ô
635

  In 

fact, such lists of credentials are almost always repeated for the same author, even if that 
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individual has made numerous contributions within a single magazine, and regardless of 

whether those contributions appear directly one after the other.
636

  Answers issues also 

contain articles devoted almost exclusively to underscoring AiG membersô scientific 

competencies.  An example of this includes a piece which further addresses Mentonôs 

expertise within a magazine that simultaneously details his credentials in two other 

articles. 

Consider David Menton, a cell biologist and former professor 

of the year at the prestigious Washington University School of 

Medicine....  A respected researcher on human tissue, he 

contributed to Stedmanôs medical dictionary, the standard 

reference in the field.  

Now at the Creation Museum, Dr. Menton, an Ivy 

League graduate, teaches and entertains audiences of all ages.  

With healthy doses of humor, he explains scientific facts, 

exposes the flaws behind evolutionary thinking, and opens eyes 

to Godôs marvelous designs.
637

 

 Unlike ICR propaganda, AiG materials seldom declare that scientific pioneers 

were creationists, and infrequently assert that leading contemporary scientists are 

Darwin sceptics.  On the few occasions where this does happen, however, Answers 

writers make a point of reminding audiences that creationists can truly be first-rate 

scientists.  As one article states about Andrew McIntosh, a University of Leeds 

professor, óMcIntosh is not only a renowned scientist but also a young-earth creationist,ô 

which is a ónice reminder that scientists can be both Bible believers and excellent 

researchersðin fact, their work is inspired by the Creator Himself.ô
638

  While such 

cases are relatively uncommon, Answers contributors do concentrate upon the 

religiously-affiliated credentials of modern procreationist evangelical leaders, as well as 

the theological training of AiG members.  For instance, Answers articles include 
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contributor profiles focussing upon theological education as much as any scientific 

competencies.  Seminary degrees and ministry experience are detailed in order to 

demonstrate a writerôs mastery of scripture and Christian theology.
639

  One of the most 

notable evangelical leaders mentioned within Answers, who also serves as a regular 

contributor, is the ninth president of the Southern Baptist Theological Seminary, which 

trains future pastors for the worldôs largest Baptist denomination: 

Dr. R. Albert Mohler Jr., president of the Southern Baptist 

Theological Seminary, has been recognized by Time and 

Christianity Today as a leader among American evangelicals. 

He hosts a daily radio program and writes a popular blog on 

moral, cultural, and theological issues. Dr. Mohler has authored 

numerous books, including Culture Shift.
640

 

Such descriptions of religious accreditations and expertise are evocative of AiGôs 

appeals to sacred authority, and occur much more often throughout Answers than in ICR 

materials. 

 Answers articles also include Messenger Credibility-generating allusions to 

science or scientific data.  These consist of relatively vague statements which assert that 

in óvirtually all areas of science, we find evidence that strongly confirms the Genesis 

account of creation,ô or that science óconfirms the message of the Bible.ô
641

  Such 

comments occur 102 times throughout Answers magazine, exhibiting 0.279 incidents 

per 1000 words, and unequivocally tell audiences that every field of empirical science 

substantiates the bibleôs YEC message.  óIf the Bible is really what it claims to be, a 

revelation from an omnipotent Creator,ô posits Ham, óthen the history that is revealed to 

us will make sense of the evidence of the present, and observational (empirical) science 

                                                 
639
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should confirm this historyðand it does!ô
642

  As another contributor notes, óNothing 

that we actually observe in science has ever contradicted the Bible, and it never will.ô
643

  

Moreover, readers are told that a preponderance of scientific data is best explained by, 

and most harmoniously links with, Darwin-sceptic perspectives.
644

  In fact, even the 

conclusions of anticreationist scientists inevitably verify YEC, because while ótheir goal 

may be to discredit His Word,ô they still ómay unwittingly be uncovering truths about 

their Maker.ô
645

   

FIGURE 5.4 

Science and History Confirmed
646

 

 
 

Statements claiming that scientific observations unfailingly corroborate AiGôs 

creationism are epitomized in an article entitled ñGodôs Word is True in Everything it 

Says,ò which explains that scripture is both óscience confirmedô and óhistory 

confirmed.ô  An excerpt from this piece acts as an example of how, over time, science 

invariably comes to affirm biblical creationism: óThe Bible implies that most animals 

were buried quickly as a result of the worldwide Flood.  Nineteenth-century 
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paleontologists argued that animals were buried slowly.  Today, paleontology confirms 

that animals were buried rapidly.ô
647

 

FIGURE 5.5  

Building a Community for Discovery
648

 

 
 

 As was mentioned in the previous chapter, the use of scientific imagery is almost 

solely an ICR Messenger Credibility attribute, though occasional incidences can be 

found in Answers.  While only a scattering of images like the one featured in figure 5.5 

appear throughout AiG materials, Answers contributors do insist that creationists are 

conducting important science.  In fact, scientific research is described as being a divine 

mandate, because óGod has given us dominion over the earth and expects His people to 

study His creation to find answers.ô  Additionally, God óis at work today, building a 

community of faithful scientists who desire to discover how God filled the earth with 

such a cornucopia of species within His created ñkinds.òô
649

   

Answers in Genesisô statements regarding creationist scientific endeavours draw 

Messenger Credibility from the suggestion that not only does science confirm YEC, but 

creationists are themselves occupied by paramount research projects.  Within Answers 

such claims appear 83 times, and represent a frequency value of 0.227 occurrences per 

1000 words.  These reports describe how ócreationists are pursuing major new research 

projects,ô and are actually making novel discoveries from pre-existing observations: 

óCreationists are striving to understand this data from a perspective nobody else is 

considering.  Theyôre helping expose the true history of the world, which is far more 

                                                 
647
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wonderful and inspiring than any work of fiction.ô
650

  One notable instance of this 

explains that creationist ideas are actually leading some scientists to investigate how 

bacteria can be used to combat life-threatening diseases: 

At least one creation researcher is already investigating such 

ideas and is proposing ways in which certain bacteria can be 

used to fight cancer.  This kind of medical treatment represents 

a very promising and exciting new area of research.  Best of all, 

it flows from our understanding of Godôs beneficent creation, 

which He graciously allows to persist in a fallen world.
651

 

Information is supplied to audiences concerning the scientific enterprises of gifted 

ócreation researchers,ô ócreation scientists,ô ócreation geologists,ô ócreation biologists,ô 

and even a ócreation botanist.ô
652

  Consequently, readers are informed that the credibility 

of Young Earth Creationism is as strong in its scientific application as it is in its 

empirical evidences. 

 

5.2.3  AiG Source Attraction 

 AiG materials also demonstrate the greatest frequency rate of Source Attraction.  

111 incidents of this Source Cue subcategory are spread throughout Answers, resulting 

in 0.303 occurrences per 1000 words of text.  56 of these cases involve communicating 

shared values and religious beliefs, 23 invoke celebrity status, and 18 employ significant 

cultural symbols.  Only 12 incidents can be classified as either flattery of the audience 

or the man-in-the-street device, and for that reason they will not be examined here. 

Unlike within ICR propaganda, more than 50% of AiGôs Source Attraction 

incidents comprise references to shared values.  Specifically, such references indicate 

that AiG accepts and defends religious principles esteemed by Evangelical Christians.  

                                                 
650
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For instance, numerous descriptions regarding the importance of Jesus Christôs atoning 

sacrifice indicate shared beliefs about sin and salvation.
653

  Answers also includes 

several condemnations of racism and abortion, which coincide with statements that 

affirm AiGôs stance regarding humankindôs imageo dei.
654

  This view is plainly 

expressed in the cartoon depicted in figure 5.6, which represents one of many drawings 

produced by AiGôs artist Dan Lietha.   

FIGURE 5.6 
Jesus Loves the Little Children

655
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                 
653

 Tommy Mitchell, "Suffering & Death," Answers 5, no. 2 (2010). 
654

 Tony Perkins, "Fighting Abortionðthe Measure of a Just Society," Answers 5, no. 4 (2010); "Mutant 

Humans," Answers 4, no. 2 (2009). 
655

 Dan Lietha, "Jesus Loves the Little Children of the World," Answers 5, no. 4 (2010). 



190 

 

 

 

FIGURE 5.7 

Creationism Focuses on the Differences
656

 

 
 

AiGôs focus on the uniqueness of humankind not only supports scripture, but also 

counters any notions of common evolutionary ancestry as well as pure randomness in 

nature.  As Menton argues: 

Genesis 1 states that God specially created the first male and 

female in His own image.  Jesus Christ restated that the first 

couple were created óat the beginning,ô not from apes.  Despite 

some anatomical similarities among all mammals, it is easy to 

distinguish humans. 

Perhaps the most offensive feature of evolutionism to 

Bible-believing Christians is the belief that humans have 

evolved by natural processes from apes.  In the evolutionary 

view, moreover, man was not the goal of evolution but a mere 

happenstance.  This stands in startling contrast to the biblical 
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declaration that humans were specially created in the image of 

God.
657

 

This concentration on the uniqueness of humanity occurs so often that it is part of AiGôs 

Message Repetition.  It also regularly includes attacks upon evolutionary science, which 

coincides with the Contrast Principle and Negativity Effect.  Such defences of the 

human uniqueness frequently indicate that evolutionists falsely look for human-animal 

homologies, and fail to grasp the divine fingerprint which clearly sets homo sapiens 

apart from apes.  This concern is expressed in yet another AiG cartoon, portrayed in 

figure 5.7.   

 In addition to the articulation of shared values, AiG materials also advertise the 

potential celebrity status of procreationist individuals.  For instance, if contributors are 

former actors or athletes, such as Kirk Cameron who óis best known for his roles in the 

TV series hit Growing Pains and in the Left Behind movie series,ô then their popular 

acclaim is mentioned.
658

  These reports often overlap with Social Proof and they can 

include individuals such as pastor John MacArthur, who are famed primarily within 

evangelical Christian circles.
659

  References to well-known evangelicals coincide with 

AiGôs expressly religious tone, which is also characterized in the organizationôs use of 

symbols.  That is, Answers contains specific religious images that would resonate with a 

Christian audience.  In most cases these include imagery affiliated with the crucifixion 

and the bible, such as those depicted in figures 5.8 and 5.9.  It is apparent that these 

images do not contain the patriotic American emblems found in Institute for Creation 

Research materials.  However, Answers articles do share some similarities with ICRôs 

use of as erotema, hypophora and anacoenosis, which embody AiGôs numerous cases of 

Asking Questions. 
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FIGURE 5.8 
Our Suffering Saviour
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FIGURE 5.9 

Beneath the Cross
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5.3  AiG and Asking Questions 

 The persuasive element Asking Questions demonstrates a frequency rate of 

2.866 occurrences per 1000 words throughout AiG materials.  This means that the 
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average Answers article contains 2.009 incidents, of which 1048 of 1049 are categorized 

as rhetorical queries.  As with ICR propaganda, each case of this message variable can 

be subdivided into negative, neutral, and positive rhetorical questions.  However, 

Answers exhibits a much more even ratio of positive to negative questions than is found 

in either ICR or CSC materials.  This is due, in part, to the fact that AiG also possesses 

the lowest frequency value of the Contrast Principle and Negativity Effect, with which 

negative questions are often linked.  Additionally, it is important to note that there is 

considerable overlap across negative and positive questions, as they often appear 

concurrently within AiG articles.  Neutral questions are also much more common 

throughout Answers than in other EW propaganda, which further adds to AiGôs 

significant frequency measure of this persuasive variable. 

FIGURE 5.10 

AiG Asking Questions Subcategory Frequencies 
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FIGURE 5.11 

AiG ï Asking Questions 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 Answers writers employ neutral rhetorical questions to simply introduce ideas or 

to move from one topic to another.  Such queries do not lead directly to criticisms of an 

opponent or to validations of the communicatorôs message.  For instance, in an article 

that discusses the properties of salt, the author begins by asking readers, óWhatôs one of 

the most sought-after commodities in human historyðthe only rock we eat because itôs 

so essential to life?ô
662

  Such neutral questions are regularly located in articles designed 

provide facts about animal species or natural phenomena, and they direct audiences to 

areas of interest highlighted by the writer.  This is exhibited in an article that examines 

the biological attributes of flying fish: 

When you think of the marvels of flight, what creatures come 

to mind?  Perhaps majestic birds like the eagle or falcon, whose 

sleek design has inspired centuries of dreamers like Leonardo 

DaVinci and the Wright brothers.  Or perhapsðwith a little 

promptingðyou might think of bats or bumblebees.  Or if 

youôve watched a dinosaur movie lately, perhaps a flying 

reptile, such as the pterosaur.  But a fish?
663

  

Another repeated use of neutral questions involves simply asking óWhy?ô to steer an 

articleôs contents from one piece of information to the next, while simultaneously 

drawing in the audienceôs attention. 
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 Negative rhetorical questions are also designed to intrigue audience members, 

and within Answers these queries are frequently used within critiques of theistic 

evolutionism.  For instance, Answers in Genesis contributors rhetorically ask readers 

what might happen to the church, or to the authority of the bible, if evolutionary theory 

were integrated with Christianity.  An article by Upchurch, entitled óThe Danger of 

BioLogos: Blurring the Line Between Creation and Evolution,ô provides numerous 

examples of how such negative rhetorical inquires operate.  Upchurch begins by telling 

readers, óCharles Darwin knew his ñdangerous ideaò contradicted biblical creation.  

Rather than exposing the contradictions, however, some church leaders want to blend 

the two.  The newest effort by BioLogos has taken the evangelical world by storm.ô  He 

then asks forebodingly: óBut at what cost?ô  Within the disparaging commentary that 

follows, Upchurch dispatches a series of additional questions, which suffuse his use of 

the Contrast Principle and Negativity Effect:  

¶ óIf some scientistsô claims contradict Scripture, what, then, is the final 

authority?ô  

¶  óBut if we rely on human interpreters who reject the possibility of God, 

what of the balance then?ô 

¶ óIf God did not create a perfect, sinless world, why does the Apostle Paul 

call Jesus Christ the Last Adam, whose work on the Cross redressed the 

sin and death that Adam brought into this world (Romans 5:11ï19)?ô 

¶ Do we really believe that the gospel is more effective if we hide, 

discount, or contradict other portions of Scripture?
664
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At the root of such negative questions is the conspicuous fear that the bibleôs 

fundamental message is being effectively dismantled through the introduction, and the 

ascendency, of secular premises within both popular and academic Christian thought: 

Sadly, many people are inclined to ignore what God has said. 

Instead, they rely on secular philosophy to explain what 

happened in the past, and it contradicts recorded history and 

eyewitness testimony. 

Can you imagine people applying such thinking to other 

fields of study?  What if historians rejected recorded history 

and claimed that World War I never happened because their 

philosophy does not allow for the possibility of a world war?  

Would this be reasonable?
665

 

A cluster of similar questions mark the article óUnity...At What Cost?ô which asks 

whether creationists should be allied in any way with noncreationist Christians: 

¶ If His Word is not authoritative, in all its parts, how can anyone be sure 

that its message of salvation is reliable? 

¶ If a Christian claims to be committed to Christôs centrality, how can he 

or she possibly tolerate such a shift, which degrades Christôs supremacy? 

¶ How do you think Paul would feel to see so many modern Christian 

leaders embracing a new version of Epicurean philosophy (Darwinian 

evolution), even though it undermines the true history of Genesis, which 

Christ revealed in His Word so that sinners could understand their need 

for Him?
666

 

These types of queries are ubiquitous in AiGôs defence of biblical literalism and YEC, 

while also appearing throughout its criticisms of noncreationist Christians.  As one 

contributor asks in the concluding sentences of a piece censuring various Pentecostal 

denominations: óWhen the church rejects the Bibleôs authority in one area, should 

Christians be surprised that society does not take the Bibleôs other teachings seriously?  
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Why should anyone live by Godôs Word if it is merely a flawed book that cannot be 

trusted?ô
667

   In the same Answers magazine, Ken Ham poses the following 

confrontational question in an articleôs introduction, óCan a person believe in an old 

earth and an old universe (millions or billions of years in age) and be a Christian?ô
668

 

 Negative rhetorical questions also constitute an important element of AiGôs anti-

old-earth offensive.  These queries foster doubt regarding the strength of theories that 

support and/or require an ancient universe, as well as the data utilized in their 

development.  Hypophora proves to be the most common form of rhetorical question 

employed for this purpose.  For instance, in an article that challengeôs the scientific 

credibility of the Big Bang, Lisle first asks audiences, óIs the big bang the same kind of 

science that put men on the moon or allows your computer to function?ô  He then 

provides an immediate answer, intended to downgrade the empirical support of the 

theory itself: óNot at all.  The big bang isnôt testable, repeatable laboratory science.  It 

doesnôt make specific predictions that are confirmed by observation and 

experimentation.  In fact, the big bang is at odds with a number of principles of real 

operational science.ô
669

  Similar questions-and-answers are incorporated into AiGôs 

various criticisms of contemporary biology, palaeontology, and geology: 

¶ óCould instincts be the result of millions of years of evolutionary trial 

and error?  That possibility seems hard to believe in light of the 

consequences of failure in just one generation.ô
670

 

¶ óHow could these survive for millions of years?  Itôs unthinkable!ô671
 

¶ óBut where is the evidence of millions of years between rock layers? 

There is none.ô
672
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FIGURE 5.12 

Manôs Opinion
673

 

 
 

In addition to such negative questions that serve to deride adversarial positions, 

a significant proportion of AiGôs rhetorical inquiries guide readers towards 

procreationist conclusions.  Nonetheless, some of these questions are imbricate with 

negative queries, and are still coupled with cases of negative contrast.  For example, a 

number of Dan Liethaôs cartoons exhibit positive rhetorical questions within messages 

that express the Contrast Principle and Negativity Effect.  Figure 5.12 demonstrates 

such a case, as it criticizes Christians who are swayed by unreliable, oscillating 

opinions.  In this context Christian audiences are asked, óWhose word do you trust?,ô 

and scripture references alluding to the suitable answer are correspondingly listed.  This 

                                                                                                                                               
672
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overlap between negative contrast and positive rhetorical questions is also represented 

in figure 5.13.  Here Liethaôs drawing criticizes those who fail to acknowledge the 

earthôs special status within Godôs creation, while also employing a rhetorical question 

that leads readers to the provided biblical support for the affiliated creationist ideas. 

FIGURE 5.13 

All Other Planets
674

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Other Answers writers also use positive rhetorical inquiries to lead audiences to 

implicit, YEC-supporting conclusions.  This often involves asking readers to consider 

whether they, as good Christians, are devotedly trusting God in the face of anti-biblical 

scientific threats.  For instance, Terry Mortenson ends an article defending the literal 

six-day creation account by asking readers, óWill you trust His Word over the arrogant 

                                                 
674

 ððð, "All Other Planets," Answers 6, no. 1 (2011). 



200 

 

 

 

claims of sinful men?ô
675

  In the article óCrib Notes for Every Believer,ô Matthews 

alludes to Jesus Christôs sacred authority by declaring that óEven the most challenging 

questions of our day, such as evolution over millions of years, boil down to the 

authority of Christôs words, beginning in Genesis.ô  Next, he speculates, óDo we trust 

God or not?ô
676

  These questions entreat an audience memberôs sense of personal faith, 

asking, óWho are we to set up our opinions against the Almighty,ô or óWhat could we 

possibly be ashamed ofô if we know that the bible is ótrue and the ultimate authority in 

every area upon which it touchesô?
677

 

Positive rhetorical questions also guide readers to creationist explanations of 

scientific data.  This is particularly apparent in materials addressing the Noachic deluge, 

geology, and palaeontology.  Such articles often detail various scientific findings, and 

then ask whether a global flood would best clarify these observations.  For example, 

after discussing the apparent complications associated with trilobite tracks and fossils in 

various stratigraphic layers, the authors ask the following two questions: óBut what if 

the trilobites were scurrying for their lives, climbing through successive waves of mud 

that flooded over them, and then they finally expired from exhaustion?  Do we have any 

record of a massive catastrophe that could form so many layers so quickly, then kill the 

trilobites?ô  The inferred answer to each of these questions is provided later in the 

articleôs final sentence, which tells reads, óFollow the trilobite tracks, and they lead us to 

the worldwide Flood of the Bible!ô
678

  Analogous questions prompt similar conclusions: 
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¶ óWhat force could cut the sharp angles necessary to make such a deep 

drop?ô
679

 

¶ óWhat catastrophe ripped apart all these animals, and how did they end 

up in the center of the continent, 500 miles (800 km) from the nearest 

ocean?ô
680

 

¶ óWhat unique forces brought this gem to the earthôs surface for us to 

enjoy?ô
681

 

As Snelling explains: 

If the violent global Flood, described in the astonishing 

narrative of Genesis 7-8, really occurred, what evidence would 

we expect to find?  Wouldnôt we expect to find rock layers all 

over the earth that are filled with billions of dead animals and 

plants that were rapidly buried and fossilized in sand, mud, and 

lime?  Yes, and thatôs exactly what we find.
682

  

The intent of such queries is to turn readers from the seemingly deficit explanatory 

power of noncreationist theories, to the unmatched accounts of nature found in YEC.  It 

is to this same end that Answers in Genesis materials use the Contrast Principle and 

Negativity Effect. 

 

5.4 AiGôs Use of the Contrast Principle and Negativity Effect 

 The Contrast Principle and Negativity Effect exhibits a frequency value of 1.431 

appearances per 1000 words, which equates to 1.003 incidents in the average Answers 

article.  This means that AiG materials actually demonstrate the lowest rate of 

recurrence for this ELM cue.  AiGôs incidents of the Contrast Principle and Negativity 

Effect can also be categorized as either negative or neutral/positive contrast, and of a 

total 524 incidents, 83 are associated with the latter.  As a result, neutral/positive 

                                                 
679
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contrast actually expresses 0.227 occurrences per 1000 words, which is higher than both 

ICR and CSCôs rates combined.   

FIGURE 5.14 

AiG Subcategory Frequencies of the Contrast Principle and Negativity Effect  

 

 

These neutral/positive cases often appear in short commentaries on recent scientific 

findings, which bolster AiGôs position by simply juxtaposing noncreationist and YEC 

interpretations of scientific data.  For instance, a short article concerning the extinction 

of the dinosaurs first summarizes the asteroid-impact model before contrasting it with 

flood geology.  Without directly condemning the opposing position, the author explains, 

óCreationists argue that a different catastrophe is the best explanation for the death of 

most dinosaurs: Noahôs Flood about 4,300 years ago. (Most creationists, though, do not 

discount asteroid impacts during the Flood.).ô  To reiterate that this is the comparatively 
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óbestô theory, readers are told that óDinosaurs definitely roamed the earth in the past few 

thousand years, and this may explain many of the drawings and stories we find among 

post-Flood people groups.ô
683

 

 

FIGURE 5.15 

AiG ï The Contrast Principle and Negativity Effect 

 

 

 

 

 

 

 

 

 

 

 

Neutral/positive contrast is also used in comparisons of both creationist and 

evolutionist conclusions regarding other scientific findings.  Again, evolutionary 

theories are not ostensibly criticized, but often noncreationist bewilderment is 

contrasted with assured YEC conclusions.  In an article discussing an inexplicably well 

preserved ink sac found within a Jurassic-era squid, an AiG contributor first notes that 

noncreationist palaeontologists have been utterly perplexed by the discovery.  This 

evolutionary puzzlement is then distinguished from Answers in Genesisô confident 

interpretation of the same data: óThe remarkable discovery is a testament to the validity 

of creationist palaeontology.   It shows rapid burial and fossilization by catastrophic 

processes, which would be expected during Noahôs Flood.ô
684

  Similar neutral/positive 

contrast emphasizes the differences between noncreationist scientific uncertainty and 
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the assured explanatory might of YEC when applied to the fields of biology, geology, 

and physics.
685

 

 While AiG maintains the greatest neutral/positive incidence-rate, negative 

contrast is still the most prevalent variety of this ELM cue found throughout Answers.  

84.2% of AiGôs Contrast Principle and Negativity Effect occurrences are associated 

with this subcategory, which alone displays 1.205 appearances per 1000 words.  These 

negative cases are quite similar to those found in ICR propaganda, as they primarily 

concentrate attacks upon proevolutionists, evolutionary theory, and noncreationist 

Christians.  Additionally, AiGôs writers are  more likely to simply target óscienceô or 

óscientistsô in their assaults, and tend to compare the superiority of biblically-based 

scientific explanations with seemingly inferior old-earth conjectures.  These second-rate 

old-earth conclusions are said to result from a wholly defective view of the universe, 

which fails to consider Godôs personal eyewitness testimony.   

Associated with this is the chief claim that no scientist was present to observe 

the creation event, and nobody can prove or empirically test astrophysical or geological 

theories relating to an ancient cosmos.  Such ideas are merely flawed conjectures, which 

can be distinguished from proper scientific conclusions that are founded upon 

scriptureôs authoritative voice.  Recurrently, AiG writers maintain that óNo geologist 

was present when the rocks were formed,ô or ópeople are imperfect and were not there 

to witness the early history of the world.ô
686

   Such declarations are contrasted with the 

absolute certainty of biblically-based scientific conclusions, because óGod was there, 
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and His Word lets us know that the earth is young.ô
687

  This discourse interlocks with 

AiGôs appeals to sacred authority, and it equates casting aside YEC with refusing Godôs 

own irrefutable report on the history and nature of the universe.  In fact, one contributor 

actually associates rejecting the literal, documented Genesis account with holocaust 

denial: 

The Holocaust, for example, is well documented by 

photographic evidence and firsthand testimonies.  Creation is 

also well documentedðin what has proven to be the most 

trustworthy eyewitness testimony on the planet, the Bibleð

whereas evolution is a belief system with no eyewitness 

documentation... 

The key is whether you choose to trust Godôs Word or 

accept an undocumented and unprovable belief in molecules-

to-man evolution.
688

 

FIGURE 5.16  

Fabricating Ardi
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In relation to such allegations, AiG writers insist that scientists are plainly using 

unempirical conjectures to fabricate cosmologies and evolutionary theories.  This is 

because they ócan only guess about the past based on fragmentary evidence and biased 

assumptions, which they cannot scientifically prove or disprove because they were not 

present to observe what happened in the distant past.ô
690

  The conviction that 

proevolutionist science is essentially the fictitious product of distorted anti-Christian 

assumptions, rather than actual evidence, occurs so often that it marks AiGôs use of 

Message Repetition, and pervades Liethaôs cartoons. 

 The cartoon in figure 5.16 displays a small, crossed-out bible on the artistsô 

canvas.  This symbolizes the evolutionistsô intentional denial of Godôs authoritative 

voice, resulting in misinterpretations of data.  Readers are consistently told that this 

denial is systemic within the noncreationist scientific community, and that Darwin also 

participated in such a defiance of scripture.  óBy rejecting the Bibleôs teaching, Darwin 

misinterpreted the world around him,ô explains Ham.  óNow, 150 years later, we see the 

tragic results of such foolishness.ô
691

  Indeed, óThough God had pursued him enough for 

him to know where to find the answers, Darwin never took the questions back to the 

Bible to find Godôs answers.  He chose not to look.ô
692

   In order to bear out this 

dismissal of scripture, Darwin was forced to replace divine creation with natural 

selection: 

Rejecting the biblical view, he reasoned that death and 

suffering were integral to operation of the present world and 

had always existed.  

Darwin proposed a new natural lawðnatural 

selectionðwhich assumed that death has operated from the 

beginning. With this naturalistic, impersonal force of natural 

selection, he found a substitute for the God of the Bible, who is 

the Creator of all life-forms, the eternal Judge of sin, and the 
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only possible Redeemer of fallen mankind and of our corrupted 

world.
693

  

This exchange is clearly represented in figure 5.17.   

FIGURE 5.17 

Darwinôs Swap
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 Readers are also told that, like Darwin, contemporary scientists are actually 

ówilfully ignorantô of the tremendous empirical evidence that supports Young Earth 

Creationism.
695

  This unwavering ignorance, which causes people to ósuppress truth 

about God that they can easily see all around them,ô is required to foolishly reject the 

bible and óembrace an absurd worldview.ô
696

  It is contested that this irrational denial of 

scripture lays at the heart of not only evolution, but also todayôs widespread, though 

deceptively false, global warming speculations.  This is because, óThose who reject the 

Bible cannot truly understand how climate change fits into the real history of the earth, 

including the biblical timeline over six thousand years and Godôs judgment during the 

                                                 
693
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Flood.ô
697

  Like evolution, global warming is not an empirically-substantiated scientific 

conclusion, but is actually a non-Christian, politically-entrenched theory.
698

 

FIGURE 5.18 

Are You Prepared for the Real Global Warming?
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Such contestations cast doubt upon the moral fibre of noncreationists, who are 

apparently trying to ópromote evolutionary dogmaô and óindoctrinate young people and 

adults in evolution and millions of years of earth history.ô
700

  Answers writers contrast 

the religious faithfulness and honesty of creationists with evolutionistsô use of name-

calling, fabricated data, and censorship.
701

  Darwinists are even accused of trying to 
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óadd credibility to their beliefs by use of reification with such statements as ñscience 

says,ò and ñnatural selection guided.òô
702

    

FIGURE 5.19 

Castle Cartoon Ver.2
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 Furthermore, the acceptance of evolution is correlated with Christian youth 

leaving the church, as well as the devastation of Christian moral values in modern 

societies.  This is because evolution is said to necessitate a rejection of scripture, while 

reducing the intrinsic value of human life via theories of common ancestry as well as 

chance in nature.  óA number of factors lead our young people to believe that values and 

morality are relative,ô explains Michael Farris.  óThe widespread belief in impersonal 

evolution has undoubtedly contributed to this erosion of biblical concepts about truth.  If 

man is created by pure chance, then there is no place for transcendent values.ô
704

  Unlike 
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ICRôs cases of negative contrast, these charges seldom describe evolution as a religious 

belief system, or blatantly associate the theory with Satan.
705

  However, Answers in 

Genesis materials still contain the patent message that evolutionary theory leads to 

countless evils.  In an article addressing the ills of human trafficking, prostitution, and 

pornography, the author asserts: 

Everything about the prostitution and pornography industries is 

offensive because they violate the sanctity of human beings, 

created in Godôs image.  But mankind has despised this clear 

revelation of Scripture, leading to our current evil state.  When 

society embraces the idea that humans are merely evolved 

animals with no Creator, the strong heedlessly prey upon the 

weak.  But when they realize that everyone is uniquely created 

and loved by God, each life gains infinite value beyond mere 

self-gratification and survival of the fittest.
706

  

Ham also notes, óThe entire western world is changing.  Whereas the West was once 

permeated by Christian thinking, with a predominantly Christian worldview in regard to 

morality, there has been a dramatic shift.ô  At the root of this religious and moral 

digression lies the teaching of evolutionary theory:  óThe major way this change has 

occurred is through the education system and media, which teach that evolution over 

millions of years is fact, causing many young people to doubt and ultimately disbelieve 

the Scriptures.ô
707

  These incriminations are perhaps best captured in Hamôs ócastle 

cartoons,ô which include the illustration depicted in figure 5.19. 

 It is apparent that within Hamôs castle cartoons Christians are reprimanded as 

much as secular evolutionists.  This reflects AiGôs concerted efforts to denounce 

noncreationist members of the faith, and to contrast YEC with their distorted views of 

scripture.  In fact, antagonistic discourse relating to such Christians represents AiGôs 

most prevalent form of the Contrast Principle and Negativity Effect.  What is 

particularly interesting is that Answers writers spend a considerable amount of time 
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identifying noncreationist religious leaders of the past in order to point out their 

theological deficiencies.  For instance, in the article óExposing a Fundamental 

Compromise,ô Mortenson tells readers that some órespected Christian leaders, famous 

for defending the fundamentals of the faith against compromise, were guilty of their 

own compromise.ô
708

  He then pinpoints grave noncreationist shortcomings in the works 

of James Orr, Dyson Hague, and George Frederick Wright, who contributed to The 

Fundamentals.  Readers are informed that such past failures have led to the protracted 

degradation of Christian thought, which has even marred the works of admired 

evangelical leaders:   

The compromise started in the early nineteenth century, with 

men like Thomas Chalmers.
 
 It has continued increasingly into 

the present, through the influence of countless evangelical 

scholars and leaders, including Charles Spurgeon, Charles 

Hodge, B. B. Warfield, William Jennings Bryan, James 

Montgomery Boice, Gleason Archer, Bill Bright, Norman 

Geisler, William Lane Craig, J. P. Moreland, Billy Graham, 

Bruce Waltke, and Tim Keller, some of whom have even 

embraced theistic evolution.
709

 

This deterioration is illustrated in the foldout poster entitled óThe Descent of Man,ô 

located in figure 5.20.  The poster depicts how leading Christian natural philosophers 

and theologians incrementally compromised scripture by incorporating ómanôs ideasô 

into the interpretation of Genesisô creation account.  óAt first their disbelief and 

interpretation seemed small,ô states the author, óbut in the end it bore the fruit we see 

todayðthe widespread adoption of evolution over millions of years and the rejection of 

God.ô
710

  Thus, while Acts&Facts writers enhance ICRôs Messenger Credibility by 

identifying procreationist scientific pioneers, Answers contributors point out the 

erroneous beliefs held by many of Christianityôs most renowned leaders. 
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FIGURE 5.20 

The Descent of Man
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FIGURE 5.21 

Evolution Sunday
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 Readers are told that this theological decay has resulted in such flawed ideas as 

theistic evolution.  This particular viewpoint is the most heavily criticized non-YEC 

position, and it is described as undermining the bibleôs authority, demeaning Jesusô 

gospel message, and questioning Godôs integrity.
713

  These descriptions are contrasted 

with AiGôs keen respect for the sacred authority of scripture, the messiah, and Godôs 

character.  Also, while AiG is depicted as defending true Christianity, theistic 

evolutionists are accused of obtusely inviting atheism into the Church.  This message is 

conspicuously articulated in figure 5.21, which portrays Christian leaders foolishly 

accepting a type of Darwinian Trojan horse.  The compromise of theistic evolution is 

                                                 
712
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further described as a ósell-outô position, while Voddie Baucham contends that it is 

actually a form cognitive dissonance.
714

  Theistic evolutionists ócan happily worship the 

Creator God on Sundays and then bow at the altar of the god of chance the rest of the 

week,ô states Baucham, óAll the while they justify their position by appealing to the 

supposed arbiter of all truthðscience.ô
715

  With this in mind, Ham invokes the 

audienceôs fear by warning readers not to send their children to a óCounterfeit Christian 

College,ô which may shipwreck a studentôs faith by teaching noncreationist doctrines.
716

  

Figure 5.22 exemplifies this threat in its depiction of evolutionary comprise as an 

enormous, student-eating gorilla. 

FIGURE 5.22 

Christian College Compromise
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 In addition to denouncing theistic evolution, Answers writers also contrast the 

biblical-legitimacy of YEC with other purportedly erroneous notions.  Specifically, 

various Christian old-earth theories and the ID movement are proscribed as tarnishing 

the bible by capitulating with anti-Christian secular premises.
718

  For instance, readers 

are told, óThe gap theory is not biblical and is, in fact, a compromise of the truth of 

Genesis,ô while ID ófails to reference the God of the Bible and the Curseôs impact on a 

once-perfect world.ô
719

  Ken Ham summarizes Answers in Genesisô criticism of 

noncreationist opinions in the following way: 

In fact, every time a Christian defends compromise ideas about 

earth history and evolution, such as the gap theory, theistic 

evolution, and progressive creation, they are imposing their 

own ideas on Scripture.  Then they claim that Scripture teaches 

their position.  Such óeisegesis problematic apologeticsô 

ultimately undermines the authority of Scripture and causes 

unbelievers to stumble.
720

 

On the other hand, AiG is characterized as not forcing human-based distortions upon 

scripture, and emphatically trusting Godôs character, Jesus Christ, and the biblical 

authors.  AiGôs collective negative contrast is stark, leaving audiences with a choice 

between the scriptural/scientific authority of YEC and numerous varieties of anti-

biblical, god-denying compromises.  Adding to the persuasiveness of such comparisons 

are manifestations of Statistics and Technical Jargon.  

 

5.5  AiGôs Use of Statistics and Technical Jargon 

Though AiG demonstrates the lowest frequency value of the Contrast Principle 

and Negativity Effect, Answers magazine exhibits the highest relative occurrence rate of 

Statistics and Technical Jargon.   With 1.188 appearances per 1000 words, 0.833 

expressions of this ELM cue occur in the average Answers article.  Also, like both 
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ICRôs and CSCôs use of Statistics and Technical Jargon, the bulk of AiGôs cases are 

categorized as technical jargon.  In fact, technical jargon alone accounts for 375, or 

86.2%, of a total 435 incidents, which indicates that this subcategory has a frequency 

rate of 1.024 cases every 1000 words.  Each occurrence of jargon can be further 

subdivided into the four broad areas of study apparent in Institute for Creation Research 

materials, and the majority of cases are associated the biological sciences as well as 

earth and atmospheric sciences. 

FIGURE 5.23 

AiG Subcategory Frequencies of Statistics and Technical Jargon 
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FIGURE 5.24 

AiG ï Statistics and Technical Jargon 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

Similar to what is observable in ICR propaganda, complex technical language 

related to the biology recurrently includes diagrams and descriptions of human or 

animal physiology.  These concise overviews are meant to relay the intricacies of 

biological life, which appear to demonstrate divine craftsmanship.  One article argues 

that ówhen we look more closely at something as outwardly simple as extending a finger 

to type the letter u, we discover an astoundingly sophisticated design that points 

unmistakably to the Creator.ô
721

  To reinforce that scientists ówho dismiss finger motion 

as simply the end result of a series of accidents have failed to appreciate the complex 

physiology involved,ô a series of somewhat technical anatomical drawings are 

provided.
722

  In order to wholly comprehend Jonathan W. Jonesô references to the 

human hand, and properly gauge their use within this antievolutionist lesson, some 

training in anatomy is required.  The same could be said for Answers in Genesisô ample 
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use of binomial nomenclature, as well as references to such things as the 

óperiaqueductal gray,ô the óventromedial prefrontal cortex,ô or ócardiac rupture, 

asphyxiation, cardiac arrhythmia, and hypovolemic shock.ô
723

   

FIGURE 5.25 

Multi -tasking Muscle Tendons
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FIGURE 5.26 

Radiocarbon Found!
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FIGURE 5.27 

Hardened by Pressure and Heat
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FIGURE 5.28 

Radiometric Ages of Rocks Samples
727
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FIGURE 5.29 

Order of the Rock Layers
728

 

 
 

 

Answers articles contain only a small amount of jargon associated with 

mathematics, physics, and astronomy.  For instance, a few AiG contributors mention 

such ideas as the óanisotropic synchrony convention,ô and the óspiral density wave 

theoryô in their defences of young-universe astrophysical models.
729

  However, the 

majority of technical language is affiliated with the earth and atmospheric sciences, 

usually involving explanations of scientific data from the perspective of flood geology.  

Sometimes this simply incorporates listing the chemical make-up of minerals, and can 

feature geological charts or diagrams.
730

  Examples are illustrated in figure 5.26, which 

provides readers with data on the complexities and apparent problems associated with 
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radiocarbon dating.  Similar cases are especially prevalent in the works of Snelling, who 

also contributes to ICRôs Acts&Facts.  His refutations of radiometric dating, as well as 

explanations of geological phenomena, are replete with technical language requiring at 

least undergraduate training in earth sciences.  óPre-Flood and early Flood sedimentary 

and igneous rocks were buckled, squeezed, and heated,ô Snelling tells readers, 

ótransforming them into the metamorphic gneisses and granulites that host the ruby and 

sapphire deposits of eastern Africa, Madagascar, India, and Sri Lanka.ô
731

  Further 

examples can be found in figures 5.27-29.  

Adding to cases of scientific technical jargon are incidents of complex 

theological language, which include the use of ancient Hebrew and Koine Greek 

vocabulary.  Such occurrences are more common in Answers than in ICR propaganda, 

which reflects AiGôs amplified religious focus.
732

  Also, with a frequency rate of 0.164 

occurrences per 1000 words AiG materials demonstrates the highest frequency rate of 

statistics, which is only slightly greater than what is found in CSC propaganda.  These 

statistics appear as opinion poll results and scientifically-oriented data.  The latter are 

far less common than the former, and are incorporated in discussions of human-chimp 

genetic similarities, greenhouse gas emissions, physiology, and astrophysics, which may 

also coincide with technical jargon.  óThe earthôs eccentricity is only 1.67%, measured 

by how far its orbit deviates from a perfect circle, explains Lisle, óBut Epsilon Eridani 

bôs eccentricityð70%ðis over forty times greater than our planetôs.  Some other 

exoplanets have even higher eccentricities!ô
733

 

Statistics from poll results are largely used by AiG writers to convey the 

atrocious state of Christianity, including the churchôs failure in upholding YEC, biblical 

authority, and Christian morality.  For example, there is significant attention given to 
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the apparent numbers of Christian youth that reject important religious doctrines, and 

are leaving the church.  óOnly 9% of ñborn againò Christian teenagers believe that there 

are unchangeable, absolute principles of right and wrong,ô laments Farris, óOnly 7% of 

these same teens say that they make their moral decisions based on the Bible.ô
734

  

Another author states that óresearch has pointed to serious problems in Sunday school.  

Young people are not taking their lessons to heart and are leaving the church in droves.  

In fact, nearly 70% leave before they turn twenty.ô
735

  Similar reports can be found 

scattered throughout other articles: 

A recent Barna survey shows that younger Americans are less 

likely to consider the Bible accurate.  The results show that for 

Americans ages 18-25, only 30% believe the Bible is ótotally 

accurate,ô and for ages 26-44, the percentage is less than 40%.  

This compares to almost 60% for those ages 64 and older.  

Overall, says a Barna researcher, the ócentral theme of young 

peopleôs approach to the Bible is skepticism.  They question the 

Bibleôs history as well as its relevance to their lives.ô
736

 

 

FIGURE 5.30 

A Mixed Bag of Beliefs
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FIGURE 5.31 

Look at the Numbers...
738

 

 
 

The articles ñMany Christian Colleges Receive a Failing Gradeò and ñGoing, 

Going...Gone: Why Are Young People Walking Away From Our Churches?ò, whose 

contents are featured in figures 5.30 and 31, represent quintessential examples of how 

AiG writers incorporate statistics into such arguments.  In the first of these articles the 

author explains that new research ópaints a troubling picture of the Christian higher 

education system,ô in which Christian educators communicate varied beliefs about YEC 

and evolution. óThe good news?ô asks the writer, óMost respondents (98ï99%) believe 

that the Bible is ñinspired by Godò and that Jesus Christ was born of a virgin, died a 

substitutionary death on the Cross, and rose bodily from the grave.ô  However, readers 

are told that things get much worse, as óonly 74% of respondents believe that Scripture 
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is without error (ñinerrantò).  Even fewer (60%) accept the Genesis creation account of 

six literal 24-hour days.  Ironically, the heads of the science departments were more 

likely to accept this than their colleagues in the religion departments (71% to 57%).ô
739

  

Likewise, in the second article Ham explains that AiG has been trying to identify why 

so many young Christians have left the church.  He tells readers, ówe contracted with 

Britt Beemer, from Americaôs Research Group, to formulate questions and survey one 

thousand twenty-somethings (ages 20ï29) who had gone to church regularly as children 

but no longer attend.ô
740

  In the rest of the piece Ham provides a flurry of statistics, and 

in each of these articles such data are employed to support the view that Christianity 

desperately needs to readopt a God-honouring respect for scripture, which is 

exemplified in AiGôs literalistic approach and YEC. 

FIGURE 5.32 

65% of UK Teachers
741

 

 
 

What distinguishes AiGôs use of statistics from ICRôs opinion poll figures is that 

Answers writers are less likely than Acts&Facts contributors to provide data concerning 

the number of creationist allies.  Nevertheless, existing cases reinforce Answers in 

Genesisô contention that people all across the globe may support Young Earth 

Creationism.  For instance, one writer informs readers, óAn Australian national survey 
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reveals that one in three Australians believes humans and dinosaurs coexisted and thus 

were not separated by millions of years,ô while another article explains:
742

 

According to a recent survey, almost one-third of teachers in 

the primary and secondary government-run schools of England 

and Wales believe creation should be taught as part of science 

lessons... 

While most educators do not believe that the science 

classroom is the place for creation education, they are 

apparently open to creation being taught in social science or 

religion courses.  

Such findings are encouraging, though polls like these 

will surely inspire opposition by activists who want to 

indoctrinate all children in only one view of originsð

evolution.
743

  

It is evident that such statistics are linked with the persuasive element Social Consensus, 

which includes appeals to the popular support of YEC. 

 

5.6  AiG and Social Consensus 

 Answers demonstrates 176 cases of Social Consensus, which signifies a 

frequency rate of 0.481 occurrences every 1000 words.  This denotes that the average 

article contains 0.337 appearances of this message variable, of which 140 incidents can 

be classified as Social Proof,  25 as Underdog Effects, and 11 as Multiple Sources.  The 

few cases of Multiple Sources are located in each magazineôs óReaders Respondô 

section, which provide similar statements from different audience members.  These 

response letters often supply analogous messages that praise AiGôs efforts and 

communicate how much the organizationôs materials are appreciated.   Such 

testimonials also serve as Social Proof, which alone constitutes 79.5% of AiGôs Social 

Consensus cases, indicating a 0.382 frequency value.   
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FIGURE 5.33 

AiG Social Consensus Subcategory Frequencies 

 

 

FIGURE 5.34 

AiG ï Social Consensus 
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The snippets of audience letters appearing in Answers include endorsements 

from people around the world who have been impacted the magazine, and who have 

also rejected evolution because of the communicationôs revealing information.  A letter 

from Syed H. of Pakistan relates the following: 

Your whole magazine sings the glory of God.  It explains 

science in light of Scripture, rejects evolution, and shows the 

goodness of our Creator.  I am now starting to believe that the 

Bible truly is the Word of God.  I used to be convinced by 

evolution and the big bang theory, too.  But after reading about 

the Word of God [in your magazine], I feel that I was wrong.  

The research you have done is marvelous, and it touches the 

heart.  God bless you in your work so that you are able to help 

many other people open their hearts and minds to the Bible.
744

  

In most cases, however, these letters simply express how much readers are enjoying 

Answers, and are pleased with their subscriptions: 

¶  óAs a teenager in a world that loves to dish out lies, I enjoy reading a 

mag that is full of truth!ô
745

 

¶ óI loved it enough that I bought extra copies for others.ô746
 

¶ óSuper issue!  Jam-packed with amazing, truthful articles!  A must for 

every home!ô
747

 

Such testimonials socially confirm the potency of AiGôs Darwin-sceptic 

message and its global impact.  óI once believed in an old earth,ô explains an American 

soldier stationed in Afghanistan, óNow that Iôve been reading Answers magazine it is 

more clear to me how the earth truly is young.  I love when the Bible can be 

scientifically explained to me.ô
748

  Unlike ICR testimonials, Answers also includes some 

negative feedback from audience members.  For instance, one reader from Scotland 

comments on an article concerning homosexuality, stating unreservedly, óI am 
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absolutely horrified at what has been published.ô   He continues angrily, óIôd always 

thought AiG aimed to be scientifically accurate, but this article suggests that the author 

isnôt even remotely familiar with the current literature, leaving me no conclusion but 

that heôs writing what he wants to be true.ô
749

  Such remarks add to Answers in Genesisô 

57 cases of Two-Sided Persuasion, as they demonstrate a conscious inclusion of 

potentially negative information. 

In addition to these testimonials, Answers writers also explain that the world is 

teeming with creationists worldwide, and that YEC is increasingly being accepted 

wherever it is disseminated.  In this vein an Answers contributor notes, óCreationists are 

seeing increasing success in convincing the public that dinosaurs did not die out 65 

million years ago and were actually contemporaneous with humans.ô
750

  Often readers 

are told that AiGôs ministry is flourishing, and that demand for the organizationôs 

materials is increasing.  óWhen we launched Answers magazine in 2006, we started with 

about 33,000 subscribers,ô explains Dale Mason, óThere are now over 75,000, and 

growing!  Thatôs amazing, because most magazines have fewer subscribers today than 

they did five years ago.ô
751

  Not only are Answers subscriptions on the rise, but so are 

attendances at AiGôs Creation Museum: óThe dream of the Creation Museum has been 

realizedðwith over 1.3 million guests so far.ô
752

  Also, numerous articles report on 

successful creationist endeavours in Brazil, Cambodia, Egypt, Ecuador, Japan, Peru, 

Russia, South Korea, the Ukraine, and Uzbekistan.
753

  Most of these efforts involve the 

distribution of propaganda materials, such as Annie Wichmanôs Girl Scout Gold Award 
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winning project.  Wichmanôs initiative was designed óto enlighten Christians and non-

Christians about the Bibleôs account of the history of the universe,ô and it involved 

providing creationist resources for church use, as well as teaching YEC to children in 

her community.
754

  The implication of these reports is that the YEC message is swiftly 

radiating out to every area of the globe, and thousands upon thousands of people are 

hearing it, accepting it, and further aiding its distribution. 

FIGURE 5.35 

ñAlternative Universeò Wins the Gold
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 Added to descriptions of YECôs popular support are claims that there are also 

many creationist protagonists in the scientific community.  Answers writers assert that 

there are new groups of creationist scientists emerging all over globe, while also taking 
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